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INTRODOCTION 

Traditionally, most of the world's people were dependent upon 
agriculture. In the early development of agriculture it is 
assumed that "survival" was the primary motive. As people 
developed better equipment and facilities so too did they 
increase their living standards. Fulfilment of one need is 
often the origin of another. During this period, society was 
ever changing. Change is an on going feature of all soieties. 

Tourism in the third world is often regarded often a principal 

source of foreign currency. Social and cultural impacts of 

tourism have been neglected in order to gain economic benefit. 

Advantages of tourism appear to be dominated by economic 

considerations. Tourism is not only an economic phenomenon but 

has social implications as well. The relationship of hosts and 

guests is an important aspect of this. Mutual understanding 

between hosts and guests is an essential aspect of tourism, 

particularly in the third world countries. 

This study looks at some social aspects of tourism. When 

discussing the social impact of tourism, it is appropriate to 

discuss some basic theoretical aspects of sociology. The first 

chapter deals with the relevant concepts of sociology 

including social change, social impact and cultural change. 

The second chapter, provides a definition of third world 

countries, and examines characteristics of these countries. 

Social structures of the third world countries and their 

resources are discussed. 
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Chapter three starts with a definition of tourism, types of 

tourism and negative and positive impacts of tourism. In 

chapter four social consequences of tourism, such as host / 

guest encounters and the social impacts of tourism are 

discussed. 

Chapter five highlights some cultural events which may be 

impacted by tourism, such as arts, crafts and festivals and 

the benefits and costs of these impacts. Similarly, chapter 

six discusses tourism in the third world and its economic and 

social consequences. 

The seventh chapter is particularly concerned with the social 

impacts of tourism in Nepal, as a case study. Social impacts 

of tourism in two important areas, the Sagarmatha National 

Park area, and the Chitwan National Park area are chosen for 

the study. 

Finally, chapter eight offers some suggestions and 

recommendations. These may be useful for considering community 

aspects of tourism. Chapter nine is the conclusion of the 

study. 
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1.1 Social Change 

CHAPTER I 
CONCEPTS OF SOCIOLOGY 

Society is made up of groups of people with common customs who, 
in their interactions, behave in stable patterns. In the general 
context, behaviour is regulated and mediated by social norms. A 
society has no reality without its members, and the members have 
no reality without society. Society and the members of the 
society, are mutually interdependent. The ways in which members 
of a society interact with each other, is termed social 
behaviour. 

Social interaction is a continuous process between human beings. 
Interaction takes place by the contact of each person with 
another. The person may be within the same society or may be from 
a foreign society, which is different from the host society. 
"Social change means that a large number of persons are engaging 
in activities that differ from those in which they or their 
parents, engaged some time before" (Merrill, 1952 : 470). Society 
consists of interactions in which all members participate in 
different ways. The appearance of new situations over time, 
brings changes to which people have to respond. These situations 
may include the introduction of new technologies and techniques, 
new ways of making a living, changes in place of residence or 
innovations of new ideas and social values. Therefore "social 
change is modification of the way men work, rear a family, 
educate their children, govern themselves, and seek an ultimate 
meaning in life" (Merrill, 1952 : 470). 

Traditionally, peoples' livelihoods were based upon agricultural 
practice. At that time they were happy just to survive. When they 
saw the opportunity for better facilities they started to raise 
their living standards. The generation and fulfilment of a need 
is the origin of another. This process subjected society to rapid 
change. This is an ongoing process in society and predicting an 

I ~. ~ 



optimum level of change is almost impossible. Human beings are 
social animals and don't stay in isolation. Their unending 
needs bring social change. 

Broom and Setzinck (1973 : 6) and others have noted that 
society changes over time. These changes may be led by 
technological innovation, a changing physical environment, and 
external influences. "Social change is the alteration of 
patterns of culture, social structure and social behaviour 
over time. There is no society which has not changed over 
time. The rate and direction of change is different from one 
society to another" (Robertson, 1989 : 375). 

1.2 Process of Social Chanqe 

"Social change is a process responsive to other types of 
change, to changes, in the man made conditions of living, to 
changes in the attitude and beliefs of men and to changes that 
go back beyond human control to the biological and the 
physical nature of things" ( MacIver and Page, 1959 : 50S). 
Social change is a change in a social structure. The 
development of modern science and new ways of thinking have 
been closely associated with social changes. These changes can 
be seen when as comparing the previous social and physical 
environment with the present social and physical environment. 
Sociologists have described various factors that, in their 
interaction with other factors, bring social change. 

Internally, social change occurs through three factors, 1) the 
change in physical environment. 2) Cultural innovation and 
3) The change in population patterns. 

Physical environment changes may influence the character of 
society. Geographical variation, different weather patterns 
and various environmental phenomena, like floods, earthquakes 
droughts may cause changes in population structure. 
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Cultural innovation tends to create social change. New 
cultural innovation in a society may change the social 
structure of its own society and further diffuses to another 
society. For example, invention of the automobile and 
telephone have changed the whole structure of European 
society. Later these innovations came to other less developed 
countries. 

Increase or decrease of population also leads to social 
change. Mass migration from one place to another changes the 
host culture by the process of diffusion. External influence 
through new behaviours also leads to social change. These will 
be discussed in a subsequent section. 

1.3 Cultural Change 

"Culture is the patterned behaviour resulting from social 
interaction. These patterns are incorporated into the 
personalities of the members of the societyll (Merrill, 1952 
473). Change in culture includes new forms of learning, new 
technological instruments and new formation of previous 
cultural elements. These cultural elements also lead the 
social change, but they are not alone respon~ible for social 
change. 

The general elements in cultural change are invention and 
diffusion. Invention is the development of cultural traits which 
are different from the existing culture. Diffusion is the 
movement of a pattern of culture from one society to another. 
While one culture may innovate, with diffusion ideas spread to 
other societies. For example, the industrial revolution came 
about as the result of changes in the techniques of producing 
steam power and manufacturing commodities. These changes affected·· 
the way of life in European society and it's influence is still 
going on throughout the underdeveloped countries in the world. 
Material culture travels faster and creates less opposition than 
non material culture (Merrill, 1952 : 479) 



External Influences 
Influences of external behaviour, lead to changes in the host 
society by the process of diffusion. Different types of 
agents and agencies carry out this process, for example, 
trade, warfare, intermarriage, literature, travellers, 
universities, newspapers, the radio, motion pictures and 
television. These media spread the patterns within a society 
and from one society to another. 

Development of tourism is also responsible for social change. 
If there is continuous interaction between tourists and the 
host society, tourists tend to be a factor for diffusion of 
culture. People learn to adopt elements of the outside culture 
which are different from their own society. Consequently, they 
replace/modify their own behaviour through the influence of an 
outside culture. The changes can be seen as changes in life 
style in the adoption of different customs. Different economic 
activities, such as opening new lodges and hotels and 
forgetting traditional agricultural practices are examples 
from Nepal. The latter may be regarded as a negative impact of 
social change. 

Some positive influences of tourists also can be seen such as 
the generation of new employment opportunities, and a means of 
sustainable development in a poor community. Copying and 
adapting other's behaviour is not always bad, but it should be 
interpreted properly. There are many things which can be 
exchanged from society to society to bring a mutual 
understanding and which can be beneficial for both of the 
societies. 

1.4 Social Impact 

In a society there are more or less stable patterns of social 
behaviour, social relationships, and ways of life. When 
intervention takes place, such as new technological 



innovations, revolution, emergence of new ideologies, this 
intervention has consequences which produce changes in the 
patterns of activities, the social relationship and way of 
life. These changes are different from, or in addition to, 
those which would have occurred as a consequence of processes 
already operating in the society (Bowles, 1981 : 7) 

Social impact is the replacement of ways of life in the 
traditional culture and social values. Social change refers to 
the altered pattern of social behaviour, when individual 
people adopt these patterns by replacing their traditional way 
of life. 

Diffusion takes place when an innovation shifts from one 
society to another. Invention of the automobile first took 
place in western European society. People appreciated this new 
technology due to its numerous advantages. When it began to be 
used in less developed societies, it brought massive changes 
in previous social values. The distances which people used to 
walk during many days became easier to cover within some 
hours. People adopted this new technological advantage in 
their day to day life. 

Similarly, we can do simple mathematical addition and 
substraction manually. Invention of the calculator made these 
things easier. It is evident that small children will require 
a calculator just to calculate simple mathematics in future. 

We can conclude that social impacts can result in changed 
patterns of social behaviour. This is a recurrent phenomena in 
each and every society. 
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CHAPTER II 

THE THIRD WORLD 

Countries in the world can be divided into three categories 
according to their economic base. The first world consists of 
more developed countries, the second world, of developed 
countries, and the third world of less developed countries. As 
described by Stein (1972), the economic and social structure 
of the third world is not similar to those of economically 
advanced countries. The third world covers about three billion Ji 
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people in over 100 nations speaking different languages, 
subscribing to various religious beliefs and maintaining 
diverse living standards. 

The third world occupies about the 60 percent of the land area 
of the world. The lower GNP per capita of the third world, 
which is far below that of developed nations, reflects its 
poverty. This can also be observed through other economic and 
social indicators, such as, demographic structure, social well 
being, family structure and health~ Most of the people in the 
third world are subsistence farmers, heavily reliant upon 
agriculture. The annual surplus of agricultural products is 
their only cash income. 

Stein, (1972) further states that two thirds of the third 
world budget is spent on food. Daily calorie and protein 
intake is lower than advanced countries; the diet by western 
expectations is extremely monotonous. Most people are 

------ -------. 

undernourished, have low life expectancy, high mortality and 
fertility. They have barely one set of clothes which people 
may wear day and night. However, in under developed countries, 
there is almost bound to be at least one substantial city in 
which there are modern skyscrapers, luxurious hotels, night 
clubs, good quality restaurants and other attractions. These 
make for a sophisticated metropolis, and while these amenities 
have been built mostly for the tourist industry, they also 
reflect local demand emanating from the country's small 
wealthy class. 



2.1 Characteristics of the Third World Countries 

Most of the Asian, African, and Latin American Countries 
represent third world. According to Barke and O'Hare, (1990), 
there are three principal themes that can be recongised in the 
third world. The first theme is unity and diversity. Many 
third world countries have similar economic and social 
conditions. The unity or uniformity in the third world is 
examined through a survey of the area's general pattern of 
poverty and underdevelopment. Not every region or country 
experiences similar levels of development. For example a poor 
country, Bangladesh, with an annual gross national product 
(GNP) of US $ 90 per head of population is at a very different 
stage of development from a better-off country such as Kuwait, 
with GNP of US $ 17,000 per capita per annum., Thus, it is 
necessary to recognise the diversity of the Third World or its 
local, regional, and national inequalities in development. 

The second principal theme is that of 'continuity and change' . 
The poverty in the third world has persisted in certain parts 
of the third world for decades and even centuries. This 
unchanging pattern is an illustration of continuity. But at 
the same time many rapid changes have taken place in certain 
areas of the third world. These changes, whether social, 
economic, environmental or politibal are referred to as 
development changes and are the result of 'development 
processes'. These changes may be beneficial or adverse, and 
may include local or foreign influences. 

The third principal theme is 'dependence and interdependence' . 
Most of the third world countries are highly dependent on 
developed countries. Without their aid and technological 
assistance development is almost impossible in these regions. 
These countries are also dependent on the resources, raw 
materials and trade of the developed countries. Similarly, 
developed nations depend upon the resources of the third 
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world. For example oil field in Middleast is a vital petroleum 
resources for first and second world. Third world countries 
are export markets for first world countries. 

X In sum, the Third World countries have greater dissimilarities 
than those of the first and second world. There is a vast 
contrast between the economic and social structures. In the 
present situation, developed countries are moving toward more 
technological advancement while most of the third world 
countries are still struggling for fulfilment of their basic 
needs. 

2.2 Social structure of the Third World 

The great continental areas involving southern Asia, Africa 
and Latin America differ fundamentally in their social 
structure and their relationship with the rest of the world. 
There is much to be gained from the stable social patterns, in 
family life, in the kinds of social relationships, that foster 
neighbourliness and botherhoodness, and in establishing an 
enduring spiritual dimension in society. 

There are two kinds of societies which can be observed in the 
third world. One is indigenous people with their traditional,\; 
often static society. The other is modern society, which is 
influenced by the developed nations, in what it called a 
dynamic, rational and profit-oriented society. One of the 
obstacles for development in the third world is that the 
rational mode is hard to adopt in traditional society. The 
traditional norms are strongly embedded in their modes of 
social behaviour (Barke and O'Hare, 1990 : 58). Further more 
the diverse cultural background of the different societal 
groups of the society often hinder modern technological 
development. For prosperous economic growth, some traditional 
norms and behaviour will need to be changed. Better education 
assists people to understand their traditional values and 
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~akes them aware of the role of economic development for 
future generations. 

The class system in third world societies is distinguished 
from the class system in developed societies. The lower class 
peasants are dominated by the small classes of wealthy elite, 
land owners and priests. These wealthy classes have often 
monopolised the most profitable economic opportunities and 
option. Many land owners have their own rules for their 
peasants. The ,caste system in the society is another obstacle 
in third world society. This caste system is divided according 
to the occupational hierarchy. Most of their children follow 
their fathers and grandfathers, such as merchants and 
artesians in India and Nepal. The class system is unlikely to 
change quickly under these conditions. 

2.3 Resources in Third World 

Due to the poor economic conditions very few exploitable 
resources have been utilised in the third world. The lack of 
technological advancement leaves resources unexplored. Very 
few of the least developed countries have been geologically 
surveyed in any detail and little is known of the precise 
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distribution of other natural resources including vegetation, " 
soils, water supplies, mineral and power potential (Barke and 
O'Hare, 1990 : 20) 

There is a relative lack of technological advancement and 
inadequate development of human resources. Natural resources 
however, may be potentially relatively available in the third 
world. There are many potential hydroelectric power sites in 
the third world countries such as Nepal. These are difficult 
to exploit, however;' due to severe flooding during the monsoon 
and their inaccessibility. The natural flora fauna, water 
resources and their traditional arts and crafts are therefore 
the main source of trade, foreign exchange and capital 
accumulation in the third world countries . 

.!! 

, -.- .. " ..... '-, 
f - ~ - ~ , - - ' 



Growing tourism in recent times is one of the main resources 
for local development and foreign exchange generation in the 
~hird world. The rich natural resources, traditional history 
and arts and crafts are the main attractions for people from 
the developed nations. People from modern, technologically 
advanced countries, show their interest to experience the 
traditional culture and social structure in the third world. 
However, by the promotion of tourism, the third world nations 
have to realize that the local agriculture and local resources 
have to be exploited to cater for the tourists rather than to 
import advanced facilities from other countries. If earnings 
from the tourism can be kept within the countries by consuming 
locally produced goods, tourism will be one of the promising 
industries for earning foreign exchange. 
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3.1 What is Tourism? 

CHAPTER III 
TOURISM 

Many authors have described tourism in their own way. Some say 
if one person stays overnight in any other place outside his 
home he is regarded as a tourist. Another kind of definition 
is vacation and pleasure travel. Are travel and tourism 
associated to each other or are they synonymous terms? A 
reliable definition of tourism is hard to obtain. However, 
Mathieson and Wall, 1982 write, "Tourism is the temporary 
movement of people to destinations outside their normal places 
of work and residence, the activities undertaken during their 
stay in those destinations, and the facilities created to 
cater to their needs" (Page:1). 

Tourism creates demand for an extensive infrastructure range 
of services, particularly transport, accommodation and leisure 
activities. The tourism industry provides services to tourists 
directly. These include; travel promotion planning and 
marketing advice, transport, accommodation, attractions 
including national parks, manufacture of tr~vel equipment and 
souvenirs. Indirectly, the industry extends to operation of 
airports and harbours, education and training services, food 
and drink production and processing. 

Tourism is not only an economic phenomenon, it is also of 
major social and cultural significance. It is one of the 
export industries and an earner of foreign exchange in many 
countries (Mathieson and Wall, 1982 : 2). 

3.2 Types of Tourism 

Five classifications below are praphrased from Smith (1977: 
3). Bthnic Tourism includes visits to exotic and indigenous 
peoples and their culture, for example the Eskimo, the Bias 



Indians of panama, the Aboriginals in Australia. Tourism 
activities in these areas include visits to native homes and 
villages, observation of dances and ceremonies, and shopping 
for primitive wares or curios, some of which may have 
considerable intrinsic value to the art historian. These 
destinations attract only a limited number of visitors, hence 
the host /guest impact is minimal. 

The second type of tourism is Cultural Tourism. This form of 
tourism is the vi~it of modern advanced people to experience a 
traditional culture. These attractions may be old style of 
houses, ox drawn carts and ploughs and traditional crafts 
rather than machine made. The destination activities in this 
type of tourism include traditional meals, folk performances 
and costumed festivals. This is peasant culture. People who 
visit southern Asian countries, like India and Nepal can 
experience these cultures. In these activities host and guest 
impact may be maximum due to the closeness of contact and 
extent of social exchange. 

Thirdly, Historic Tourism, is visits to historical places, 
like museums and religiously significant areas, such as 
churches and temples. The activities undertaken by the 
tourists during their visit to these places includes guided 
tours of monuments. Historic tourism tends to attract more 
education oriented visitors. In this situation the host and 
guest contacts are often impersonal and detached, and 
primarily economic rather than social. 

The fourth form of tourism is Bnvironmental Tourism. This is 
primarily geographic, and includes visits to remote areas such 
as a mountaineering expedition in Nepal or Antarctica. Most of 
the visitors in these places are also more education oriented. 
The activities include the exploration of local areas. 
Host/guest contacts in this category vary widely and must be 
assessed locally. 
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Finally, Recreational Tourism, is visiting a destination for 
recreational purposes such as ski slopes, palm beaches, 
accessible mountains or championship golf courses. The 
destination activities include sports, sun bathing, trekking 
as well as good food and convivial entertainment. The host -
guest relationships vary widely but may be influenced by the 
seasonality of some types of recreational tourism, which may 
require imported labour to handle massive influxes, and 
imported food. and other consumer items to cater for western 
tastes. 

3.3 Impacts of Tourism 

Every phenomenon has its positive and negative sides, or costs 
and benefits. Similarly tourism also brings positive and 
negative impacts. The impact occurs by the interaction between) 
host and guest during their travels in the destinations. Ther~ 
are various countable interactions which take place between 
the hosts with their traditional culture and social behaviour, 
and the guest with their willingness to experience something 
in the destination. 

Positive Impacts 
If we look at the positive impact of touris~ it is a -

, ! 
'smokeJ.ess' / industry with strong and stable economic impacts 
~--~-- ---------- . 

on the host areas (Gunn, 1988 : 3). For business purposes, 
tourism is a beneficial force. In host countries tourism 
brings foreign, cprrency, it creates employment locally and 
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nationally and' ·~~st·aj.J}s; necessary transportation networks. 
Tourism can develop the local economy if tourists are inclined 
to consume local goods. Tourism is a means of development, 
particularly in under developed countries having less 
industrial technological advancement. The facilities and 
amenities made for the tourists can often be used by the local 
people. Air transport is developed by opening more 
destinations for the promotion of tourists, while host people 
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can get benefit by charging tourists higher rates for goods 
than paid by locals. Cities and rural areas are cleaned for 
promotion of tourism. Cross cultural exchange is one of the 
greatest social values of tourism. Host countries should 
realize that these are positive social aspects from tourism 
not negative aspects only. 

Tourism can help to preserve local culture. It helps to 
develop handicrafts, carvings, fabrics, paintings, pottery and 
jewellery. "positive impacts are present until limits are 
exceeded when impacts become negative" (Mathieson and Wall, 
1982 : 34) 

Negative impacts may be the result of pressure to try new 
things such as use of drugs, unnatural hairdressing and 
clothing. Seeing and experiencing another culture or country 
exposes the traveller to different political, religious and 
economic systems (Gunn, 1988 : 4). 

Negative Impacts 
Many facilities for tourists create an unnecessary burden for 
a host community. Many big tourists hotels and resorts expend 
foreign currency to import foreign goods in order·· to cater for 
tourists according to their western expectations and living 
standards,' Examples include, luxurious coaches, and cars, 
sophisticated kitchen appliances and other electric 
appliances. Jmported products cost more than locally produced 
goods and causes inflatioQ. There is1le~kage of foreign 
currency from host countries. "The industry itself further 
contributes to inflation when inn-keeper and tour operator 
often pay higher wages, to procure the best possible personnel 
to meet visitor demands for superior service than could be 
earned for the same service on the local economy" (Smith, 1977 
: 5). Tourism is often seasonal, which may mean the labour 
force is idle and jobless during the off season. 
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Tourism impact is both by direct interface between hosts and 
tourists and indirect influence of outside investors, 
developers, managers, and labour. New ideas and physical 
changes can be disrupting as well as helpful. Furthermore, 
masses of tourists can produce congestion and competition for 
local services, both detrimental to the host society. 

Lack of a strict government monitoring systems causes foreign 
currency to be exchanged in the black market, where tourists 
directly sell their foreign money in order to get a high price 
in local currency. This encourages black marketeers to supply 
foreign currency illegally. _-

Many local communities move towards businesses such as 
catering for tourists. Their traditional agriculture tend to 
be sacrificed. Tourism needs more.labour, skilled labour and 

\ 

provides more employment opportunities other than agriculture 
does. An example can be seen in the Annapurna Area in Nepal, 
where many local people are opening lodges and hotels, and by 

I 

neglecting their agriculture they are ~_~g~e_!l~_~g~cl as _ local -
food production declines. The majority of tourists seek 
facilities according to their expectations r~ther than the 
need of host people. The heavy influx of tourists often .~ 

disrupts existing cultural and subcultural practices. ./ 
I 

In a poor country like Nepal, a negative impact may be seen in 
that many young people are already westernised without having 
seen or been to the west. Simila~}YJ while tourists are not 
entirely responsible for dr~gs, but market has flourished in 
response to those willing to buy. There are increasing numbers 
of local children becoming drug addicted, and the consequences 
are deterioration in their physical or mental health. The cost 

of drugs is far beyond thei5 economic ability to pay to meet 
their habit. Vandalism and also increases. 
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Operational behaviour of the tourist agencies may cause air 
and water pollution. Great masses of uncontrolled visitors 
apply pressure on natural resources. As many researchers 
pointedVout that main trekking routes in Nepal have suffered 
degradation of forests to fulfil the demand for fire wood. 

Many historical monuments are obscured from view by hotels and 
lodges. They are becoming blurred in front of modern 
buildings. Heavy urbanisation causes many examples of cultural 
heritage to be either destroyed or buried into the ground. 
Many Hindu and Buddhist idols have been stolen in order to 
sell to the tourists as antiques and curios. 

3.4 Social Consequences of Tourism 
r. 

Tourists Hosts Encounter 
Sociocultural impacts are the products of social relationships 
between the tourists and host, when the tourists come into 
contact with the host, in his/her travel. The nature of these 
encounters is major influence leading to understanding and 
misunderstanding in the tourism process. If the first 
impression of the tourist is negative his whole journey might 
be stressful. If there are good social relationships between 
host and guest, tourism can be a bridge to cultural 
appreciation and international understanding. The host guest 
relationship becomes strained by the mutual failure to 
understand social roles within respective cultures. 

De Kadt, (1979), offers three contexts where tourists and host 
encounters occur. These are where the tourist is purchasing 
some goods or services from the host, where the tourist and 
host find themselves side by side, for example, on a sandy 
beach or at a night-club performance, and where two parties 
come face to face with the object of exchanging information 
and ideas. He further pointed out that in situations where it 
is claimed that tourism is an important mechanism for 
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increasing international understanding, it is normally the 
third type of contact that is influencial. However, the first 
two types of contact are quantitatively more common. 

Similarly, Nettekoven (1979 : 135), noted that for mass 
tourists, intercultural encounters occur less during tourist 
travel than is often assumed and that intense encounters are 
less desired by tourists than is often suggested. Direct 
contact is not necessary for impacts to occur and the mere 
sight of tourists and their .behaviour may induce behaviourial 
changes on the part of permanent residents. 

In the tourists' and host interaction, mass tourists tend to 
avoid encounters with the host. They stay in a big hotel, 
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which has been already booked;£~their transportation isalre~dy 
scheduled. Some may ignore the host people. These 'elite' do 
not realize the actual value of the tourism. Tourism is not 
only relaxation and joy but it is to experience the place and / 
people where visited. Encounters between host and guest 
increases mutual understanding. 

UNESCO (1976) noted that for mass tourism, the relationship is 
characterised by the four major features, which are discussed 
in the following section. 

1. Its transitory nature; 
2. Temporal and spatial constraints; 
3. Lack of spontaneity; 
4. Unequal and unbalanced experience. 

Firstly, the tourists' stay in a destination is usually short, 
like one or two days. If a vacation includes more than one 
destination, it may involve three or four weeks, which is the 
normal length of a paid vacation. The short term relationship 
is different for each of the interacting groups. The tourists 
may think the relationship is fascinating and unique due to 
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the interaction of different cultures. The hosts, on the other 
hand, may see it just as one of many such superficial and 
transitory relationships, which have already been experienced 
throughout the course of the tourist season. 

Secondly, it influences the duration and intensity of contact. 
Tourists always attempt to see and do as much as possible in a 
relatively short period of time. Mass tourists, are controlled 
in their movement by the tour operator, such as scheduled 
accommodation, services, transportation etc. In consequence, 
tourism becomes highly developed and resort areas expand. 
Interaction between host and guest either do not take place or 
are largely infrequent and superficial. 

Thirdly, all the features of tourism are already advertised 
and promoted by the sophisticated media in advance of their 
actual occurrence. Tourists trade off the anticipation of 
convenient, comfortable and risk-free experiences that planned 
and organised travel provides, for less frequent contact with 
their host. 

Fourthly, tourists and host have always an unbalanced and 
unequal relationship. Material inequality can be seen in 
tourists' spending and attitude. Hosts often feel inferior 
and, to compensate for this, exploit the tourists' apparent 
wealth. Another inequality is, that a vacation for a tourist 
is a novel experience, but its consequences for the host are 
routine. The maintenance of this routine is made difficult by 
the late arrivals of planes and other travel emergencies. This 
may cause psychological pressure for the hosts, of which the 
tourist is unaware. 

Mediator Between Tourists and Bosts; Setting up the Encounter 

The travel agencies and tour operators are the main 
intermediaries for tourists and host. But these organisations 



are not aware of the social and cultural potential from 
tourism, due to being primarily profit oriented. De Kadt, 
(1979) notes that local guides play an important role in 

making better host and guest relationships. They have to be 
knowledgeable in terms of the history, culture and the 
architecture of their tourists destinations. These guides 
share both the tourists' and host country's culture. For 
example, a culturally mediating guide in Bali plays an 
important role by interpreting the local culture, which is 
celebrated as religious ceremonies, temple services and 
artistic performances derived from them. 

The role of a guide is to facilitate the 'social environment' 
on the tour (Weiler, 1991 : 4). Further, Cohen (1985) 
suggests, a guide may be involved in dealings with the local 
population in remote non-tourist areas and with various 
specific facilities. These functions may demand considerable 
skills to ensure supplies and hospitality under unsettled 
tourist conditions. In transcultural tourism, a cultural gap 
ordinarily exists between the visitors and the locals. The 
role in mediating the encounter is done through the guide and 
depends on his/her skills of iterpretation. In its general 
form, transcultural interpretation takes the form of 
translation of a foreign culture into a cultural idiom 
familiar to the visitors. Guides should not only be well 
informed about the culture they interpret but also need to 
understand the culture of the visiting tourists. 

I 
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CHAPTER IV 
SOCIAL IMPACTS or TOURISM 

In the last decade the social impacts of tourism were often 
neglected due to its overiding economic advantage. The 
majority of research on tourism is concentrated on economic 
aspects. Better tourism can be fostered by planning not only 
its economic side, but also its social, cultural and 
environmental constraints. At present, researchers are 
becoming more concerned about the social implications of 
tourism for purposes of planning and development. 

The social impacts of tourism are a most fundamental concern 
for anthropologists, sociologists and other social scientists. 
In contrast to the dramatic charts of economic growth, the 
effects of tourism upon the lives anq world view of an 
indigenous population are subtle, and usually recognized only 
by the people themselves and the anthropologist who was there 
before-and-after tourism (Smith, 1877 : 6). 

The social impacts of tourism appears when the interaction of 
the host and guest takes place. The host is static, with 
little business knowledge and experience, and spends much time 
catering to the needs and desires of visitors. Tourists are 
mobile, relaxed, and wealthier, enjoying and absorbing the 
experience of being in a different place. This situation takes 
place when tourists from highly developed countries visit a 
destination in poor countries. The social impacts of tourism 
refer to the cJ:langes in the quality of life of residents of 
tourist destinations (Mathieson and Wall, 1982 : 137) 

4.1 Factors Influencing Social Impacts 

Collier, (1989) suggests several factors of tourism which 
will have social effects on hosts and describes the nature of 
these impacts. 
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The Number of Visitors 
The larger the number of visitor the greater impacts, the 
fewer the number the lesser the impact. Economically, more 
tourists can generate more benefits, but the social costs are 
increased. In some countries such as Spain, Hawaii and 
Bermuda, the number of annual tourists exceeds the number of 
local residents. If there is a excessive number of tourists, 

/'1 
the local population may have be inconvenienced through the 
non-availability of amenities and facilities. Due to their 
greater spending capacity, the business owners cater for 
tourits and tend to ignore the the local residents. 

The Length of stay 
The longer stay of tourists makes it easy for local to copy 
tourists' attitudes. When local people are in contact for a 
longer time with tourists, there will be less chance of some 
form of social impact due to the lack of spontaneity. 

Economic, Social and Cultural Cbaracteristics of ~ourists 
When western tourists visit a western country the chance of 
social impact is minimal, due to the similirity of economic, 
social, and cultural characteristics of both host and guest. 
If European tourists visit a poor Asian country there is more 
chance of impact on the host community, due to the wide 
variation of economic, social and cultural conditions between 
host and guest. 

Economic Development and Social Cbange 
The more developed destinations have less chances for social 
impact than the less developed destinations. For example, in 
Nepal, the impact of tourists on the Sherpa people in the 
Sagarmatha National Park has been greater than impacts on the 
people in Kathmandu. 
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4.2 The Impact of Tourism on Local Values 

After the industrial revolution, it became possible and 
popular for people to travel to different countries a form of 
recreation, which nowadays we call tourism. However, in 
previous times people used to travel as a pilgrims to 
different countries. The travel, behaviour and motivation is 
now entirely different. Mostly people from a developed and 
wealthy society visit a poor and underdeveloped society to 
experience its culture. The socio-cultural interaction between 
these people leads to impact on the native and indigenous 
society. 

Commercialisation of Local Valuea 
The impact of tourism on traditional values can be seen as 
certain human and social relations are brought into the 
economic sphere. That which was once freely given as 
hospitality soon becomes yet another commercial transaction. 
They become part of making a living. The impact of tourism on 
social values is the commercialising of traditional relations, 
and over time socially non economic encounters account for 
only a marginal part of the entire experience (De Kadt, 1979 
62) 

In most of the traditional societies people were closely 
linked by mutual cooperation. Bartering, exchange of labour 
and exchange of agricultural products were common within and 
between the neighbourhoods. These values have now been 
commercialized due to business oriented motives. Goods and 
services which used to be part of people's personal social 
lives have now been commercialized and are offered as 
commodities (De Kadt, 1979 : 62). Commercialization is the 
basic change brought by tourism. 

Tourism is an entirely market based phenomenon. Every thing is 
exchanged in the monetary terms. There are always services, 
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goods, buyers and sellers. In some places tourists are greeted 
by warm hospitality, offered a traditional reception, but 
above all, a tourist is a client, not only a guest (De Kadt, 
1979 : 63) 

Social Gap 
A social gap between local people can be created by tourism. 
Sometimes, a local porter charges more to his fellow 
countryman than tourists. Tourists are his regular clients 
whereas his countryman from the city come only as an 
occasional visitor. When we enter any shop of handicrafts, 
local goods are specially kept to sell the tourists; the 
shopkeeper may ignore locals due the belief that they can not 
pay as tourits. As I am a Nepali, I have had personal 
experience of this attitude. When I visited Chitwan National 
Park in 1987, I went to one restaurant which was specially 
designed for catering for tourists. The service was late and 
given with an impression of irritation. Even the food was not 
properly cooked. A tourist was getting fair treatment, and 
with smile. 

Tourism and Poverty 
Tourism often widens the gap between rich and poor. The 
benefits brought by tourism are not shared by all the people 
in society. People who have money· can open lodges and hotels 
and other service businesses, but for most of those in the 
poorer villages, the living standard is marginal. On the 
trekking route in Sagarmatha National Park, Nepal, women carry 
water for a long distance in the snow covered mountain to the 
tourists camps, where tourists are enjoying their evening 
drinks of alcohol. Many local porters given up their lives 
while carrying tourists' equipment. These social costs brought 
by tourism can not be balanced by monetary reward. On some 
trekking routes local children raise their hand for begging 
money, sometimes tourists encourage this attitude by giving 
them money, a practice which is not favoured either by most 
tourists or by village leaders. 
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Richter, (1889) notes, that giving medical aid is practised by 
tourists who have no specialised medical knowledge, but who 
have come to Nepal equipped with powerful, and sometimes 
dangerous, drugs supplied by doctors in their own countries. 
Whether recovers or gets worse a Nepali villager loses both 
ways. If he/she recovers, he/she will turn away from medical 
services provided by the Government, as he will learn that he 
does not need to go to a hospital or a health post. If his 
illness gets worse he will turn away from Western medicine in 
any form and he will begin to lose faith in this form of 
healing. 

Demonstration Effect 
The demonstration effect of tourism refers to the general 
process wherby local patterns of consumption change to imitate 
those of tourists (De Kadt, 1979 : 65)~ The sunglasses, camera 
and style of dress represent a temptation to the local people, 
which is far above their economic capability. Unnecessary hair 
styles of tourists are copied by the locals who see it as 
becoming modernised. The demonstration effect is particularly 
influential on the younger generation. The young people from 
traditional society observe the material superiority of the 
young travelling tourists and move away from the local 
traditional behaviour. 

4.3 Tourism and MOral Values. 

Archer (1978) as quoted by (Mathieson and Wall, 1981 : 149) 
One of the significant and least desirable impacts of tourism 
is the effects on moral conduct of the host population. The 
increase of prostitution, crime and gambling have been 
mentioned frequently as evils of tourist development. 

Prostitution 
The growth of tourism has created an environment which 
encourages the practice of prostitution. The behaviour of 
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tourists is free, relaxed and enjoyment seeking, but on the 
other hand in a poor society, prostitution is a way of making 
money for a living. As already mentioned, tourism offers 
employment opportunities for women. This enhances their 
economic status, and they become more liberalised, finally 
they may become involved in prostitution to maintain their new 
found economic levels or to increase these levels. In other 
ways many girls in poor society are dragged into this 
profession by the hotel owners and service providers who 
capitalise OD their need for money. However, tourism 
accelerates the changes that are brought by other factors in 
relation to sexual behaviour in the host society. 

Crime 
Apart from mass tourism, tourists often travel in small 
groups, individually or in a pair. They sometimes become 
victims of murder, sexual assault and robbery in the isolated 
areas. The income of hosts and guest are largely different 
from each other. The perceived wealth of tourists encourages 
robbery where the people are poor. In most of the developing 
countries, the increase of black market of foreign currency 
has been encouraged by tourists. Therefore tourism contributes 
to the increase in crime, especially on a seasonal basis. One 
effect of crime on host communities is seen in extra expenses 
for law enforcement during the tourist season. Monetary losses 
come from vandalism, and growth of black markets. Increased 
tensions are seen in the local community. 

Gambling 
Host countries are also tempted open casinos for tourists 
promotion and to generate local employment. One of the 
positive aspects of opening gambling houses is that it creates 
employment opportunities and increases government revenue. 
Host people can not spend money in the casino due to low 
economic status. Gambling has more favourable effects in poor 
countries than adverse effects if it is promoted only for 
tourists. 
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Richter, (1989) notes, that in Nepal, a government controlled 
casino on the outskirts of Kathmandu has become a major 
attraction, especially for Indian tourists. Nepali citizens 
are not allowed in the casino, because the reason for its 
existence is to entertain tourists and earn foreign exchange. 

4.4 Positive Social Chanqes o~ Tourism 

Some positive changes also can be seen from the tourism. 
Conservation values for instance can be strengthened. The 
present area of Royal Chitwan National Park, in Nepal was a 
renowned sanctuary for wild animals and hunting in which some 
animals were becoming rare. After the declaration of the 
national park this place become well known for formerly rare 
species like rhinoceros and tigers. 

Tourism is a service oriented business, the warm hospitality 
and reception can be better provided by women than men. It 
thus widens job opportunities for women and creates more women 
employers. Women become more exposed to intreacting with 
people and their self confidence is inhanced, where before 
they were virtually confined to household work. 

Tourism also enhances awareness of need for heritage 
conservation. Most of the historical buildings are now 
maintained to show tourists. Museums, and local art and craft 
are preserved to show the tourists, and brings conservation 
awareness to the local people. 

Tourism helps to develop the rural infrastructure, such as 
water, sewerage, medical care, social assistance, educational 
and and cultural institutions. The changes in occupation and 
income patterns as a result of tourism creates among those not 
involved a lower class with its resulting different values and 
attitudes. Those in business are, by comparison, a wealthy 
class, however, small. Changes in family relations and 
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patterns occur with the shift from from an agricultural 
society to a service society which increases the family income 
rather substantially and decreases the dependency of family 
members upon one person. 

Among benefits of tourism in a society as a whole is an 
increase in the socio-cultural integration at the national 
level. Secondly, the linking created by domestic tourism helps 
people learn about their own country; decreasing regionalism 
in a nation brings about national unity (Hudman and Hawkins, 
1989 : 223) 

Based on the above discussion we can conclude that tourism is 
not the only factor of social changes. These are led by other 
forces like TV, Radio, newspaper and other advertising media. 
Tourism merely confirms the patterns of behaviour and values 
already present in the culture (De Kadt, 1979 : 63) 
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CHAPTER V 

CULTURAL IMPACTS OF TOURISM 

As discussed in the section on social change, tourism may 
change a society by the process of diffusion of new cultures 
However, cultural changes does not occur only by the direct 
impact of tourism on the host society. It appears that tourism 
is able to accelerate cultural change (Mathieson and Wall, 
1982 : 160) in a number of ways as listed below. 

1. The modification of the ecological function occupied 
by a society. Changes to the habitat of a society 
induce changes which may involve cultural adaptation 
and change; 

2. The contact between two societies with different 
cultures may bring about changes to both groups; 

3. The evolutionary changes occurring within a society. 
This refers to the process of adaptation where 
societies change in response to internal, ecological 
and social needs to ensure satisfaction from their 
environment. 

Mathieson and Wall (1981) further. divide the cultural impacts 
in two parts. First, he examines the effects of mass tourism 
in promoting intercultural communication. In this case, the 
limited communication between mass tourists and the hosts 
takes place. Tourism, therefore in its present form seldom 
promotes understanding between peoples of different cultures. 
The second part examines the material and nonmaterial elements 
of the host culture. Tourism also plays a role to preserve 
hosts country art and crafts. However, some art and crafts 
have been reformed according to the tourist's demand, which 
brings about deterioration of quality of art forms. This will 
be discussed in more detail in following sections. 
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positive Impact on Culture 
One of the benefits from tourism is to bring people together, 
however varied their cultural backgrounds from each other. 
Another is that tourism helps to preserve the traditional 
history, architecture, temples and other historical buildings. 

The interaction between hosts and guests leads the 
intercultural. impacts in the host society. Through 
intercultural communication, the effect of tourism can be a 
positive change in the host culture. The contact between 
different social groups, nationalities and cultures may 
contribute to the removal of social or national prejudices 
and promotion of better understanding and positive social 
change (Mathieson and Wall, 1981 : 163). 

5.1 Art, Crafts and Tourism 

Tourists are responsible for preserving the vanishing arts and 
crafts. With the income from the selling these artifacts to 
the tourist, the carver and artisan can sustain their 
business. This helps the host country by ensuring the survival 
of these material forms of culture which in many cases were in 
danger of becoming extinct. However, in other cases of impacts 
of tourism, the traditional arts and crafts are being reshaped 
according to the customer's desire and therefore aloss of 
traditional value. 

As the result of tourism, the arts and crafts of native 
people have changed in style and form, and also in the 
purpose for which they are produced. Artifacts formerly 
produced for religious or ceremonial purposes are now 
produced for sale. However there are also cases where 
tourism has induced a rejuvenation of particular forms of 
art and craft. (Mathieson and Wall, 1981 : 165) 

Similarly, De Kadt, (1979: 68), offers several examples where 
the impacts of tourism can be seen both in the preservation 
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and the loss of traditional art and crafts. 

The local colour has often been mentioned as causes of a 
decline in cultural and artistic standards .... Once craft 
production comes under the impact of the demands of mass 
tourism it becomes the manufacture of more souvenirs, 
which are not necessarily the object of traditional 
artmanship ..... In Tunisia, where traditional artifacts 
are relying on being bought by tourists for uses which 
have no relation to their original function craftsman are 
changing into new designs according to the new customer's 
demands. 

In contrast, tourism also contributes to slowing of the 
degeneration of art and crafts. In Tunisia many pottery, 
weaving embroidery, jewellery and leather crafts have 
been revived by tourists' demand. In Malta tourism has 
led to flourishing industries in knitwear textiles and 
glass among the other handicrafts. In Cyprus, authorities 
have encouraged and supported performances, shows and 
festivals. In Malta too tourists have helped stimulate 
existing local ceremonies and carnivals, and their 
interest in local music and folk dance has made these 
acceptable to young middle class Maltese. In Seychelles 
the tourists have kindled local pride in traditional 
Creole folk music, song and dance which were beginning to 
disappear in favour of western style music and dance ..... 
Tourists probably buy local products more as 
souvenirs to evoke the visited places for themselves or 
for friends, than as objects of aesthetic cultural or 
utilitarian value. Crafts make unusual and decorative 
furnishings for tourist rooms, which educate the tourists 
and give an impression of local culture. 

Based on the above summary, it is possible to generally we can 
say that tourism helps the preservation of local art and 
crafts and improves the local economy by the production of 
artifacts. It's adverse effects including the modernisation 
and commercialisation of traditional values have also to be 
noted. The design, production and development of the arts and 
crafts should maintain original standards rather than 
reshaping into the new models according to the customer's 
desire. 

Collier (1989) notes in New Zealand that culture and arts and 
crafts have certainly been used to help promote New Zealand's 



tourism industry. In Rotorua the entire Maori Art and Craft 
Institute is funded by tourist revenue. However, this use of 
traditional culture is a source of displeasure and distrust 
for some Maori people. 

In Nepal there is high demand for traditional handicrafts not 
only from the tourists but also as an export industry. It is a 
major source of employment for rural people. These artifacts 
include, brass and cast idols, wood carving, carpet weaving 
and other knit wear. These artifacts are produced manually by 
a large number of people working together. As a hand made work 
these artifacts play a significant role as a souvenirs in the 
developed countries. Locally, people produce these artifacts 
in their homes, where work such as gold carving silver and 
metal work are their inherited profession. If demand for these 
locally produced handicrafts can be increased by tourism then 
local people can benefit from a revival of the work which they 
have been doing from generation to generation. 

Hudman and Hawkins, (1989: 231) conclude, that "tourist 
interest in the art has helped to preserve cultural 
artistic values by reviving the local populations. In 
some places tourists interest has contributed to the 
preservation of dying art forms. It fosters 
diversification of creative arts and crafts and employs 
local artisians .... Most recently, large scale 
developments have tried to remedy the appearance of 
inappropriate architectural forms by merging hotel 
architecture with local environment. The use of local 
materials and architectural style not only maintains the 
local identity, but also reduces monetary leakage for the 
country" . 

5.2 Festivals and Tourism 

Folk festivals and fairs are other events which result in the 
preservation of traditional values and cultural awareness. 
Festivals and other events are of value for tourism 
development, which in turn may contribute to social changes in 
that society. The host and guest interaction can be improved 
through joint participation in festivals and events. However, 
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there is a risk of commercialization and modification of the 
traditional festivals and events. 

Getz, (1991) defines festivals as a public celebration, 
whether of a sacred or profane nature, and encompassing 
rituals and commemorations. They must be public, as opposed to 
private parties and celebrations, because all festivals have 
social and cultural meaning to the host community. They always 
have a theme, even if it is hidden. The celebration must be 
of something, and either this can be reflected by the name and 
published theme or it can be an unspoken celebration of shared 
values and experiences, as in festivals of spring and the 
harvest. 

Nepal is often referred to the "land of festivals". For 
Nepalese, festivals are not merely annual spectacles, but are 
living part of their rich cultural heritage. Most Nepalese 
festivals are related to different Hindu and Buddhist gods and 
goddesses and they are celebrated on such days blessed for 
them by religion and tradition. These festivals can be 
promoted as tourist attractions. These festivals are 
celebrated in open space and many tourists take part free of 
cost. Themes of festivals are interpreted for tou~ists by 
various media and will help tourists in cultural 
understandings. Many western people appreciate these festivals 
as a gathering of friends and relatives where they can share 
some life expriences. This is not a common aspect in the more 
time oriented industrialised western society. At present, 
there is no sign of commercialisation of these events in 
Nepal. Each year people celebrate these festivals in their 
traditional way. However, in very rare cases some native 
festivals can be seen in the lodges and hotels as 
entertainment for tourists. In Chitwan National Park, the 
traditional stick dance of the Tharu community's still shown 
in the lodges and hotels. In this case tourism helps to 
preserve native traditions, which may otherwise become 
extinct. 
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CHAPTER VI 

TOURISM IN THE THIRD WORLD 

The growth of international tourism in the past two decades 
has created a major industry in the third world. It is also 
the fastest growing industry with budget running into billions 
of US dollar. About 31,000 tourists, who set out every hour of 
every day to travel overseas countries as tourists (O'Grady 
1981: vii). T,ourist numbers are rapidly increasing year by 
year. 

Tourism is concerned with people as consumers and suppliers. 
The mass travel from wealthy countries to poor countries 
accounts for the resultant economic, social and cultural 
benefits and costs. These poor countries are experiencing 
economic and social impacts creat'ed by tourism. 

Low living standards, high unemployment, uneven economic 
development and dependence on foreign investment and foreign 
aid, are features of life in these countries. The main 
attractions for the tourists in these countries are to 
experience the local cultures and lifestyles. Only a fraction 
of the tourists' dollar goes to the low level hotel workers, 
like waiters, guides hospitality girls and others. Natural 
resources are exploited as tourist commodities regardless of 
the benefit for the local people. 

O'Grady (1981) recognizes the liklihood these host populations 
may never be tourists. When they speak of travel they mean 
going on foot, or in a crowded bus, to the next village or 
town. possibly they will travel for a wedding, a funeral, or 
some religious festival, but their travel will not be for 
pleasure. Family income is barely sufficient for survival and 
there is no extra money available for luxury travel. Indeed, 
when they think of luxury, their minds cannot stretch far 
beyond a bottle of soft drink or a better meal. The concept of 



a paid holiday or expenditure on leisure travel or visiting a 
foreign culture is totally outside their conceptual framework. 

On the other hand O'Grady distinguishes tourists as rich, 
pleasure oriented and having higher spending capacity. 
However, not all tourists are rich in their home country. Many 
of them are the middle class workers in industrialized 
nations. They visit places they can afford mostly in the third 
world countries. They find first some people to serve them, 
making their meal, making their bed, massaging their back and 
fulfilling their every demand. Soon they are perceived as rich 
and wealthy in the host country. The host people are 
completely unaware of these tourists' living standards in 
their home country. 

Foreign Bxchange 
Tourism is a major industry for foreign exchange in third 
world countries. Big hotels and luxurious coaches can be seen 
in most of the urban areas in the third world. It is true that 
tourism brings foreign exchange for the government and 
generates employment for the local people. Tourism is 
economically beneficial for the third world nations. In 
reality, many big hotels are operated by foreign investers. 
Profits, interest and invested capital do not stay in the host 
country, they flow outside. The cost of importing goods and 
services also leaks foreign exchange. Tourists are often 
reliant on imported goods to maintain their accustomed 
standards. Similarly, foreign owned international airlines 
tend to drain out the profit generated by tourism to these 
hosting countries. 

According to Kitaj, editor of Kontakt, a Danish magazine 
published by the Association for International Cooperation and 
Development (AICD), more than 25 percent of all tourist hotels 
in most African and Asian countries are foreign- owned, and 85 
percent of the foreign tourists are flown in and out by 
foreign air carriers. 



In many of the third world countries today, the belief 
that tourism can bring in much needed foreign exchange to 
boost their sagging economies has caught on with 
incredible speed and optimism. However, it is being 
realized that foreign exchange earnings from tourism are 
not as great as they seem to be, while the environmental 
and social side-effects are so adverse that third world 
residents may wonder whether the tourist trade is worth 
it after all (Hong, 1985 : 12). 

In most of the cases, if we compare economic benefits and 
social and environmental cost, tourism shows an adverse 
balance. O'Grady (1981) notes, according to World Tourism 
Organisation figures, 15 out of 33 underdeveloped countries 
had a negative balance in their tourism account in 1973. 

However, English (1986) notes, that tourism has proven quite 
stable in comparision with third world foreign exchange 
sources. Tourism may offer a more, stable source of foreign 
exchange without any loss of growth potential. Some 
fluctuations are inevitable whenever foreign markets are 
invloved. For this reason there is little to recommend a 
complete dependence on tourism as the principal foreign 
exchange earner. "On the other hand, tourism may prove quite 
valuable as a source of diversification, reducing the risk 
that all exports will fall simultaneously" (English, 1986 : 
22 ) 

The third world countries should realise that every benefit of 
tourism has a cost. The greed for foreign exchange may carry 
social and environmental consequences. The assessment of 
whether a country is actually making profit or whether it is 
in loss should be undertaken. The businesses which generate 
more benefits outside, rather that in the host country should 
be stopped or reviewed in order to maintain smooth earnings of 
foreign exchange. Tourists should be encouraged to consume 
more locally produced goods rather than imported goods. 
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Employment 
Unemployment is the major social problem in the many third 
world countries. Tourism in the third world is often regarded 
as an employment generator. Since tourism is a service 
oriented business, it requires people to cater for the 
tourists. Hotels operators, hospitality girls, guides and 
transport staff are the people who are involved in the 
tourists' business. 

Lea, (1988) quotes three types of employment from tourism, 
first, direct employment from expenditure on tourism 
facilities like hotels. Second, indirect employment in 
businesses affected by tourism in a secondary way such as 
local transport, handicrafts, banks, and finally induced 
employment arising from the spending of money by local 
residents from their tourist incomes. 

However, tourism offers unskilled, low paid work for the local 
people. The waiters, gardeners, house maids, drivers are 
locally hired. In third world countries many people are 
seeking work and will accept whatever job they can get. High 
level and skilled labour are often hired from outside the 
community, even from foreign countries. 

At least part of the employment generated by tourism must 
be recognized as partial employment or underemployment 
(O'Grady, 1981 : 22) 

6.1 Social Consequences of Tourism in Third World Countries 

Three factors play a vital role in the social consequences for 
the third world. First, are the tourist / host encounters 
which have already been discussed. Second, is the functional 
view of various elements of third world society which may 
experience change as a direct result of tourism, such as moral 
behaviour, language, and health (Lea, 1988 : 62). Third, are 
the influences in host culture brought by tourism, such as 
effects on traditional customs, arts and crafts. 
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In the case of social impacts of tourism, Doxey (See Appendix 
A) devised an irritation index, based on his experience in 
Barbados and Niagara-on-the-Lake studies. People in host 
countries pass successively through stages of euphoria, 
apathy, irritation, and antagonism, to the final stage in 
which they have forgotten what they cherished and the 
environment is destroyed. This situation can occurs in many of 
the third world countries. 

Despite the above discussion, one of the worst aspects of 
tourism in the third world is moral issues such as 
prostitution. Countries like Thailand, Sri Lanka and the 
Philippines are examples of this. The main objectives of 
travel for some tourists in Thailand and the Philippines is a 
sex tour. When the demand increases supply increases 
simultaneously. Many of the poor and uneducated girls in 
Thailand are drawn into this profession. The fear of 
increasing prostitution is not only the deterioration of moral 
values. It is a big threat for the health of the people. 
Relaxation and enjoyment in the short term may contaminate the 
health of the whole population. For example, the spread of 
AIDS in Thailand is the main physical health issue generated 
by tourism. 



CHAPTER VII 

SOCIAL IMPACT OF TOURISM IN NEPAL 
(CASE STUDY) 

7.1 Tourism in Nepal 

Tourism in Nepal began in the early 1960's. The number of 
tourists is increasing year by year. According to the data 
published by the Department of Tourism, the number of tourist 
arrivals in 1988 was about 263,000. The main reasons for these 
tourists to visit are pleasure, trekking and mountaineering. 
The Nepal Government generates revenue of about 6.4 million US 
dollar from the tourism sector. About 165 hotels, 99 trekking 
agencies and 99 travel agencies are involved in the tourist 
industry. Beautiful scenery, high mountains and a culturally 
and naturally unique country are the main pull factors for 
tourists. 

Tourism is undoubtfully a major foreign currency earning 
industry in Nepal. Due to the high economic advantages, the 
social costs are often neglected. There is not any measurement 
of social impact carried out by the government or any other 
agency since the beginning of tourism development. 

;J 7.2 Tourism and its Socio-Cultural Impact in Nepal ~~ 

Only from the mid 1970's has the socio-cultural impacts of 
tourism in Nepal, been subject of research. The impact of 
tourism on traditional lifestyle and culture is hard to 
distinguish from the other parts of social change. 

Satyal (1988), observed some socio-cultural impacts of tourism 
in Nepal. According to Satyal, budget travellers cluster in 
large communities of their own. They tend to demonstrate a 
life style which is alien and provocative, especially to the 
young people who come in touch with them. Socio-cultural 
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impacts are a ~oncern mainly in the urban areas subjected to 
tourism inflow, where tourism adds to environmental pressure 
and pollution. Mountain tourism on the other hand puts further 
strain on a fragile ecology and scarce resources. Tourism 
indeed helped some mountain communities to persist, but as it 
does, traditional life inevitably changes. Trekking and 
mountaineering not only provides jobs in the agricultural-off 
season, but they alter the life of farmers and herders and 
interfere with the fragile balance in mountain communities. 

7.3 Social Impacts of Tourism in Sagarmatha (Nt. Everest) 
National Park 

Sagarmatha National park is situated in the eastern part of 
Nepal. Due to the highest peak in the world, unique flora and 
fauna and unique traditional Sherpa culture, this area is very 
popular for international tourists to visit. Social impact of 
tourism in this region can be seen in the changing traditional 
culture of the Sherpa people. 

Furer-Haimendorf (1975) observes the change in the Sherpa 
society between the period of 1957 to 1971. During the tourist 
season many young Sherpa people are involved as porters to 
carry the tourists luggage and equipment. Some educated and 
rich Sherpas are involved in tourist businesses like operating 
lodges and trekking agencies. According to Furer-Haimendrof, 
sudden affluence of these successful porters was somewhat 
disruptive to the social fabric of this region, even when the 
wealth was invested traditionally. 

Expeditions became a fundamental underpinning of Sherpa 
subsistence; they enabled a continued habitation of the 
Khumbu by a population that could not support itself by 
agriculture alone .... Tourism was estimated to involve 
for some 500 Khumbu men (and an undocumented number of 
women porters), and 70 percent of households of Kumjung 
and Kunde had at least one member involved in trekking or 
mountaineering .... Wages of trekking employment, while 
lower than these for high-altitude climbing porters, had 
risen to fifteen rupees (i.e., nearly the rate of 
mountaineering pay two years earlier), while a trekking 
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sirdar (headman) made twenty-five rupees per day (Furer-" 
Haimendorf, 1975) 

~ Sherpa people were involved in tourism only from the 1970's, 
'" S but impacts of several sorts are becoming evident. In 

\ 

comparing from 1957 with 1971, Furer-Haimendorf(1975) noted a 
shifting of economic power from older men of established 
families to young and middle-aged men, many of whom were not 
of traditionally high status families. An imbalance in the 
composition of village society due to the prolonged absence of 
a large number of "males (some of whom were away eight to nine 
months of the year on trekking expeditions throughout Nepal); 
inflation of agriculture day-labour wage rates, which, along 
with household member absences on treks, led to changes in the 

~ ability of many famili_e_s_tomaintain multi-elevation "'. - -- - -- -- .. - - ------"-
3 transhuman agro-R~~~9ralism. Monetarisation of economy; and 

-- .- '-------------". 

change in the old barter trade of Tibetan salt for lowland 
grain led to a system in which lowlanders hiked up to six days 
in order to sell grain for cash in the Saturday market in 
Namche, established in 1965. 

Furer-Haimendorf (1975) also observed cultural changes related \ 
at least in part to tourism. Several monks had abandoned 
Tenboche monastery for tourist employment, and young men whose 
high intelligence might once have led them to become a lama 
(Buddhist Priest) were now enteririg the tourist trade. Some 
commercialisation of arts was occurring, the foremost 
religious painter of the area having turned to producing work 
for sale to tourists. At least one Kunde man had chosen to 
reinvest his tourist earnings in remodelling his home to 
provide tourist accommodation, rather than adhere to the more 
traditional pattern of investment. Factionalism in once '\ 
relatively harmonious villages was beginning to be observed. \ 

\." 

However, Stevens (1988) notes, not all of these changes were 
wholly attributable to tourism. Tourism was just one new 
source of cultural contact and economic change to which 
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increasing Nepalese government involvement in local affairs 
had added considerably. Changing attitudes to religion for 
example, had also been affected by the introduction of secular 
schools by a foreign aid group and by the central Nepalese 
government. "Nevertheless, tourism seemingly had more far-
reaching impacts than any other form of contact with 
Westerners or other Nepali ethnic groups II ( Stevens, 1988 : 
74) . 

As observed by Stevens (1988) another side of the benefit from 
tourism is by the good will between the tourist and Sherpas. 
Sir Edmund Hillary, for instance, returned to the Khumbu to 
make his home there and, and through the fund-raising of the 
Himalayan Trust, has made possible gifts of schools, a 
hospital, and bridges to the people of Khumbu. Similarly, the 
San Franscisco-based American Himalayan Foundation, which, 
among other things has supplied funds for Sherpa children to 
attend university and private high schools in Kathmandu. 

On the other side of coin, the pleasure seeking behaviour of 
some tourists are differentiating the poor Sherpa from the 
wealthy elite. Rich tourists are trekking alongside poor 
porters who are carrying loads double to their body weight. 
One climber and photographer has been showing a film about an 
expedition to Manaslu called II 100 days among the Asians". In 
it he declares with no lack of self-praise II We didn't suffer 

--- --- ----- -----_.- - ----...--
any losses, just one porter was killed" (Tuting, 1986: 303). 

- ---~------ ----- -----------~---

Tourist should encouraged to respect the traditional life 
style and culture. It is a responsibility for a tourist to 
show a little sympathy for and understanding of to those who 
are carrying their food and equipment. 

It has been observed that Sherpa people are the most 
successful mountain people to take the opportunities from 
tourism in Nepal. Living standards of similar types of people 
in similar types of environment in many parts of Nepal are in 
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a worse situation due to the lack of transport, and other kind 
of facilities for example, Bompo communities in Dolpa, in 
western Nepal. 

7.4 Impact of Tourism in Chitwan National Park 

Royal Chitwan National Park is one of the renowned natinal 
parks in the world, which lies in the mid tropical reagion in 
Nepal. Endangered one horned rhinocerous and tigers are the 
main attraction in this national park. Many tourists visit 
this area for pleasure, or to take a jungle ride. The only way 
of transportation in the National Park is by elephant. 

Different from Sagarmatha National park, Mishra (1985) notes 
that people of Chitwan are not directly involved in tourism. 
National Park "Consumers" are the outside visitors. Due to the 
shortage of educational opportunities the chance of a local 
villager being employed is very slim. Most of the well paying 
jobs are taken by qualified and experienced people from 
outside Chitwan, or even from outside Nepal. The major effect 
of tourism in this area is inflation. Tourists tend to consume 
more than the area produces. In Sauraha, one of the centres of 
tourism, the prices of rice, vegetables, cooking ~il, kerosene 
and other products have increased. more rapidly than in other 
parts of Chitwan. "Most people in the vicinity of the national 
park are losing instead of benefiting from tourism" (Mishra, 
1985: 201). 
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CHAPTER VIII 

SOGGESTIONS AND RECOMMENDATIONS 

Geographically major tourist destinations in Nepal are in 
rural areas. A rural community experiences more benefits and 
costs of tourism than an urban community. Several policies and 
objectives are stated in the National Plan on the tourism 
sector. A summary of these objectives is listed below. 

1. To increase. net foreign exchange to improve the balance of 
payments position; 

2. To develop the tourism industry to generate employment and 
income opportunities; 

3. To increase overall benefits from tourism; to increase 
visitor flow and length of stay; to open new attractions 
and enhance present ones; to improve infrastructural 
developments; 

4. To spread the benefits by decentralising tourism activities 
in the region to aid regional development; 

5. To minimize social and environmental-ecological impacts 
from tourism; 

6. To maximise the use of domestic products to substitute 
for importation of consumer goods; 

Education on tourism is very important in the case of Nepal, 
where many people are unaware of the actual benefits of 
tourism in the national level. If tourism is a major industry 
for foreign exchange, better education on tourism should be 
made available for people who are involved directly or 
indirectly in the tourism business. 
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8.1 Education on Tourism 

Although tourism is one of the major industries in Nepal, 
there is no higher education on tourism studies available at 
an academic level. The Hotel Management Tourism Training 
Centre (HMTTC), under the supervision of International Labour 
Organisation (ILO) produces manpower in the tourism sector. 
This centre provides short term experiential training related 
to hotels and the general aspects of tourism. According to the 
journal of HMTTC published in 1981, the target of trained 
manpower production in the fiscal year 1978/79 was 200, which 
is estimated to be sufficient to meet the demand for skilled 
manpower in the tourism sector. 

In this situation the Nepal government should introduce 
tourism studies at university level in order to produce 
qualified manpower in the tourism sector. This will help 
prevent the foreign expert from becoming the decision maker on 
tourism business. Local people, with appropriate skills can 
get more employment opportunities in the tourism sector. 

In a rural community situation, local villagers are completely 
unaware of the actual benefit from tourism at the national 
level. At a rural community level, informal education should 
be given to make people aware of the actual importance of 
tourists in the national economy in order to maintain the good 
host and guest relations. 

8.2 Community Based Tourism Planning 

As defined by the Collins Cobild dictionary, a community is a 
particular group of people or part of society who are all 
alike in some way. Government policy is to spread the 
benefits of tourism by decentralising tourism activities in 
the region to aid regional development. Community based 
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tourism is viable for a country like Nepal, where the majority 
of local people depend largely on the earnings from tourism.' :/: 

\~ :'\ ( ,-

One leading example of community tourism in Nepal is the 
Annapurna Conservation Area Project. The King Mahendra Trust 
for Nature Conservation (KMTNC) one of the leading Non-
Governmental Organisations (NGO), has set up its major project 
in the Annapurna region, Western Nepal, a popular trekking 
route. About 2.5,000 tourists trek along the circuit of this 
area. Previously the tourism activities were unmonitored and 
income from the tourists was collected for the central 
treasury as government revenue and never recycled for the 
benefit of local people. At present KMTNC is collecting income 
from tourists in the form of trekking permit fees. This will 
become the major source of funds for local development. The 
resource management theme of the KMTNC is "harmonious 
development of local people's lifestyle by utilizing their 
resources within the community". This is a new concept of 
resource management adapted for Nepal. 

various activities undertaken by the project include a, 
workshop on lodge owner training, in order to cater for 
tourists, and to provide better sanitary conditions. 
Conservation education programmes.are offered for local 
villagers and local school children to bring conservation 
awareness of natural resources for future generations. The 
supply of kerosene, the development of the backboiler, the 
development of micro hydroelectricity for energy to save fuel 
wood consumption are other activities. A 'clean up trail' 
campaign is undertaken by local school children and the 
trust's officials to control pollution and litter along the 
trail. Various publications are available such as a minimum 
impact code, brochures and pamphlets to bring awareness for 
tourists about ecological, social and cultural issues of the 
area. A major advantage is preference for local people for 
local jobs. The majority of project staff are hired locally. 

;' I 
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Similar methods should be introduced in othr tourist 
destinations, where local people are directly dependent on 
tourism, for example, Sagarmatha National Park area. There are 
other such types of potential destinations to be developed in 
Nepal, where local people have severe economic conditions and 
have difficulty in maintaining their living standards. The 
government should take responsibility to spread tourists in 
these destinations according to its policy. 

Process of Community Based Tourism Planning 

Identifying Community Needs 
First, the needs of the local people should be identified. 
These should evaluate whether there is a high unemployment 
rate in the area or people are suffering extremely poor living 
conditions even though they have enough resources to promote 
tourism and whether the local production can not be sold 
outside the area due to lack of transportation facilities. 

Assessing Bxisting ~ourists Attractions 
Tourist attractions in the community should be assessed. These 
attractions need to be maintained, developed, renovated or 
recreated in order to promote tourism. Promotion and publicity 
should be done in order to identify the market for the 
tourists. 

Defining Goals and Objectives 
One major task of the planner is to define goals and 
objectives of tourism development. The goal and objectives 
should be to maximize benefits for local people. The goals and 
objectives should be inclined towards the maximum utilization 
of natural resources while maintaining ecological standards. 

Community Consultations 
Once goals and objectives are defined another task of the 
planner is community consultation, to make the community aware 
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! situation, community members should be allowed to express 

their ideas to utilize the resources of their community. 

Implementation 
Defined objectives should be made whether at the government 
level or by private non profit organisation such 
Nepal, to implement the tourism plan in an area. 
implementation, the plan will be only a volume of 
documents. 

as KMTNC, in 
Without 
tabled 

community Committees, should be formed by selecting educated, 
elderly and experienced people within the community, and a 
liaison tourism officer should represent the Department of 
Tourism. Then there should be a link between the government 
and the local community to discuss the priorities of the 
government and priorities of the local people. At present, I 
am unable to determine the political structure of the 
community decision making process due to recent political 
changes in Nepal. 

Murphy (1985), suggests 0' Amore's guidelines for tourism 
development in order to use tourism as means of improving the 
local quality of life and conserving heritage, as well as 
source of employment and business. Consideration of these 
guidelines is useful for a community based tourism 
development. These guidelines are as follows: 

1. The tourism industry should be the subject of a 
promotional campaign designed to educate the general 
public. 

2. At the local level, tourism planning should be based upon 
overall development goals and priorities identified by 
local residents. 
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3. The promotion of local attractions should be subject to 
resident endorsement. 

4. Coordinated public and private efforts should be made to 
maintain the integrity and quality of local opportunities 
for fishing, hunting and outdoor recreation. 

5. The involvement of native people in the tourism industry 
should proceed only where the integrity of their traditions 
and lifestyle will be respected. 

6. Programmes should be investigated to encourage the use of 
local capital, entrepreneurial ability and labour in the 
tourism industry. 

7. Opportunities should be provided to obtain broad-based 
community participation in tourist events and activities. 

8. Communities in tourist destination areas should adopt or 
refine themes and events that reflect history, local 
lifestyles or geographic setting. 

I 
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CHAPTER IX 

CONCLOSION 

That tourism in third world countries is a promising industry. 
Tourism is a major source of foreign exchange where other 
resources are scarce. The main issue of the social and 
cultural aspects of tourism in third world is whether the 
countries are to gain or lose. Economically, tourism is a 
viable industry for foreign currency, employment and local 
development. Along with these benefits third world countries 
are suffering some social and cultural costs, such as changing 
traditional values, and changing moral behaviour of the people 
in the country. 

As Doxy's irritation index suggests, the organisation 
responsible for tourism should realize that in terms of levels 
of irritation, tourism should be maintained only within the 
level of apathy. In this case coordination of national 
government, local community, public and private tourism 
business organisations should be made. Assessment of carrying 
capacity of a destination should be done in order to identify 
the level of irritation. 

One of the suitable means of community development through 
tourism is community based tourism planning. This idea is 
useful in the situation of many third world nations. It is 
however, an issue of political significance as the government 
must look at the priority of the income for government as a 
whole or the priority of income for the community. There will 
be conflict over the decision between local and national level 
interests. 

Nevertheless, government, public and the private sector should 
realize the costs of tourism. They must assess whether, in the 
long term, tourism may affect the quality of life in future 
generations. While tourism should not be a scap~goat for 
negative impacts; that arise from other sources it should be 
continually monitored and reviewed to get maximum benefits. 



APPENDIX A 

DOXY'S IRRITATION INDEX 

1. The level of euphoria: 
Firstly the people are enthusiastic and thrilled by tourist 
development. They welcome the stranger and there is a mutual 
feeling of satisfaction. There are opportunities for locals 
and money flows in along with the tourist. 

2. The level of apathy: 
As the industry expands people begin to take the tourist for 
granted. He rapidly becomes a target for profit-taking and 
contact on the personal plane begins to become more formal. 

3. The level of irritation: 
This will begin when the industry is nearing the saturation 
point or is allowed to pass a level at which the locals cannot 
handle the numbers without expansion of facilities. 

4. The level of antagonism: 
The irritations have become more overt. People now see the 
tourist as the harbinger of all that is bad. 'Taxes have gone 
up because of the tourists'. 'They have no respect for 
property'. 'They have corrupted our youth'. 'They are bent on 
destroying all that is fine in our town'. Mutual politeness 
has now given away to antagonism and the tourist is 'ripped 
off' . 

5. The final level: 
All this while people have forgotten that what they cheriShed 
in the first place which is what drew the tourist, but in the 
wild scramble to develop they overlooked this and allowed the 
environment to change. What they now must learn to live with 
is the fact that their ecosystem will never be the same again. 
They might still be able to draw tourists but of a very 
different type from those they so happily welcomed in early 
years. If the destination is large enough to cope with mass 
tourism it will continue to thrive. 
Source: Mathieson and waii, 1981 Page: 138 
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