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[ABSTRACT]

Ray Oldenburg introduced the concept of the ‘Third 

Places’,  describing them as havens of sociability that are 

essential to local democracy and community vitality. These 

places provide the potential for an area to be more socially 

inclusive and to achieve enhanced levels of social wellness 

(Oldenburg:2001).

An analysis of Oldenburg’s theory indicates it does not 

consider widely how landscape can add to this dimension 

of the Third Place. Therefore this thesis using a ‘research 

through design process’, challenges Oldenburg’s Third 

Place concept and looks at the landscape as Third Places. 

It addresses what is the ideal form of these Third Places? 

What do they look like and how do they work? And how as 

landscape architects can we judge their success?

Through the extraction of successful design elements from 

a variety of case-study sites around New Zealand the ‘art 

of the Third Place’ is developed. These findings are then 

contextualised as a design programme for Riccarton, an 

inner suburb of Christchurch, New Zealand, and the location 

of one of New Zealand’s largest shopping malls. Riccarton 

offers the potential to pursue a landscape expression of 

third spaces, as it can be investigated both externally and 

ii

internally as the mall is a type of interior landscape. This 

thesis explores mall environment as a particular typology of 

the Third Place, analysing if these environments can act as 

successful Third Places and if not, why not? And how do we 

make these environments work best to fulfill community 

desires and create these ‘great good places’?

This design scenario, presented in chapter 7, envisions 

Riccarton becoming supported by vibrant Third Places, 

connected systems, permeable space, active frontages, 

bustling streets, all at a human scale. Riccarton is still a place 

to shop, but is also a place to live, work, play, dance, laugh, 

love, learn and belong…. It is the ‘art’ of the Third Place. 

Key Words
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1.1 [LANDSCAPE ARCHITECTURE AS THE THIRD 
PLACE]

This thesis investigates the concept of Third Place.  Ray 

Oldenburg once said:

“What suburbia cries for are the means for people to gather 

easily, inexpensively, regularly and pleasurably – a place on 

the corner, real life alternatives to television, easy escapes 

from the cabin fever of marriage and family life that does 

not necessitate getting in an automobile” 

– (Oldenburg: 2001: Pg 6).  

What Oldenburg refers to here is the need for what he deems 

the Third Place. 

The Third Place refers to an informal public gathering place 

apart from the home (the first place) and the work or school 

(the second place). Oldenburg identifies these places as 

‘havens of sociability’ shops, bars and general stores that 

promote social equality by levelling the status of guests, 

provide a setting for grassroots’  politics, creating habitats 

of public association and offering psychological support to 

individuals and community (Oldenburg: 2001). Oldenburg 

identifies how these places are essential to local democracy 

and community vitality and together increase the potential 

for a locality to be more socially inclusive and therefore to 

have an enhanced level of social wellness and more desirable 

places (Oldenburg: 2001). Oldenburg also identifies how 

these Third Places are in decline throughout the suburbs due 

to modern planning (Jones and Williamson: 2009: Pg 59) and 

that many urban places that do exist have been criticised for 

failing to serve the needs of residents (Hester: 1984). These 

urban places witness non-use rather than overuse as the key 

problem (Gold:1978). 

These Third Places are not merely places to escape the ‘cabin 

fever of family life and marriage’ they are neighbourhood 

gathering spaces where people routinely hang out and 

socialise. They are private spaces that offer informal public 

interaction and tend to have minimal restrictions on access 

and can accommodate a variety of different types of people 

who can share equally and form strong social ties. From the 

“well off and struggling to the old and young” (Jones and 

Williamson: 2009: Pg 59). Jones and Williamson use the 

popular comedy series ‘Cheers’ to illustrate the Third Place, 

here the characters - psychiatrists, postmen, young and old  

-meet in a pub to drink, relax, chat and have fun. The most 

important aspect of these third spaces is they are places for 

friendship, love, entertainment and connections (Fig 1-1). 

This concept of Third Places, how they provide for the 

community and improve quality of life within the suburbs, 

is not a new concept. Many theorists have alluded to similar 

concepts in their writings, although not directly utilising the 

term Third Places their understanding is similar. These other 

theories will be discussed later in this thesis in Chapter 4.  

Despite its applicability and relevance, a key constraint 

on Oldenburg’s theory is it does not place emphasis on, 

or consider to any degree how landscape can add to this 

dimension of the Third Place. Much of Oldenburg’s writing 

is focused on architectural elements of the Third Places - 

coffee shops, restaurants and corner shops. He places little 

emphasis on public places in terms of landscape and how 

in particular landscape interventions can provide this much 

needed Third Place for the community.  Examples of these 

landscapes as Third Places consist of plazas, pocket parks, 

places for seating, lounging and streetscapes with their 

Making your way in the world today takes everything 
you’ve got. 

Taking a break from all your worries, sure would help 
a lot. 

Wouldn’t you like to get away? 

Sometimes you want to go 

Where everybody knows your name, 
and they’re always glad you came. 
You wanna be where you can see, 

our troubles are all the same 
You wanna be where everybody knows 

Your name. 

You wanna go where people know, 
people are all the same, 

You wanna go where everybody knows 
your name. 

[Theme Song: “CHEERS” television series]

[Figure 1-1] Cheers television theme tune. Jones and Williamson 
likened to the Third Place. 



CHAPTER 1       Introduction

RICCARTON      The art of the Third Place 5

temporary landscapes (Fig 1- 2). These can vary through a 

variety of scales and design and will be elaborated on later 

in this chapter.

Another criticism is that the vast majority of Oldenburg’s 

research is based in the white middle class suburbs of 

California. His research therefore contrasts markedly to 

landscape in countries whose cultural roots differ with that 

of white middle class America (Fig 1-3). It can be argued that 

the third space is more than ‘escaping marriage’ or having 

a venue in which to live life but it is a reference to how 

different concepts of society and community are reflected 

in the landscape. Many countries throughout the world be 

they Malaysia, Fiji, Mexico, Italy, and of particular interest 

New Zealand, will all have different concepts, needs and 

understanding of this Third Place philosophy. An example 

of this is in northern territories of Australia (in cities such 

as Derby and Darwin), large intergenerational groups of 

Aborigine sit under trees all over town, this therefore acts 

a third space (Fig 1-4). Within New Zealand and the Maori 

culture it can be argued that the Marae, through the use of 

the meeting areas, the landscape, the functionality and the 

purpose it serves in the greater community is an example 

of a Third Places (Fig 1-5). However these norms are very 

different from the Christchurch norms, and may be different 

from any other part of the world. This indicates the need 

to ensure any findings are adapted and applied to the local 

context. 

[Figure 1 -4] Life of the Indigenous Australians. The shade of the 
Mango tree - a Third Place?

(Source: http://www.photographsindigenousaustralia.com/Aboriginal_Village_Life_Under_mango.
html)

[Figure 1-3] Oldenburg’s town, white middle class California - a 
Third Place?

 (Source: http://www.californiamarkt.com/public-space-seating-furniture-design-neoromantico-
classico-benches-by-miguel-mila)

[Figure 1 -5] Maori Marae. The meeting areas, the landscape and 
the functionality - a Third Place?

(Source: http://www.eske-style.co.nz/maraeprotocol.asp)

[Figure 1-2] Trafalgar Square, London. The square at the heart of a 
city - a Third Place?
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SO WHAT DOES THIS MEAN FOR LANDSCAPE 
ARCHITECTURE?
Whilst the term the Third Place in not commonly used 

amongst landscape architects, the design of these Third 

Places is central to a profession whose ethical principles are 

aimed at seeking to create a quality environment for people. 

This concept is noted through various ethical guidelines 

and principles attached to the profession: ‘to conserve or 

enhance the quality of all human values, to advocate values 

that support human health and to recognise and protect the 

cultural and historical context of the landscape’ (IFLA: 2012, 

NZILA: 2012).  Therefore as landscape architects we strive to 

design Third Places in the landscape. But not just any Third 

Places: we strive to design ‘successful’ Third Places. 

These successful Third Places are the great places in cities 

and suburban centres. Landscape Architecture as a practice 

also provides us with the opportunities through the redesign 

process to deal with problem landscapes such as non-use 

of some spaces. This redesign is driven by process of design 

critique, here we can obtain a chance to redesign failing 

places, to pick them apart and look at both the positive and 

negative aspects of the design thus making them appeal to 

a range of users through innovative programmed space that 

attracts larger numbers and broader categories of people 

(Sommer: 1989).

1.2 [RESEARCH AIMS]

The aim of this research is to analyse the concept of the 

designed landscape as the Third Place and to ascertain 

common elements and criteria that are found in these Third 

Places. With an emphasis on the Christchurch suburb of 

Riccarton, the goal is to expand on the types of landscape 

designs that goes into these as Third Place. 

The key question is what is the ideal form for the Third Places 

of Riccarton? In order to establish these key design elements 

of the Third Place, this thesis will analyse past and current 

thinking about the design of Third Places, and also analyse 

designs from the places that “work well” around the world. 

This research will include analysis of Third Places both in the 

central city and suburban areas in an attempt to draw a set of 

distinctive criteria that will enhance landscape architecture’s 

understanding and design of Third Place. These elements will 

be refined and then applied as clear criteria to the suburb of 

Riccarton, in Christchurch, New Zealand.

Whether a Third Place works well or not is often a point of 

contention. Many of the great Third Places around the world 

have attracted both positive and negative critique.

It is evident through observation that a small majority of 

these Third Places work well, this can be seen through 

constant and lively use or positive critiques of their design. 

However, this is not the case for ALL Third Places. In some 

cities and suburbs there are Third Places that are never 

populated; they are desolate places with no social activities 

or use of any kind. 

Therefore this raises the question: Moving around a city 

how can we ascertain what are the great, good Third 

Places? What are these Third Places? What do they look 

like? Why do they work? Is it as simple as a populated 

place with many people means a place works well (Whyte: 

1960) or is there more to this? Can a Third Place still serve 

its purpose and work well if there is only one person 

populating it and making use of it? Once we have found 

these places this raises the question - what is it about the 

good places that makes them good?

Within this research I have adopted the term of Third Places 

to refer to social space in the landscape. Research over time 

has been dedicated to the design of the “great good places” 

and social spaces (Oldenburg: 2001). However Oldenburg is 

not alone with this concept, with a wealth of information 

from objective to subjective findings, identifying the need 

to design these successful places of landscape architecture. 

In 1961 Jane Jacobs, a Canadian urban theorist, influenced 

the spirit of the times with her book ‘The Life and Death 

of Great American Cities’. This book provided a powerful 

critique of the urban renewal policies that existed in 



CHAPTER 1       Introduction

RICCARTON      The art of the Third Place 7

America. She explained how modern planning destroyed 

communities and created isolated and unnatural urban 

spaces and emphasised the need to design places for people 

(Fig 1- 6). Her work was supported by others such as William 

H Whyte (1968) ‘Public life of urban spaces’ (Fig 1-7), Jan 

Gehl (1987), David Engwhict (1993) and Clare Cooper Marcus 

(1998) and more recently works through the formation of 

organisations such as Projects for Public Spaces (PPS). Many 

of these theorists have written articles, books, completed 

projects, conducted lengthy research and one, PPS, have even 

trained over 10,000 people into helping to create positive 

places and sustain places that build stronger communities 

(PPS: 2011). Each of these theorists has focused on different 

areas of design, have concluded the need for different design 

elements, and have placed different emphasis on certain 

factors in the built environment. However all have a similar 

aim in their research in that design, whatever form it comes 

in, must be for the people. 

At present it appears, when it comes to the design of the Third 

Places of landscape architecture, specific design elements 

are merely alluded to rather than clearly articulated into a 

cohesive list or in clear criteria, thus raising the question: 

Is it as simple as a clear set of design criteria that when 

implemented on sites create these great good places? As 

landscape architects can we determine a pre-prescribed list 

of design elements that when implemented on a site will 

create these successful Third Places? If not - what more is 

needed? 

Ascertaining the design elements of successful Third Places 

will enable us to formulate criteria for successful design. 

These criteria can then be applied to the suburb of Riccarton, 

Christchurch. This will raise the question of design translation 

through scales and around different areas of the city. Can 

concepts that work well in the inner cities, and sometimes 

from cities from around the world,  be applied successfully 

to the New Zealand suburb of Riccarton? [Figure 1-6] Jane Jacobs an urban theorist influenced the spirit of 
the times with her book ‘The Life and Death of Great American 

Cities’. 
(Source: http://en.wikipedia.org/wiki/File:Jane_Jacobs.jpg)

[Figure 1-7] Williams Whyte’s study ‘The Social Life of Small 
Urban Places’ - a populated place with many people means a 

place works well. 
(Source: http://vimeo.com/21556697)
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Checklist from Deming and Swaffield (2011)
TOPIC: I am investigating the Third Place of landscape 

architecture. What are the characteristics of ‘successful’ 

Third Places and how can they be applied to the 

localised context of Riccarton.

QUESTION: Because I want to find out how we measure 

if a place is successful or not and why some Third Places 

work well and why others are abject failures. 

STRATEGY: I am using a projective design strategy. The 

projective design strategy involves a design driven 

approach to research. Using a combination of traditional 

research methods such as observation, literature 

review, testing and case study analysis combined with 

the untraditional approaches of design and critique. 

Future concepts for Riccarton and its Third Places are 

explored. 

MOTIVE: In order to understand if designing the Third 

Place is as simple as a set of pre-prescribed design 

criteria or if it involves other factors. 

[RESEARCH AIMS AND METHOD OF ENQUIRY]
 

In all research you need to be able to address ‘what is the 

question your research attempts to answer?’ Therefore the 

researcher has to be able to shape the strategy, method of 

enquiry and motives behind this question. For this thesis 

the research method is expanded upon in Chapter 2. Using 

Deming and Swaffield (2011) checklist for framing research 

questions the above information can be cut down for this 

thesis:

1.3 RAY OLDENBURG & LANDSCAPE 
ARCHITECTURE AS THE THIRD PLACE:

What is this Third Place of Landscape Architecture?

As Oldenburg indicates, the Third Place is essential to 

local democracy and community vitality. He sees it is as 

where people come together outside the home and work 

to meet and form bonds. However in Oldenburg’s theory 

the majority of focus is on architecture and built forms to 

provide these Third Places; pubs, cafes and coffee shops. He 

does not place emphasis on the significance of open space, 

built landscapes and how landscape interventions can also 

provide this much needed Third Place for the community.

As the Third Places are interpreted as social places in 

the community, it is clear that many places fall into the 

category of Third Places. If home is the first place, work 

and school is the second, then it could be argued that 

every other building and place in the environment could be 

considered as Third Places. This therefore opens out a vast 

area of research, with difficulties defining and focusing on 

a specific area and with elements that overlap and coincide 

with one another. For the purpose of this research, the 

focus will be on landscape elements of the Third Place. This 

does not exclude the role architecture plays, but highlights 

how the landscape can provide Third Places.
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[Figure 1-8] The Third Place (Oldenburg theory) and landscape 
alternatives. 

What are the Third Places of Landscape Architecture?  

The Third Place does not have to be limited to a local corner 

shop, bar or café. Plazas, grassed areas, a lookout, a shady 

area, a point of interest, places for seating, and lounging and 

temporary landscapes all provide informal meeting points 

and therefore increased levels of community cohesion (Fig 

1-8 to Fig 1-11).

An analysis of the theory, design factors, role of the 

architecture, role of the urban design elements, and elements 

of thought and perception will contribute to a typology of 

landscape architecture as the Third Place to be developed in 

this research.

[Figure 1 - 9] Section 8 Bar Melbourne. The Third Space as a 
temporary bar. 

[Figure 1 - 10] A Park as a Third Place.

[Figure 1 - 11] Re-Start project, City Mall, Christchurch. A 
temporary shopping destination as the Third Space. 

?

[First Place]

The Home...

[Second Place]

Work or School...

[Oldenburg’s Third Place]

Cafes and Coffee Shops...

A park?  A shady spot?

A temporary site?



CHAPTER 1       Introduction

RICCARTON      The art of the Third Place10

The provision of Third Places in a community also provides 

many health and psychological benefits (CABE: 2009). Due 

to increased stress in peoples day to day lives an increased 

appetite for public space has developed as it provides a 

relaxing environment. This is also emphasised by Telford 

(2007) who suggests the need for open space and outdoor 

activities is a basic human need. Telford’s work is based on 

Maslow’s Hierarchy of Human Needs (1954) who suggested 

a human will work to fulfil a series of basic needs to reach a 

level of fulfilment in their lives. 

Third Places can be green places, parks, public gardens, 

temporary installations, native patches, and therefore 

contribute towards enhancing the ecological diversity of 

an area and having a subsequent positive effect on the 

environment. With this ecology role, and the ability for these 

places to be moulded to suit various activities, Third Places 

can provide a strong educational component, acting as an 

outdoor classroom. 

Third Places also provide a strong economic advantage 

to an area. Well designed and maintained Third Places 

in a neighbourhood can have a positive impact on 

neighbourhood renewal. Third Places can also be seen 

as Value Generators (Thoerig: 2011). For example, good 

quality open spaces,  not only increase the attractiveness 

of a place, they increase the value of real estate in the 

immediate area.  They benefit local businesses often 

helping with the attraction and retention of employees, 

furthermore they can provide strong links with movement 

and transport routes throughout the city. Providing 

desirable Third Places that link and enhance transport 

nodes and make the system work as a cohesive whole.

Another important role of landscape Third Places is 

their ability to enhance the resilience of a community 

by providing a ‘place’ during and post disasters. This was 

emphasised during the Christchurch earthquakes, when 

1.4 THE IMPORTANCE OF THESE THIRD PLACES 

Third Places hinge on community and create places for social 

interaction.  They can help to establish a sense of community 

and ‘civic’ pride in an area by creating ‘iconic’ spaces and 

identity. 

This social element of outdoor space is beneficial in that 

public life today, with the introduction of new technology, 

we are becoming an increasingly privatised society. People 

can be friends with those who live thousands of miles away 

yet not know their neighbours. Public spaces provide the 

much needed ‘heart’ of an area and an anchor for public life 

and interaction. This interaction is also beneficial in a cultural 

sense as Third Places encourage social interaction between 

different communities and different social groups, thus 

fostering a sense of understanding.

However there are also other reasons why, as landscape 

architects, we should seek to successfully design the Third 

Place.

SOCIAL

ECOLOGICAL & 
SUSTAINABILITY

ECONOMIC

RESILIENCE

HEALTH
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Third Places acted as emergency evacuation points, and 

meeting points. They were a place that the community 

began to congregate in and use as an essential ‘base’, where 

information and essential resources were held. These Third 

Places often appeared on key intersections of streets or 

key nodes, and iconic places in the community. They were 

spontaneous and informal which again reinforces the way in 

which Third Places develop. 

A particular focus in this research are the Third Places in 

a ‘first suburb’ (The concept of a ‘first suburb’ is explored 

later in this chapter, Pg.18). These places will have a different 

orientation, scale and use to those of Inner City centres and 

those in a suburban context. 

1. 5 [THE CBD TO THE BURBS AND 
EVERYWHERE IN-BETWEEN]
A (very brief) History of the City, City formation and where 

do my suburbs lie?

In order to understand the importance of urban spaces [Third 

Places] and how they may influence the design of cities it is 

important to understand  how the city formed in relation to 

Third Places. 

Were there Third Places in the rural idyll?

The introduction of the automobile in the 1920’s and its 

increasing affordability had a major influence on city form. 

New ways of living developed, with people travelling from 

where they lived to where they worked, and the numbers 

moving to the suburbs slowly increased. By the 1950’s and 

1960’s the city was characterised by spreading masses 

of suburbs as people began to experience the “romantic 

suburb” concept. Here they saw that “family lifestyle could 

be constructed in surroundings that offered the prospect of 

beautification while shutting out the ills of the city” (Cookson 

& Dunstall: 2000: Pg 77) (Muller: 1968) (Fig 1-12). These 

suburbs made it possible for ordinary people to enjoy “the 

privacy, space, leisure time and choice that was once only 

available for the richest of the rich” (Dicarlo: 2008: Pg 54). 

This suburban sprawl created not only new environmental 

problems – such as traffic congestion and the consumption of 

good agricultural land (Cookson & Dunstall: 2000: Pg 75), but 

also social problems. The heightened social problems were 

through the risk of becoming a nightmare of sameness, with 

many inhabitants suffering from neurosis, and withdrawal 

from city life.  Many people would drive to and from their 

houses and their work. There appeared to be no need for 

the Third Places in these areas. People owned their own 

gardens as private spaces drove to the shops and work. 

There was barely the need for any footpaths or meeting 

places outside of the home environment. 

As more people migrated to the suburbs the suburban 

growth changed inner residents’ relationship with the city 

(Thorn and Schrader: 2010). What once was the social 

[Figure 1 - 12] “The Romantic Suburb movement” - family lifestyle 
could be constructed in surroundings that offered the prospect of 

beautification while shutting out the ills of the city
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heart shifted from downtown to suburban areas and people 

began to spend more time at home.  With this shift went the 

retail and this therefore formed the creation of big box retail, 

strip malls and self contained shopping malls. Business and 

industry parks soon followed, forming the edge of the outer 

urban areas (Brown et al: 2009). 

However this suburban living was not meant to remain a 

constant with the formation of the city beginning to follow 

a centralised / decentralisation process. As High tech and 

worldwide businesses soon moved back to the central city 

and with them employees moved, many of them into the 

formally abandoned neighbourhoods. This is seen in the 

development of new business parks alongside the traditional 

neighbourhood shopping areas (See Fig 1-14).This influx 

[Figure 1 - 13] Schematic Illustration depicting the formation of the city

[Original city form]
Migration to the city from rural surroundings.

[Movement to the suburbs]
Movement out of city creating suburbs.

[Introduction of the automobile]
1920’s introduction of automobile - increased 
movement to suburbs and between suburbs

[Infill development]
Infill development between the suburbs. 

Some movement back to internal suburbs on 
periphery of city. 

of people, improvement of transport services and money 

into the area had an effect on the economy of these inner 

suburbs (Fig 1-13).

[Figure 1 - 14] Construction of new Business Parks established in 
formally abandoned neighbourhoods. Image Hazeldean business 

Park, Addington, Christchurch. 
(Source: http://www.xypex.co.nz/Hazeldean-Business-Park-Christchurch-New-Zealand.html)
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1.6 THE FORMATION OF CHRISTCHURCH & THE IMPORTANCE OF THE  THIRD PLACE
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[THE IMPORTANCE OF THE LANDSCAPE 
ARCHITECTURE THIRD PLACE TO THIS CITY 
FORMATION]: 

History of Christchurch Planning: (localising and focus on 

Riccarton)

Christchurch, New Zealand, followed a very similar formation 

to many of the large western cities around the world outlined 

in the previous section.

   

(Fig 1-16) Originally designed in the United Kingdom by the 

Canterbury Association, Christchurch was formed as a city 

based on rural and processing industries. The city was laid 

out in a grid pattern bounded by the four avenues and was 

typical of contemporary approaches to urban design for new 

towns (Christchurch City Council: 2005). The design entailed 

structure around open spaces with the designation of land 

set aside for market places, cemetery reserves, and a major 

area of public open space, Hagley Park. The site which was 

chosen for the placement of Christchurch City was unlike 

that of any other cities around New Zealand in that it was 

flat without any natural elements that defined or enclosed it 

(Christchurch City Council: 2005). 

Over time Christchurch grew concentrically across the plain, 

maintaining the grid pattern (Thorn & Schrader: 2010). Similar 

to many cities around the world the desire for individual 

space, an ample supply of land and the introduction of the 

automobile as a commodity every person could afford set 

the suburban pattern. First the suburbs formed along key 

transport routes with people purchasing larger rural sections 

on the boundaries of the town belt (Christchurch City 

Council: 2005).

By 1870 in Christchurch there were almost as many people 

living in the suburbs as resided in the inner city (Rice: 2004: 

Pg 41). By 1878 40% of the population of New Zealand was 

living in the boroughs (urban areas) (Thorn and Schrader: 

2010) and in 1911 New Zealand officially moved from being 

a rural to a urban society with just over 50% of people living 

in either boroughs or one four major cities (ibid), of which 

Christchurch was one.  Suburban parks where well provided 

for, with the city being described as ‘well-endowed with 

suburban parks’ (Christchurch City Council: 2005: Pg 99). 

However this was not always the case for all suburbs with 

the older inner suburbs generally less generously supplied 

with parks than the more recent suburbs (Christchurch City 

Council: 2005: Pg 102). 

In 1940 new suburban areas formed within Christchurch 

such as Upper Riccarton, Sydenham and Addington. However 

these did not come into existence fully formed and were 

usually very bare with large amounts of space. Formed along 

the west road from Christchurch was ‘Riccarton Road’ 

being best described as a wilderness in which ‘the only 

vertical element was power poles’ (Cookson and Dunstall: 

Pg 77) (Fig 1-15). Riccarton itself formed firstly at upper 

Riccarton which grew at the point where the main road 

west and south of the city divide. This was then eventually 

swallowed up as the city expanded along Riccarton Road 

towards what is now known as Riccarton (Christchurch City 

Council: 2005). 

Christchurch as the suburban city onwards... 

After the 1960s motorcars proliferated, spawning motels, 

carparking buildings, overbridges and the one way system in 

Christchurch (Ibid: Pg 131).  By the 1970s registered motor 

vehicles outnumbered the people in Christchurch (Ibid: Pg 

[Figure 1 - 15] Historical photo of Riccarton Road - ‘a wilderness 
in which ‘the only vertical element was power poles’ (Cookson 

and Dunstall: Pg 77).
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92) Shopping centres where placed at strategic intervals, and 

supermarkets saw a massive growth, often sounding in the 

deathnell for corner stores and dairies (Ibid: Pg 132).

Many of these new suburbs where focused along main 

transport routes. In Christchurch, these consisted of the main 

arterial routes to and from the city and strong links with the 

growing tramways. The city had no defined boundaries and 

continued to grow with the population. 

Sprawl resulted in the loss of productive land, traffic 

congestion and spiralling infrastructure costs. It is a classic 

example of design that is more focused on aesthetic reasons 

and less on consideration of the people that use the spaces. 

This sprawl and disconnection has resulted in a reduction 

in the very social eco-communities that fostered diversity, 

mutualism and connectivity. (Bookchin: 1992).

The trend for developments in Christchurch has been towards 

dispersed urban growth beyond the fringe of the City. At the 

same time there has been a strong shift in retail activity and 

employment from the concentration in the city to a dispersed 

pattern with more activity occurring in suburban centres. 

Recent planning policy saw Christchurch developing as a 

polycentric city with development of suburbs as key activity 

points (Christchurch Urban Development Strategy: 2009). 

Due to each suburb effectively competing with one another  

it highlighted the need to make each activity centre the most 

desirable it could be to attract the most business and to make 

it the most prosperous with a clear need to finance the future 

of communities, to harness local assets and build on them. 

Current planning in Christchurch, according to the Greater 

Urban Development Strategy, attempts to arrest this 

decentralisation through revitalisation of the central city. 

This has been part of a long term effort that has been driven 

by mayors Vicky Buck, Garry Moore and now Bob Parker. 

However, post earthquake, this revitalisation has now been 

questioned; what is the next stage for Christchurch and its 

relationships with the inner city post earthquake? 

Sand

Flax & Grass Fern

Swamp

Forest Grass & FernRock

Key activity Centre 
/ suburb Liquefaction Damage

[CHRISTCHURCH PRE-COLONIAL]
Image adapted from Blackmaps of Christchurch. 

Indicates pre-city land use.  Large amount of lands 
covered with swamp and Grassland.

[CHRISTCHURCH 1848 ONWARDS]
Christchurch City established 1848. Saw the 

slow emergence of new suburbs and large land 
purchases - focused around key transport routes. 

[CHRISTCHURCH THE SUBURBAN CITY]
From the 1950’s onwards saw the expansion of 

the City. Infill around key suburban nodes. 

[CHRISTCHURCH POST EARTHQUAKE]
Earthquake 2011 - Liquefaction damage in 

eastern  suburbs saw significant population 
shift from east to west of the city. 

[Figure 1 - 16] The historical formation of Christchurch – 
Maps  
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The skyline is slowly shrinking in the rear-view mirror. 

You have just passed the Tri-State Mall. Keep a 

watchful eye for the exit signs and try to remember 

the direction: Take a left, go under the highway, 

go right at the third traffic light, go two miles and 

turn in at the stone gate, just past the school (if you 

see the silos on the left, you’re gone too far), take 

the loop road to the right, look for the signs to the 

“estates” we’re number 36, the blue one with the 

window boxes. Just come around the back – we’ll be 

there. You all know the place: you’ve been there many 

times before. One hundred million of us live here 

and millions more aspire to residence. We are in the 

suburbs. 

(Girling & Helphand: 1994: Pg 7)

1.7 RICCARTON - WHERE DOES IT FIT?

The quote on the left raises a point of interest for the focus 

area of this research. Research has tended to focus on 

sprawl and suburban living or the central business district of 

cities, (e.g. Whyte (1968) Gehl (2010). The point of interest 

raised by Girling & Helphand (1994) is the Tri-State Mall. 

What is this liminal space surrounding the mall? What are 

the places behind it the people living there? What is it like? 

As highlighted previously, the shift of people away from the 

centre of the cities into the suburbs saw a shift in the way 

people lived in the city. They lived in one area and worked 

in another. What was left was this liminal space, an area 

between the two that remains not quite suburban and not 

quite inner city. Riccarton fits into this liminal typology, 

formed along one of the main transport routes from the 

city. It is not by any means no man’s land, providing various 

opportunities for shopping and recreation and a mix of both 

housing and business. However it rests on the outskirts of 

the inner city separated only by the 165ha Hagley Park and 

still not quite far enough away from the Central Business 

District to be deemed outer suburbs. (Fig 1 - 17).

[Figure 1 - 17] Riccarton locator map, Christchurch, New Zealand
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Riccarton, Christchurch - and where does it fit?
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1.8 “FIRST SUBURBS” - AND REDISCOVERING 
THE ‘URBS’ IN THE SUBURBS. 

It has been identified that there is a general lack of appreciation 

of the differences between inner and outer suburbs and that 

many descriptions of cities, city structures and city planning 

fails to recognise their diversity, their variable assets and the 

different challenges they face (Puentes & Warren: 2006: Pg 

2). It is evident that whilst sharing some similarities with each 

of these, inner suburbs have their own unique character. 

Puentes & Warren (2006) define these inner suburbs as ‘first’ 

suburbs. They claim that these first suburbs have a distinct 

demographic profile in that they grow at a faster rate than 

the city core, but at a slower rate than peripheral suburbs. 

This demographic also features growing racial diversity. First 

suburbs are home to the traditional family household, but at 

the same time they have a growing and ageing population. 

This population is wealthy and highly educated with a high 

percentage of white collar jobs, but contradicting this, 

Puentes and Warren (2006) also indicate that despite this 

wealth, first suburbs are growing in overall poverty. 

This thesis is grounded in the suburbs of  Riccarton, west of 

Christchurch’s inner city. 

Riccarton fits well into the demographic profile of a first 

suburb, as growth rate is high and has only been further 

exacerbated by the earthquake (Fig 1-18). 

Diagram is a cross section through the Christchurch urban 

footprint. Indicates how at one end of the continuum is the 

urban core, characterised by large, dense footprints. At the 

other is the suburban and rural ideal of large open spaces and 

cul-de-sac street systems. Riccarton sits somewhere between 

these two neither urban nor suburban - A Liminal ‘First 

Suburb’ (Puentes and Warren: 2006).

[Figure 1 - 18] Riccarton’s location as a First Suburb. 

MALL
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Family household with children:

 Concentration based in area of north Riccarton – small 

areas of older housing adjacent to Hagley Park. 

Transient Population: 

Students who move to other areas frequently, tourists and 

people visiting to shop and work form other suburbs around 

Christchurch make up a large proportion of the population. 

(Source: Statistics New Zealand. NZ Census 2006)

The population in Riccarton also matches the first suburb 

profile. There is a high percentage of racial diversity amongst 

the people of Riccarton, including 32.4% of the population 

who are Asian. This compares to the neighbouring suburb 

of Fendalton where only 6.5% of the population are Asian. 

Riccarton also has higher levels of Maori, Pacific peoples and 

Middle Eastern residents compared to other Christchurch 

suburbs (Statistics New Zealand: 2006). This is also apparent 

through the types of shops and amenities provided in 

Riccarton. The population of Riccarton varies in different 

ways and each area has a different occupation, housing, age, 

family structure, incomes and levels of education. The most 

distinguishable and important groups that support this first 

suburb demographic profile are: 

(See also figure 3:7, Page 50)

Young adults in rented flats: 

Tended to move on to other areas. Impermanent, full time 

study, or employment. Found in most parts of Riccarton, 

particularly in Inner Riccarton near the mall in North and 

North West areas adjacent to the university. 

Retired people in own homes: 

Household consisting of retired people throughout Riccarton. 

Retired couple resident in house for more than 10 years with 

no intention of moving. 
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Area Total Green Yellow Red
Number % Number % Number %

Riccarton / Wigram 1119 1080 96.5% 30 2.7% 9 0.8%

Banks Peninsula 1531 1264 82.6% 165 10.8% 101 6.6%

Spreydon / Heathcote 11427 10690 93.6% 537 4.7% 197 1.7%

Burwood / Pegasus 18569 16979 91.4% 1297 7.0% 293 1.6%

Fendalton / Waimari 3408 3159 92.7% 181 5.3% 68 2.0%

Shirley / Papanui 6164 5803 94.1% 296 4.8% 64 1.0%

Hagley / Ferrymead 18841 15930 84.5% 1821 9.7% 1052 5.6%

TOTAL 61059 54905 89.9% 4327 7.1% 1784 2.9%

[Table 1-1] Building Assessment post Christchurch earthquake by 
City Ward. Adapted from Love (2011) Page 14.

A sticker system for the assessment of building safety was 
implemented during the civil defence state of emergency post 
earthquakes. This rapid visual assessment saw the distribution of 
red, yellow and green stickers. Each sticker represented the degree 

1.9 RICCARTON - THE EARTHQUAKE, AS A FIRST 
SUBURB, AND WHY THE NEED FOR THESE THIRD 
PLACES?

The earthquakes of September 2010 and February 2011 have 

thrown all planning into the air with the future direction of 

the Christchurch rebuild to this day remaining somewhat 

unclear. New pressures, both positive and negative are being 

placed on the suburbs and activity points that would not 

have been envisaged a year ago. This brings both threats and 

opportunities. Threats are over population and poor planning 

of these suburbs with the increase in population numbers 

both transient and permanent. Opportunities include the 

chance to step up and approach how areas in Christchurch 

can be redesigned to improve the way these suburbs work.

The earthquakes themselves were unique in the level of 

damage they caused. The significant 2010 Canterbury 

earthquake (also known as the Christchurch earthquake or 

Darfield earthquake) was a 7.1 magnitude earthquake, which 

struck near Darfield, on 4 September 2010. This was followed 

by thousands of significant aftershocks the most destructive 

of which was an earthquake of magnitude 6.3 occurring on 

22 February 2011, centred at Heathcote Valley, 7km from the 

Christchurch Central Business District (CBD). The February 

earthquake, even though it was of a lower magnitude, had 

a much more costly result than the first. The impact was felt 

across the city with many buildings collapsing or becoming 

significantly damaged in the quake. 185  people were 

killed, thousands were made homeless, and it is estimated 

that around 10,000 earthquake damaged homes will need 

to be demolished with the possibility that some parts of 

Christchurch will not be rebuilt (Simcox:2011). The hill 

suburbs were affected with deadly rock falls (Romanos:2011), 

land slips and liquefaction related land damage (Fig 1-19)

occurred city wide with only a handful of western suburbs 

experiencing little to no damage (Table 1-1).

The destruction lead to the inevitable mass exodus of 

thousands of Cantabraians. However not all of them 

moved out the city. The result is that some suburbs have 

had significant changes in population with many people 

moving from the, highly damaged, Eastern suburbs (Figure 

1-20) and the inner city to the western suburbs. Businesses 

have set up in many of the undamaged key ‘activity’ 

centres within these suburbs with a subsequent significant 

increase in both population and economic activity (Table 

of hazard caused by adjoining buildings or earthquake damage to 
that building. A Red sticker indicates a building is unsafe, do not 
enter. Yellow, restricted use with some parts only safe to enter 
and Green means the building has no restrictions on use or entry.
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Ward One Year Population 
Change

Banks Peninsula Ward -4.5%

Burwood - Pegasus Ward 1.3%

Fendalton - Waimari Ward 2.2%

Hagley - Ferrymead Ward -3.1%

Riccarton-Wigram Ward 4.7%

Shirley - Papanui Ward 3.2%

Spreydon - Heathcote Ward 2.8%

Christchurch Central 1.7%

POPULATION (2006) 9,333

POPULATION PROJECTION (2011) 10,500

POPULATION PROJECTION (2031) 11,830

[Table 1-3]  One year population change post earthquake. 
Adapted from Love (2011) Page 17. Indicates Riccarton is 

expected to see a 4.7% increase in population. 

[Table 1-2] Population Projections for Riccarton based on 
projected Urban Development Strategy Figures - shows predicted 

population increase before Earthquakes. Source (UDS).  

1-3). Whilst  the increased levels of social interaction and 

community spirit that is developing due to the increases in 

number and diversity of people within these centres needs 

to be acknowledged,  there are however, also pressures 

and problems. These western suburbs have also begun 

to experience problems associated with the population 

influx. As the city centre remains shut, the infrastructure 

in Riccarton for one is being seriously over stretched. This 

has resulted in episodes of social disorder such as fighting 

on the streets and anti-social behaviour (Lynch: 2011). It is 

important that these pressures and problems are addressed 

as quickly as possible. There are opportunities to focus 

planning design and development in a way that responds 

to the new needs of these communities, to turn the current 

adversity into a challenge and to design in such a way, as to 

increase the levels of social wellness and social sustainability 

within a community and to prevent a return to “city decline”.

The question therefore remains - What happens when the 

form and use of an area changes? – and how do you apply 

case studies and research from mainly central city urban 

settings to a New Zealand suburb? 

Post-earthquake there has been a number of questions raised 

as to the form and function of many of the ‘first suburbs’ of 

Christchurch, and how their Third Places can be designed 

in order to best fulfil community interest and create these 

‘great good Third Places’. 

[Figure 1 - 19] Liquefaction land damage following the Christchurch 
2011 earthquake. 

[Figure 1 - 20] Damage to the eastern Suburbs, [Image] Bexley 
suburb. 

(Source: http://www.geekzone.co.nz/forums.asp?forumid=48&topicid=77787&page_no=7)
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1.10 [PERSONAL CONTEXT]

Attoe once said ‘Criticism is first and foremost about the 

critic, not about the object being criticised’ (Attoe: 1978: Pg 

8) and that the design process itself appears to be subjective 

involving all the experience, knowledge, perspective and 

taste of the designers. As this process undertaken for this 

thesis is research by design -  with my own work being the 

principle design focus - there is a need to situate this thesis 

within my personal context.

This thesis is focusing on the theory and design factors 

that influence people and their use of space. As designers 

we design for people, and in order to successfully do so we 

need to understand why people choose to do what they 

do. Psychology acts as a strong baseline for design in that 

‘psychology is the scientific study of human behaviour with 

the objective of understanding why living beings behave in 

the way they do’ (Castro: 2006).

My interest in this area of strengthening the link between 

psychology and the production of criteria for landscape 

design stems from both my A level in Psychology and my BA 

Hons Degree in Criminology. In these I learnt about human 

behaviours and how the environment can impact positively 

or negatively on attitude and behaviour. 

My recent studies in Landscape Architecture at Lincoln 

University have given me an insight into the latest design 

thinking, although in many instances this has focused  on 

aesthetic reasons and less on the consideration of place and 

community. They have also been the cause of many questions 

around why we design in the way we do. I spent many late 

nights in front of a computer screen Photoshopping people 

into images, making the image come alive. Without these 

people the use and purpose of the design seemed to be 

lost in the illustrations. However, I began to wonder is this 

the main purpose to the design of spaces? With hoards of 

people smiling and seemingly ‘enjoying’ the space? Or is 

there more to this? What about the one person who doesn’t 

want to take part in life’s ‘happy’ environment, who doesn’t 

want to embrace the landscape ‘Prozac’ it appears to have 

become? And by simply filling my drawings with people 

does this automatically make a place successful?

This thesis was undertaken as part of a professional masters 

in Landscape Architecture. A relatively new process focusing  

on using design as a research tool within a ‘design thesis’, 

as compared to the Design Study, Major design, Dissertation 

route previously adopted. As a result there were few 

examples of Design thesis available, and a solid framework 

is still being established. 

In undertaking the research through design process I felt 

that overall I was able to go into greater depth throughout 

the process compared to the standard design study, major 

design route. Focusing on a topic and then applying this 

to a site gave me more depth for analysis and research. 

Although the never ending process of design can often 

prove infuriating at times, I relished the chance to receive 

feedback on my major design project and the opportunity 

to redesign elements that perhaps in hindsight were not 

working. This feedback and subsequent landscape papers 

(taken in the autumn semester) have resulted in an endless 

string of ideas and possibilities and subsequently a choice 

of thesis topic that is relatively far reaching from my 

original Design Study. This far reaching element is one of 

the greatest challenges found in deciding and researching a 

thesis topic in that of keeping the endless, and sometimes 

ever-expanding topic, grounded and focused on the key 

question: what is the ideal form for the Third Places of 

Riccarton?
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CHAPTER 2. METHODOLOGY
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AIM OF THIS CHAPTER[INTRODUCTION]

This chapter introduces the methods used throughout 

this thesis by design process. It also provides a brief 

description and evaluation of the research essay and major 

design stages that preceded this thesis and describes how  

information drawn from these stages was used to form the 

scope of this thesis.  

An evaluation of the design as critique method is also 

provided. 
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METHODOLOGY
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2.1 METHODOLOGY 

The predominant method used throughout this thesis is 

the research through design process. Through this method 

a five step process was adopted involving;  formulation of 

hypothesis, Site Selection, Design Study, Major Design and 

Thesis (Fig 2-1).

STEP 1.

STEP 2.

STEP 3.

STEP 4.

STEP 5.

[Formulation of Hypothesis]
Awareness of a problem. Decline of community 

cohesion

[Site Selection]
Site selection based on criteria.

(Location, Activity Centre, Population influx)

[Design Study and Research Essay]
Research Hypothesis. Establish set of design 
criteria and evaluate against selected site.

[Major Design]
Intensive study with the aim to give spatial form 

to design criteria established in STEP 3.

[Design Thesis]
Discussion between theory and STEP 4. This step 
evaluated against case studies and redesigned.

[Figure 2 - 1] The 5 step process of Research through design

2.2 RESEARCH THROUGH DESIGN - AN 
ARCHETYPAL RESEARCH METHOD?
 

My pathway into Landscape Architecture was Criminology, a 

science based programme where research is based around 

observation, explanation and experimentation. Because 

of which, for me one of the most testing aspects of this 

research through design approach was the use of the design 

process as a medium to research.  My previous knowledge of 

research was through an entirely scientific method, focussing 

on observation, explanation (forming a hypothesis), 

measurement, and repetition, that in turn would create new 

evidence. This new evidence could be seen as a solid body of 

research that would be deemed as sufficient ‘proof’ resulting 

in ‘new knowledge’. 

I saw the similarities between this design as research and 

the science based method in that we observe, we analyse 

observations and we seek to explain them however at the 

same time there appeared fundamental differences. 

The most challenging aspect of this research through 

design was that I was not required to prove or disprove 

a hypothesis. The Design process allowed simply richer 

knowledge of a specific topic to be unearthed. This resulted 

in no fixed ‘end’ to the research in my view. There seemed 

an endless system of design, research and redesign that 

would produce ever-differing results (Fig 2-2).

[SCIENTIFIC RESEARCH METHOD] [RESEARCH THROUGH DESIGN METHOD]

Ask Question

Begin Preliminary Research

Construct Hypothesis

Test (Experiment)

Analyse Results

Hypothesis is true Hypothesis is false or partially 
true

Report Results

Ask Question

Begin Preliminary Research 
(Design Study)

Construct Hypothesis

Test (Major Design)

Analyse Results (Thesis)

[Figure 2-2] (Below) Scientific research method ‘Vs’ Research 
through design method
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[THE FIVE STEP PROCESS] 

2.3   [STEPS - 1. 2. & 3. - FORMULATION 
OF ‘HYPOTHESIS’, RESEARCH ESSAY AND SITE 
SELECTION]

In and around the Third Place – The application of spatial 

design theories to strengthen community wellbeing.

“Whether it appears in the form of a need or an 

opportunity, all research and design projects share 

the same beginning – an awareness, articulation, and 

acceptance of a problem” (Koberg and Bagnall: 1976 in 

Swaffield: 2012: Pg 48).

When I embarked on this design through research process 

my initial interest rested in psychology and people’s 

use of space.  There was a body of research in the field 

of urban design, setting out how to design a sustainable 

city, in terms of production and building to reduce waste. 

However less research had been done on how the built 

environment impacts on social wellness, and in particular 

on the relationship between space, social life and the 

impact this had on community wellbeing, and it was this 

that I began to focus on.

The original aim of my research essay was to look at current 

thinking and policy drivers regarding landscape design 

in the area of social change and community cohesion. 

Furthermore the scientific method requires that research 

carried out by any student or researcher would achieve 

the same results or conclusions, providing robustness to 

the research. This concept of replicability is what differs 

with design research, as design research projects new 

configurations, relationships, possibilities, and, thus, new 

“realities” (Swaffield and Demming: 2012: Pg 51). If the 

design method was adopted by any group of researchers or 

students, with the same hypothesis, inevitably a different 

outcome will be produced. This is due to the fact that results 

will be subject to the individual as design is a personal 

response.  

Therefore if this research is not replicable how can we 

measure robustness? And how can we judge the success of 

our research? Flanagan (2011) concluded that theory and 

critique are the two inter-related instruments that fill the 

void and provide a gauge against which you can measure if 

a design is ‘good’ or ‘bad’, ‘right’ or ‘wrong’.  This is further 

supported by Bowring (2000) who suggests that critique 

is “an integral part of the design process” (Pg 42) and that 

design and critique are so codependent that “you cannot 

have one without the other and expect any improvement” 

(Pg 45). 

It is this critical inquiry process that will allow me to develop 

an understanding of the form, function and success of Third 

Places of Riccarton. 
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To consider basic human needs and behaviours in the 

context of landscape design and develop a cohesive list of 

design interventions that when applied to a site will help 

create greater social wellbeing and community cohesion. 

Oldenburg’s theory of Third Place and the provision of social 

infrastructure underpinned this thinking. 

In order ‘to find out how we measure if a place is successful 

or not and why some Third Places work well and why others 

are abject failures’, I needed to look at the role landscape 

architecture plays in increasing the levels of community 

cohesion and wellbeing. I wanted to see how design could 

bring together Third Places and social infrastructure, focusing 

on what I described as the area in between - “in and around 

the Third Place”. This was the title of the research essay 

component to this design as research process (see figure 2-3). 

The research allowed me to define and redevelop a series of 

landscape criteria so designs would consider in more detail 

community and social sustainability. These criteria looked at 

open space, safety, mobility, identity, aesthetics and scale 

(See figure 2-4). 

This set of criteria was then implemented and ‘tested’ in the 

design study stage of the research essay. 

[Figure 2 - 4] Research Essay saw the development of a series of 
criteria. These criteria could be implemented and ‘tested’ in the 

design study and major design stages. 

Morality, 
Creativity, 

Spontaneity,
Problem Solving,
lack of prejudice

Acceptance of facts

self-esteem, confidence, 
achievement, respects of & by others

friendship, family, sexual intimacy

Security of: employment, resources, morality, the 
family, health, property

breathing, food, water, sex, sleep, homeostatis, excretion

SELF-ACTUALIZATION
ESTEEM

LOVE / BELONGING
SAFETY

PHYSIOLOGICAL

SELF-ACTUALIZATION
ESTEEM

LOVE / BELONGING
SAFETY

PHYSIOLOGICAL

[Above]Maslow’s Hierarchy of Needs (Adapted from Maslow 
: 1954)

[Above] Series of landscape criteria for social sustainability

AESTHETICS

SAFETYMOVEMENT

OPEN SPACE SCALE

IDENTITY

FORMULATION OF HYPOTHESIS (AWARENESS OF A PROBLEM) 
- THE DECLINE OF COMMUNITY COHESION

Social 
Infrastructure

Third Places 
(Oldenburg) Landscape 

design 
interventions

SAFETY

INDENTITY

AESTHETICSSCALE

MOVEMENT

OPEN SPACE 

Development of 
Criteria

Analysis of site 
against criteria

Application to Site =  
[Major Design]

RECU
RSIVE ABSTRACTIO

N

T
H
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[Figure 2 - 3] Flowchart -  Research Essay process.
“In and around the Third Place”
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2.5 WHY CONSIDER APPLYING THESE CRITERIA 
TO REDESIGN A SUBURB OF CHRISTCHURCH AND 
WHY NOW?

Like many cities in the world, Christchurch faces issues of 

urban sprawl and disconnection. It is a classic example of 

design more focused on functionality and economic reasons 

and less on consideration of the community (Gehl: 2000). This 

had resulted in a reduction of the very social eco-communities 

that fostered diversity, mutualism and connectivity 

(Bookchin: 1992). There is a developing groundswell of 

opinion that there is a need to see a more functionalist 

approach to planning, moving to a position of designing less 

around the look, and more in consideration of the social role 

of design. Latest planning policy saw Christchurch developing 

as a polycentric city with the suburbs as key activity points. 

This eventually saw activity points competing against one 

another with the desire for each the be the most desirable 

it could be. There is a need to attract the most business and 

make it the most prosperous with a clear need to finance the 

future of communities, to harness local assets and build on 

them. Therefore application of my criteria to one of these 

activity centres would be beneficial. 

Riccarton  – why focus here?

The earthquakes, with their major damage, have thrown 

all planning for the future of Christchurch into disarray and 

consequently offer a key opportunity for a new research 

focus. As discussed in Chapter 1, new pressures, have been 

placed on the suburbs. This brings with it both threats and 

opportunities. These threats included the breakdown of 

social cohesion, whilst opportunities included the chance to 

step back and have a fresh look and approach to how areas 

of Christchurch can be redesigned to help improve wellbeing 

and to strengthen community development.  The population 

movement to the western Suburbs as a result has seen 

many new businesses set up in this area and therefore the 

suburbs on the West were experiencing significant growth. 

These population influxes lead to increased pressure on 

infrastructure and episodes of social disorder in these over 

stretched suburbs. Analysis quickly showed that only a small selection of 

Christchurch suburbs met these selection criteria. Riccarton 

was selected as it met not only these criteria but was in a 

unique position in the city for access; it rested close to the 

original Christchurch Central Business District; and there 

were visual indications of changes already occurring to the 

form and function of Riccarton post earthquake, such as 

Selection Criteria:

 9 To be located on the West (limited) area of the 

City.  

 9 To be identified as a Key Activity Centre of the 

Urban Development Strategy. 

 9 To  have evidence of population influx 

 9 To be experiencing problems with this 

population influx 

 9 To offer opportunities from the population 

influx

Therefore it was evident that a suitable site for my research 

needed:
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new ‘anchor’ retail stores (Fig 2-5, Fig 2-6) and new housing 

developments (Fig 2-7).  

Following the selection of Riccarton as the design site, I 

undertook the second half of the design study focusing 

on applying the criteria developed in the first part of the 

design study (Fig 2-4: Page 29) and analysing Riccarton. This 

followed a conventional research program of observation, 

analysis, explanation and development of design strategies. 

This analysis was conducted at both a Macro scale analysing 

Riccarton in relation to other key activity centres, the 

population of Riccarton, and the community infrastructure 

(Fig 2-8) in the area and supporting area. The study was also 

conducted at a micro (local neighbourhood) scale examining 

the biophysical, cultural and social environment of the site 

focusing on design element that could be used to enhance 

the community identity. 

This analysis identified a significant deficiency in open 

space and what I have since come to deem Third Places of 

landscape architecture (Fig 2-9). I then went on to explore 

this deficiency and to test out the criteria against the urban 

form of Riccarton through the major design process. Figure [2-6] Avanti Plus - large sports retail chain moved to 
Riccarton Road from central city.

Figure [2-9] Analysis of open space Third Places

Figure [2 -5 ] Scorpio Books - boutique book retailer moved to 
Riccarton Road from central city.

Figure [2-7] New housing developments post earthquake

Figure [2-8] Analysis of Community Infrastructure



CHAPTER 2       Methodology

RICCARTON      The art of the Third Place32

2.6  [STEP 4 - MAJOR DESIGN ]

The Major Design stage was the exploration stage of the 

thesis. Major Design is an intensive studio that takes a whole 

semester, typically undertaken at the end of the four year 

landscape course (for undergraduate students) and the end 

of the second year for (post graduate students). 

Here I could test the hypothesis of my Design Study and 

Research Essay. This exploration involved taking the 

knowledge gained from the Design Study and giving it 

spatial form. This was represented through concepts and 

ideas for spaces, places supported by plans, cross sections 

and perspective renderings. The projected exploration 

of Riccarton was based on some key assumptions. These 

assumptions were based on the previous research already 

undertaken on the Christchurch suburb in that: 

Christchurch Wide:

•  The rapid population growth in the western suburbs as a 

result of the February 2011 earthquake, is acting as a catalyst 

for change for the area, with the potential to transform 

the key activity centres into vibrant inner urban centres for 

Christchurch. 

Local (Riccarton) assumption included:

• The spatial definition of Riccarton was not based on the 

national New Zealand census but on the idea of community 

and that communities can exist outside of physical 

boundaries. However, inspite of this, for the Major Design 

process a physical location for the site and edge was needed 

in order to be able to test the design through a variety of 

different scales. Therefore the boundary consisted of the 

major routes Blenheim Road, Wharenui / Clyde Road, Kotare 

Street and Deans Ave. These boundaries were established by 

placing Riccarton Road and Riccarton Mall at the centre of 

the community and considering walkable catchment areas 

from these focal points of 800m / 10 minutes. (See Figure 

3-2: Page 43)

•  That Riccarton will accommodate a population of 11,830 

by the year 2031, based on census predictions (NZ Census: 

2011). However it is quite possible that this number could 

be more than this, due to the after effects of the earthquake. 

Initial numbers were hard to predict due to people leaving 

Canterbury and as a result of the earthquakes no census was 

carried out at that time. It was evident that there was an 

increase in levels of transient population due to the damage 

in the eastern suburbs. This transient population occurred 

for a number of reasons.  Firstly the damage resulted in many 

businesses moving to Riccarton and a subsequent increase 

in numbers of people travelling to the centre for work. 

Secondly, infrastructure was damaged on the east so 

people would travel to the suburb to use the services. 

Thirdly, Riccarton provided a large number of motels. 

These motels saw an increase in the usage during Monday 

– Friday as labourers working on the Christchurch rebuild 

would use them during the week. This was often due to 

their proximity to the city centre and there being no  

accommodation in the city centre.

• That post earthquake current zonings in Christchurch City 

Plan are not fixed and can be amended to accommodate 

more open space, high-density and mixed use environments.

Throughout the process of Major Design the main form of 

analysis and redesign was based on critique. Critique itself 

doesn’t have to be negative and find fault in a design, but 

instead is a form of constructive criticism ‘evaluating design 

in an informed manner, based on an understanding of the 

content and context of the work, and the design language 

on which it draws’ (Bowring: 2000: Pg 42). Hopkins gives 

value to the method of design critique by suggesting that ‘if 

done thoughtfully, criticism can be as much as creative act 

as design itself” (Hopkins: 1994: Pg 24). 
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The design for Riccarton went through several stages of 

critique before submission.  Initially criticism occurred within 

the design study and site survey and analysis. This allowed 

me to develop different design scenarios for Riccarton, 

testing these through the findings of my design study to 

determine which would work successfully. 

The second part of the critique process was self and peer 

critique. This was both a conscious and an unconscious 

process. Through my design study and I undertook research 

on case studies and social community driven designs that 

worked well, seeing if parts of these designs, the form and 

programmatic context, could be adapted and applied to 

Riccarton. My design was also subjected to peer critique in 

group focused sessions, semi-formal presentations and one 

on one desk critiques where the other students undertaking 

the studio would bounce ideas off one another. 

Professional critique occurred throughout the process. At 

the beginning of major design we were assigned to tutors, 

who provided two critiques a week and we were also visited 

by a significant number of ‘guest’ lecturers who worked 

in various professional design fields (Fig 2-10). These 

professional critiques were particularly beneficial in the 

design process, as the vigorous interrogation from someone 

who is not immersed in the design process allowed me to be 

clear and explicit in communicating my design intentions and 

interventions.   

At the end of the Major Design phase I also undertook a 

formal presentation. This was a mid-thesis presentation to 

ensure that I attained the level of design skill required for 

the accreditation standards for the landscape architecture 

profession. This was 90 minutes in length and consisted of 

two half hour presentations on the theory behind my design 

and the design elements, followed by a half hour question 

and answer session. The presentation was to a panel of 

experts across the field, including two tutors from the Lincoln 

University School of Landscape, my own personal tutor who 

was familiar with my design and the process undertaken and 

an independent external ‘guest’ examiner.

CHAPTER 3 provides a full description and analysis of the 

Major Design project.

Figure [2-10] The studio critique process
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2.6 [STEP 5 - DESIGN THESIS]

Through the professional critique several key questions 

were addressed that highlighted conflicting and inconsistent 

values in the Major Design stage, including the size of the 

Third Place; the relationship of this space to Riccarton Mall; 

the mall’s role in the landscape and the constant reiteration 

of the question - How do we as landscape architects 

measure the success of place? This somewhat changed the 

focus and direction of the design research process. Although 

the concept and theory of Third Places and their ability to 

provide for community cohesion was still key to the question, 

the research took a slightly different path  and focused more 

around the question of how do we as landscape architects 

measure the success of place, and in particular this ‘space’ 

was focused on the Mall environment. 

The design thesis is the conclusion of this critical inquiry 

process. Its purpose is not to solve a problem or design a 

product but rather to begin a discussion on place making 

and how Third Places tie to landscape architecture. It 

drove the discussion between theory and eventual design, 

necessitated an in-depth exploration of the ‘success’ factors 

of Third Places, and allowed these factors to be honed to 

a local context of Riccarton, tried and tested in a redesign 

phase, ultimately rendering improvements on the design and 

contributing new knowledge to the discipline of Landscape 

Architecture. 

2.7 [CRITIQUE]

Critique, as defined by the Oxford English Dictionary, is to 

‘evaluate (a theory or practice) in a detailed and analytical 

way’ (Oxford English Dictionary: 2012).  It is linked to the 

Greek kritikē tekhnē meaning to judge or decide linked to 

a criteria (Bowring:2012). However for the use in design 

critique and application to the field of landscape architecture, 

this definition does not prove useful in that there is always 

emphasis on the negative, to find fault with something. 

Critique itself does not have to be a negative practice 

(Hopkins: 1994) it is a creative act that “is necessary in order 

to generate effective, forceful, spirited forms, ideas and 

proposals for creating a more humane living environment” 

(McAvin: 1991: P 163).  

How often critique is performed, the interpretation of critique 

and who should perform critique is on a sliding scale. Some 

believe that critique should only be undertaken by arcane or 

highly specialised experts, while other argue that virtually 

everything people do in the built environment is a form of 

criticism (Attoe: 1978). As identified earlier, the importance 

of design critique as a method cannot be overlooked. Trieb 

emphasises that critique is the ‘crucial link between theory 

and practice’ (in Berrizbeitia: 1998: Pg 10)

In the major design phase of this research, critique was 

employed through the studio environment and as indicated 

previously through self, peer and professional critique. Attoe 

(1978) identified three orientations of criticism; descriptive, 

normative and interpretive. Each of these was adapted and 

applied to Riccarton to enable me to evaluate an holistic 

view of Third Places and their levels of success. 
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[DESCRIPTIVE]

Non judgemental, focusing on unfolding the context of the 

work. It is based on fact and helps to see “what is actually 

there” (Attoe: 1978: Pg 85).

Descriptive critique was used in this thesis as a contextual, 

framing process, explaining Riccarton, its components and 

the physical form of the site. I also employ some descriptive 

critique in describing the key design elements and intent 

of the mall environments. This all aids in understanding 

the baseline of my common thoughts and themes in the 

research.

[NORMATIVE] 

Standard doctrine system adopting a type or measure.  

This method of critique typically involves the evaluation of 

the design against a standard set of norms, (Attoe: 1978) 

and comparison with an external ideal. This method was 

adopted in the case study section of this thesis (Chapter 6). 

Through research and exploration of the theoretical context 

a set of design ‘criteria’ were adopted that could be applied 

to site. These criteria were then used to test the site and 

see if it ‘conformed’. The benefits of this method were that 

it provided an objective yet transparent framework for 

analysis. 

However the objectivity of this method was tested in that 

‘criteria’ was ultimately determined by the critic (in this 

case myself) and their selection of norms. The design may 

well tick all the boxes suggesting success – yet still have a 

design that is poor overall. Furthermore this method failed 

to acknowledge less tangible aspects of the landscape such 

as sensory and experiential dimensions, which on the whole 

were key to the theoretical underpinning of successful Third 

Places.  Therefore this method measured the criteria and 

their degree of ‘success’ on a continuum, taking into account 

experiences and descriptive critique consequently providing 

a level of subjectivity.

In addition these normative qualities are only analysed 

against case study sites and the results for Riccarton are only 

realised through the design process. This design will not be 

realised in form or function and therefore the process was 

not subject to ‘real world’ external pressures such as being 

tied by funding and planning legislation, climate, advances 

in technology, further natural disasters and any long term 

unexpected change in the demographic of Riccarton. 

Consequently these issues are not addressed in this thesis 

process.

[INTERPRETIVE]

Not concerned with evaluation and judgement but 

attempts to reveal the environment in an impressionistic, 

evocative or advocatory way. 

Interpretive criticism in this thesis attempts to provide 

a new way of looking at Riccarton Mall, the surrounding 

environment and how these two can successfully act as 

Third Places. Rather than seeing the space as a primarily 

consumerist environment, attempts are made to address 

the role the mall environment can have in acting as a Third 

Place. I also emphasise the significant role Third Places play 

in the greater urban fabric, and how they are a key driver 

to the success of Riccarton. Therefore the interpretation is 

framed around this concept of Third Places. 
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2.8 [SUMMARY]

This method outlines the process of evaluation into the Third 

Places of landscape architecture. How the characteristics of 

a ‘successful’ Third Place will be determined and how these 

characteristics can be applied to the localised context of 

Riccarton.

The next chapter will therefore look at the Major Design 

phase of the research by design process and how Riccarton 

was originally designed as a Third Place of Landscape 

Architecture.   From here, in Chapters 4 and 5, more 

theoretical foundations will be developed, including criteria 

for the design of ‘successful’ Third Places. In chapter 6 these 

criteria are applied to a set of case studies and a critique of 

theory is offered. 

As a final stage, in chapter 7 and 8, results and a redesign of 

‘Riccarton – the Third Place’ are undertaken to evaluate the 

design. 
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CHAPTER 3.  MAJOR DESIGN
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3.1 [INTRODUCTION]

This chapter presents the second part of the thesis process. 

It features a design programme for Riccarton, focusing on 

the design of the Third Place. Sampling across a range of 

scales from contextual to detailed design the information is 

represented in plan, sketches, cross sections and diagrams.

Chapter three – Major Design will look at:

• Site in Context

• Master Plan 

• Intermediate Plan 

• Detailed Plan 

• Design Details & Materials

• Planting Strategy & Planting Plan
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MAJOR DESIGN
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NATIONAL	 	LOCATION			 NATIONAL	 	LOCATION		 REGIONAL	 	LOCATION	 	LOCATION		 LOCATION		 LOCAL					LOCATION		 					LOCATION

NEW ZEALAND CHRISTCHURCH RICCARTON

[Figure 3-1] Riccarton locator map. National, Regional, Local 
context.
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3.2 [SITE IN CONTEXT]

Riccarton is one of Christchurch’s ‘first suburbs’ (Puentes 

& Warren: 2006)  situated to the West of Hagley Park, 

approximately 2 km from the Central Business District. An 

inner suburb of Christchurch, Riccarton is a mix of medium 

to low density housing, large retail such as Riccarton Mall, 

a strip shopping street, and light industrial premises. These 

industrial premises are focused along the main North / South 

railway route that cuts through Riccarton and also along 

the railway that separates Riccarton from the neighbouring 

suburb of Addington.  

Two major transport routes into the central city pass 

through Riccarton: Riccarton Road and Blenheim Road. 

Riccarton Road, although the chief focus of commercial and 

community activity, severs the suburb in two, creating a 

distinct contrast between the housing typology on the north 

and that on the south. The south is home to many students, 

due to relatively low rents and the suburbs close proximity 

to the University of Canterbury. The north features more 

affluent houses on larger plot sizes, reflecting the history and 

amenity of Riccarton House.

Riccarton began to form on the main intersection of Yaldhurst 

and Riccarton Roads, known as Bush Inn or Upper Riccarton. 

Originally planned as large farm lands once Riccarton Road 

was established, the suburb began to grow east towards 

the city.  The suburb was viewed along with its neighbours, 

Fendalton and Merivale, as a distinctively ‘Upper Class’ 

suburb where the elite would escape to from the Central City 

and working class suburbs such as Addington. 

Until the local government amalgamation in 1989, Riccarton 

was an independent borough. At present Riccarton forms 

part of the Riccarton-Wigram community board. Christchurch 

has at present 8 community boards. Wigram Community 

Board represents around 61,000 people, 21,500 households, 

in an area extending from Templeton in the west, across to 

Riccarton, and south to Halswell. It is represented by two 

elected councillors. (Christchurch City Council: 2012). 

Due to the large Westfield mall and commercial area of 

Riccarton Road, Riccarton serves a catchment area much 

larger than its spatial boundaries.  The essence and Identity 

of Riccarton is difficult to ascertain with the Mall acting as the 

predominant feature in the landscape. However the suburb 

does have distinctive elements, as it is home to Canterbury 

University, to the biggest mall in the South Island, bounded 

by iconic Hagley Park and strongly connected to the inner 

city and other urban fabric of Christchurch through strong 

transport routes; it is a key suburb within the city. 

This status was further enhanced by the recent Christchurch 

earthquakes, which caused significant damage to the 

eastern suburbs and central business district. Following 

these earthquakes Christchurch has seen a rapid business 

and population shift to these relatively unaffected 

western suburbs, with Riccarton being of particular focus. 

This has led to growing pressure on Riccarton’s existing 

infrastructure and an increase in transient population 

numbers to the suburb which its landscape infrastructure 

cannot adequately accommodate. As a result of this rapid 

and substantial change Riccarton needs a new landscape 

vision. It needs to be clearly defined, balanced, and well 

managed to enable the creation of a suburban centre that 

is sustainable and where people will want to live and work. 
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[Figure 3-3] The historical timeline of Riccarton

[HISTORICAL FORMATION OF RICCARTON]
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RICCARTON BUSH

RICCARTON MALL [WESTFIELD]

THE WINDMILL CENTRE

[ROAD HIERARCHY]

LIBRARY

COMMUNITY CENTRE

WINZ

[COMMUNITY INFRASTRUCTURE]

RICCARTON ROAD LOCAL ROAD INTERSECTION LIVING STREETS / TRAFFIC CALMED

[IDENTITY][RICCARTON PRESENT] - THE DAILY SUBURBAN SYSTEM

[Figure 3 - 4] Riccarton Present- the daily suburban system
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[RETAIL]

[INDUSTRIAL]

[OPEN SPACE]

MAIN STREET

LOCAL MALL

LARGE MALL

NEIGHBOURHOOD PARK

STREETSCAPE

RICCARTON BUSH 

(ECOLOGICAL)

MEDIUM DENSITY 

(TOWNHOUSE)

LOW DENSITY 

(SMALL)

LOW DENSITY 

(LARGE)

[RESIDENTIAL]

BUSINESS PARKMAIN STREET COMMERCIAL LIGHT INDUSTRIAL
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CONGESTION 
Riccarton Road 27,000 cars daily 

NOT FOR PEDESTRIANS

Poor pedestrian connectivity

LOSS OF CHARACTER 
Urban intensification and buildings do not suit 

the surrounding environs or bring character to it. 

URBAN DECLINE
Buildings decline and poorly maintained

LOW AMENITY
Low amenity and poor street environments.

MALL DOMINATION
Mall domination on landscape in terms of ..

TRANSIENT POPULATION
High level of transient population moving to 
Riccarton for a day or just passing through. 

CAR DOMINATED
A car dominated environment. Lack of 

Pedestrian / cycle comfort.

POOR COMMUNITY INFRASTRUCTURE
Insufficient and poorly supplied community 

infrastructure. 

LACK OF IDENTITY
No distinct Identity in Riccarton

IMPERMEABLE SPACE
Low percentage of porosity. Poor 

impermeable space. 

NO ‘UNIQUE’ ELEMENT
No quirky elements, unique signature, 

building heritage or strong aspect to hinge on. 
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STRONG LINKS
On major arterial and access to the city.  

RAIL & EXISTING INFRASTRUCTURE

GREEN NETWORK /OPEN SPACE
Potential for strong green network and open space 
to be develop - large percentage of pocket parks.

CANTERBURY UNIVERSITY
Students bring strong image to Riccarton.

COMMUNITY SPIRIT
Community spirit and functions. 

PUBLIC TRANSPORT
Strong public transport routes and good on 

and off road cycle network. 

NEW SHOPS
New shops and new investment in the build 

form following the 2011 Earthquakes.

RICCARTON BUSH
Strong ecological and nature links to past 

history. 

ROOM FOR EXPANSION
Wide street network - provides room for 

expansion and development of mixed use streets

GROWING POPULATION
Growing population. 

RICCARTON MALL
Magnet - attracts people from large area to 

Riccarton. 

EARTHQUAKE - VACANT LOT
Any damage that did occur has provided large 

vacant lots for development. 
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RICCARTON - THE DEMOGRAPHIC AND 
SOCIAL ELEMENT - THE DESIRES OF 
RICCARTON.   Riccarton A place ......

Riccarton: The People. 

The people of Riccarton were the main driver 

behind the design. Any designed place needs 

to meets the desires, needs and uses of the 

population. Therefore the demographic was 

analysed, and their uses and desires drawn 

from this analysis.

To Learn

To Live

 That’s Safe

[Riccarton North] Elderly | Affluent | 
families and young school children

To be inspired

That’s fun

That’s lively

To meet

I can live and 
Work

To design

To shop

[RICCARTON MAIN AND 
SOUTH]

fashionista | students | office 
workers | diverse ethnicity | 

tourism | transient

[Riccarton south east] 

factory workers | industrial 

[Figure 3 - 7] Map of Riccarton that 
depicts the people and areas they 
live, work and play. Key focus of Major 
design was the desires and needs of the 
Riccarton population. 
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3.3 [POLICY CONTEXT]

The Greater Christchurch Urban Development Strategy 

(UDS) is a collaborative growth strategy prepared by the 

regional and local councils that looks towards where new 

growth could be accommodated and how this would drive 

the settlement pattern of Christchurch. The UDS predicted 

the population of Christchurch area to grow from 413,500 

in 2006 to 548,520 in 2041, an increase of 135,020 people in 

35 years (an additional 74,810 households) (Regional Policy 

Statement Chapter 12A). The UDS aims to create ‘vibrant 

inner city and suburban centres’ and ‘a wealth of public 

spaces ranging from bustling Inner city street to expansive 

open space and parks’ (Christchurch Urban Development 

Strategy: 2009). 

Riccarton is identified as an ‘activity centre’ by the UDS. These 

key activity centres are suitable for more intensive mixed-use 

development. Activity centres are described through the UDS 

as typically consisting of commercial centres that provide the 

focus for services, employment, social interaction and focal 

points for the transport networks. They are where people 

work, meet, relax and often live. 

At the time of writing the earthquakes have thrown all 

current aspects of planning into the air with the future 

direction of the Christchurch re-build being still unclear. 

It is evident new pressures both positive and negative are 

being placed on the suburbs and activity points that would 

have not been envisaged a year ago. This brings with it both 

threats and opportunities. 

Since the earthquakes, shifts in population across Greater 

Christchurch have occurred and continue to do so with 

people leaving, both temporarily and permanently, and 

new people arriving as part of the rebuild. The Regional 

Policy Statement presages accelerated gains of population 

occurring in western Greater Christchurch as people and 

business activity has, of necessity, moved from the east to 

the west. It appears evident that the role of these western 

suburbs as ‘activity’ centres will remain, however their 

timeframe for redevelopment will be accelerated, similar to 

many other UDS policies.   

[Figure 3 - 8] UDS Map of Activity Centres. Riccarton identified 
west of City. Source Christchurch City Council Urban Development 
Strategy (2007) Page 100. 
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3.4 [A VISION FOR RICCARTON]

 “How can Landscape Architecture become a true 

expression of sustainability, not just the green version but 

also the community version?”

Riccarton – Vision – the new landscape objective. 

The rapid population growth in Riccarton as a result of the 

February earthquake, is acting as a catalyst for change for 

the suburb, with the potential to transform the area into a 

key vibrant inner urban centre for Christchurch. By focusing 

on active placemaking and hinging the design predominantly 

on the community’s local character, desires and personality, 

Riccarton will become recognised for its strong community 

cohesion, identity and connections.

This vision will be achieved through focusing the design on 

the social values of the community.   To achieve this I based 

my design around the following principles: 

FOUNDATION: 

Social infrastructure will be developed that will provide a 

baseline for the formation of a community. Diverse housing, 

schools, park sites, community facilities, commerce and 

institutions will all be interconnected by a strong open space 

network providing opportunities for biodiversity strategies 

and recreational opportunities. 

OPEN SPACE:

Will provide landmarks for Riccarton, creating a sense of 

arrival, identity and strong character which in turn will 

increase levels of social interaction and community within 

the area. 

SAFETY:

Defined, active public realm that accommodates housing 

office and civic uses. Integration of safe walkable streets and 

interesting, flexible, connected public spaces. 

MOVEMENT:

A two tier transport system will be implemented, with 

pedestrian and cycle the focus of the local transport 

options, with priority in design given to these modes of 

transport. There will also be direct and easy access to other 

methods of transport that include light rail this will connect 

residents and visitors, from wider catchment areas directly 

to the city centre and other key suburban nodes. 

IDENTITY:

Riccarton Road will become the main heart of the 

community and will form the foundation of the sense of 

place making for Riccarton: a community where people 

live, work, and play. 
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3.5 [MASTER PLAN] 
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[MASTER PLAN]

Aim: The aim of this Major Design Project was to provide a 

place for the ‘experts’ in the field of place making - those who 

live, work and play in the space. To create a unique identity 

for Riccarton and in turn create a feeling of ‘belonging’ to 

the community.

The Master Plan for Riccarton was broken down into three 

distinct design intervention categories; Life, Space and Move. 

Designing at a large scale for the Third Places of Riccarton 

involved creating a network that would work as a cohesive 

whole. 

Space will be diverse and mixed, Riccarton will be a place 

to Live: Work: Play.  To Learn: Dance: Shop. Working as a 

10 minute community from the centre of Riccarton mall, 

Riccarton will be hinged around the adequate provision of 

social infrastructure. 

This social infrastructure forms the bones of the built 

development with a provision for every aspect of community. 

The current levels of social infrastructure within Riccarton 

are inadequate to meet the population needs therefore 

this master plan sees the development of a Third Place of 

Riccarton that provides a new community centre, library, 

education centre and events centre (See Master Plan fig 

3-12).

LIFE

[Figure 3 - 10]. A place to work Business parks were located in close 
proximity to key movement networks and main commercial area.

[Figure 3 - 9] Master Plan - housing typology sample. 

[Figure 3 - 11] A place to live. L3 B Medium density housing established 
on grey fields throughout Riccarton. Housing typology themed around 
establishing strong community links through shared courtyards and 
semi public spaces. Housing typologies will vary to meet a variety of 
socio-economic status. 

Example typology: Living 4 - Up to 
80+ households per hectare

Example typology. Living 3A 
- Typical 48 households per 

hectare

Example typology. Living 3B 
- Typical 37 households per 

hectare

[HOUSING]

The derelict housing to the south of Riccarton is considered 

ready for grey field development. This development sees 

an introduction of a range of housing typologies that will 

suit all socio-economic statuses (Fig 3-9, Fig 3-10). The key 

underlying design principles of all new developments is to 

build around fostering social interaction. Development will 

involve the amalgamation of sites to enable much better 

design outcomes.
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SPACE MOVE

[Figure 3 - 13] Proposed movement strategy for Riccarton

Throughout Riccarton an open space network and corridor 

was proposed, providing biological, social and aesthetic 

benefits. This network will be formed from the two distinct 

signatures of Riccarton Bush (native links) and Hagley Park 

(exotic links).

A connection to the past & area identity

The tract of land to the south of Riccarton Bush is to 

establish the beginnings of an Urban Forest that will form 

around the Third Place of Riccarton. This Urban Forest will 

not only create a unique identity for the area, it will provide 

strong connections to the past. 

To bridge the divides:

Open space and green corridors will break up impermeable 

housing blocks to improve movement. The rail corridor will 

be vegetated and will connect the existing cycle routes (west 

to east) and act as a buffer between the rail and the newly 

established high density residential by the park.

Pedestrians 1st, Bicycles and Public transport 2nd, Cars 3rd. 

Key transport interventions (Fig 3-13)

A tram will connect West of the City (Hornby) to the Central 

city. Split tram route down Riccarton Road through Hagley 

(Down Riccarton Ave) to the Central City & down Clarence 

Street connecting AMI stadium Addington and the central 

city exchange.  

Riccarton Road will retain all vehicle access. The tram 

access, widened sidewalks, slow street features and 

reduced on street parking will deter people from using 

the street as a through route and therefore reduce traffic 

numbers.

Cycle and pedestrian walkways will be more connected, 

focusing on the movement between areas of significance 

for the community – e.g. Community centre, schools, work 

and retail. 
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3.6 [INTERMEDIATE PLAN] 
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[INTERMEDIATE PLAN ]

Situated to the south of Westfield Mall the Intermediate 

plan develops the design of the Third Place and provides a 

place for the people of Riccarton. 

Nestled amongst a newly established Urban Forest is the 

Third Place of Riccarton featuring an entertainment centre, 

(Fig 3-14) library, community centre (Fig 3-16, Page: 60) and 

education centre with community gardens (Fig 3-17, Page: 

60). This entire infrastructure is orientated around a public 

square. 

This square will act as a central space used twice a week as 

a marketplace, and hosts other large events such as cultural 

exhibits, fairs, festivals and public art exhibitions. It is a fully 

interactive public space, flexible in use and changing during 

the day. The square has a social function as well as providing 

a venue for large outdoor events.

Commercial, residential and mixed use streets surround the 

Third Place, together enhancing connectivity with the site 

(Fig 3-18, Page: 61)   

The native forest in a hard urban environment is a unique 

element (Fig 3-19, Page: 61). The urban forest will be planted 

with flora that ties strongly with Riccarton Bush and reflects 

the local history of the area. The layers in the landscape are 

also reflected in the threshold in the main axis of the site. A 

dynamic series of planted beds that double as a threshold 

and seating area. Here materials are used that are evident 

before the built environment of Riccarton(Fig 3-20, Fig 3-21 

Page: 62). Open grasslands, flax swamp and greywacke 

stones.

[Figure 3 - 14] Do you dance in your local park?
Events centre. Featuring open air amphitheatre for outdoor 
entertainment. Suitable for daily use, community art works, market 
days, festivals and exercise in the park. Adaptable and can provide 
for an influx in population numbers.
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[Figure 3 - 15] Intermediate Plan
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[Figure 3 - 17  (Below) This space ‘re’ introduces nature to the 
urban environment by incorporated bio swales and lush vegetation 
to capture storm water. Education centre and community gardens 
for learning & experiencing. 

[Figure 3 - 16] (Above) Open plaza and entrance to the community 
centre. Open plaza for display of community arts. 
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[Figure 3 - 18] (Above) Mixed use street - Vertical facade rhythms 
and mixed use provides interest at street level. Places for people to 
sit, shop, work and play. 

A place to shop & live  

[Figure 3 - 19] (Below) Urban forest walkway - Seating nestled into 
pathway for contemplation & conversation. Meandering walkway 
- blind corners add to sense of mystery whilst moving through the 
site. CPTED features incorporated.

A place that reveals
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[Figure 3 - 20] (Above) Threshold - The scale of the mall is reduced 
through Green wall and Urban Forest, creating a more human 
scale. Multiple places to sit, relax, and play for the community. 

At a Human Scale 

[Figure 3 - 21] Section elevation through raised planted beds. Beds 
vary in height and gradient forming a narrow walkway that opens 
up onto plaza creating a sense of arrival. 

[Figure 3 - 22] [Rotherham Street] - a sTREEt with a Human scale. 
Wide streetscape provides the opportunity for multiple activities. 
Places to work, sleep, eat, drink, sit, stay and interact. 
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3.7 [DETAIL PLAN] 
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[DETAIL PLAN]
THE OUTDOOR READING ROOM

The detail plan focuses on the outdoor reading room 

nestled within the community centre and library 

buildings (Fig 3-23, Fig 3-24). 

The Building function

The library and community shared space is divided into 

four separate buildings all interconnected with second 

storey walkways and viewing decks.  These help to 

reinforce the natural sense of location as seating places 

provides elevated views amongst the canopy (Fig 3-25, 

Page: 66).

Public Square 

Material in the square will consist of Timaru bluestone, 

which ties much of the design back to Canterbury 

context. Using only one material creates unity in the 

design and the rigid grid like pattern is a reflection of 

the grid structure of Riccarton and provides a contrast 

with the organic shapes of the Third Place (Fig 3-26, 

Page: 66).  

Materials on site

Paths and walkways; the material in the outdoor 

reading room will be stabilized aggregate. This provides 

a smooth, uniform and solid surface with minimal loose 

material (Fig 3-27, Page: 67). The wooden walkways 

cross over the vegetated stormwater swales and create 

instant transitions between the spaces (Fig 3-28, Page: 

67).

The seating

The positioning of the seating is formed along the main 

walking routes through the space.  Angled to utilise all 

advantages of the site, be this sun, shade, seclusion, or along 

the main movement axis for people watching. 

The translucent polycarbonate red seating forms a 

concentric ring-like sculptural element. The seating surface 

varies from 300mm to 1200mm wide, and is highly flexible 

as a place to sit, lie, stand or crawl.  The form is conducive 

to social interaction as they provide inner circles for group 

gathering, or smaller places where one may wish to sit on 

their own. 

Illuminated from within, the seating becomes visually 

arresting at dusk and attracts users seeking to extend 

the evening hours. The seating becomes an iconic light 

sculpture.  Viewed from the second storey walkways the 

seating lights up concentric patterns. (Fig 3-29, fig 3-30, Fig  

3-31. Page: 68).

[Figure 3 - 24] Detail Plan

 [Figure 3 - 23] Entrance to the Library - The weird and Impressive. 
Garden creeping up the stairs of the Library creates visual interest 
in site and breaks up uniform space of the stairs. 
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[Figure 3 - 24] Detail Plan
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[Figure 3 - 26] (Below) View from Plaza into reading room. 
Groundfloor access to the library. Distinct material creates instant 
transition between spaces. 

[Figure 3 - 25] (Above) View from raised second storey walkway 
down into the reading room. This helps to reinforce the natural 
sense of location views through the canopy. 
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[Figure 3 - 27] (Above) View from the east into the Reading Room. 
Raised mounds continue from the west of the site. Create distinct 
entrance way into area.

The sense of 

arrival

[Figure 3 - 28] View to storm water detention basin. Boundary of 
lush vegetation and beginning of boardwalk.

The edge effect 
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[Figure 3 - 31] Cross section of seating element. Highly flexible place to sit, lie, 
stand or crawl. Seating positioned as group or alone. 

[Figure 3 - 30] Cross section indicates raised second storey walkway 
over seating. 

Illumination

[Figure 3 - 29] (Above) View from the east into the Reading Room. 
Raised mounds continue from the west of the site. Create distinct 
entrance way into area.
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3.8 [DESIGN DETAILS AND PLANTING]
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[VEGETATION STRUCTURE - A DISTINCT SENSE 
OF PLACE]

The sense of local community and a community 

everyone belongs to is reflected in the boundaries, 

services and built environment. It is also reflected in 

the natural surroundings and deeply embedded in the 

history of place. The planting plan for Riccarton will help 

emphasise this distinctive sense of local community. 

Indigenous vegetation is selected that occurred prior 

to development, creating native threads that link to the 

past. This planting strategy will also harness vegetation 

reflective of the significant European history of Riccarton. 

Drawing through key notable trees in Riccarton Bush 

and Hagley Park, they aim to create a connected loop 

throughout the site (Fig 3 - 32).

[NATIVE FOREST STRATEGY] (Fig 3-33)

The importance of native flora

Native flora provides refuges for native plants and animals 

and snapshots of the past, impressions of what NZ looked 

like before humans. 

The forest will act as a wildlife corridor – linking one area 

of forest with another. The native vegetation also has high 

levels of importance to Maori roles in culture, past and 

present, spiritual values and sources of traditional foods, 

materials and medicines. Above all, it will contribute to an 

aesthetically and spiritually satisfying landscape and enhance 

New Zealand’s and Riccarton’s character and identity.

Start| 0 - 5 yrs
Nurse  crop  planted. Species include: 
Cabbage trees, Manuka tree, Coprosma 
spp. Fivefinger, flax, Pittosporum spp. 
Pseudopanex spp. Large trees planted 
for vertical element. 

5 Years|
Nurse crop grown to height. Some 
climatic species growth has begun. 
Climatic species include: White pine, 
Black pine, Lancewood, totara, titoki 
and kowhai. 

7 Years|
Nurse crop full canopy enclosure. 
Lower levels have thinned to branches. 
Some breakthrough of climatic species. 

20 Years|
Full second canopy enclosure of 
climatic species.

100 years +|
Lush forest with significant 
undergrowth. Well established white 
pine forest 
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[Figure 3 - 32] Strategic vegetation strategy - concept. 
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[PLANTING PLAN - THE CLIMBING GARDEN]

(Fig 3-34) Plants chosen for the climbing garden were 

dynamic in their very nature. Lush planting emphasises the 

creeping nature of the garden starting off thick and solid 

at the base, the plants then disperse and colours blend. 

Their form imitates struggling to gain ground on the steps. 

In one gesture it narrates a story of a landscape taking over 

and expanding over the public space and architecture. As 

the garden invades the building it provides opportunity for 

planting that will be susceptible to frost whilst still exposing 

the garden to a generous amount of sunlight.

[Figure 3 - 34] Planting Plan for the creeping garden. 
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[Figure 3 - 35] ‘Typical’ Cross Section through vegetation strategy.

(1) [Streetscape & hierarchy of movement] 

Due to the limited amount of shade the native species provide 

and maintenance requirements as street trees exotic species 

are best suited. These trees placed in the centre of the urban 

area, used as street trees will provide shade/cooling in 

predominately hard urban environment, provide ephemeral 

colour in autumn and their deciduous qualities will allow 

sunlight in winter for extra warmth. The trees planted in the 

busy urban environment need to be carbon tolerant and 

turbulence tolerant: Platanus x acerifolia, Quercus rubra & 

Fraxinus excelsior. In order to establish native links through 

the site  - these trees can be under planted with low growing 

native groundcover. 

(2) [Vegetated Swales] 

Plants were chosen for their water and contaminant 

absorption capacities and water management qualities. 

Species include Chionochloa rubra, Cotaderia richardii, 

Phormium tenax, Carex spp., Juncus spp. and Cordyline 

australis.

(1) (2)
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Streetscape Division Street
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Buffer Shared walkway / cycle route Native Forest Open Space / Grassland

Gr
ou

nd
 C

ov
er

U
nd

er
st

or
y

Ca
no

py

Gr
ou

nd
 C

ov
er

U
nd

er
st

or
y

Ca
no

py (3) [Vehicle Buffer] 

Based on native plants which can be easily clipped and at the 

same time provide a food source for native birds. Species 

such as Griselinia littoralis,  Pittosporum eugenioides, 

Pittosporum tenuifolium, Corokia cotoneaster, Lohomyrtus 

obcordata, Small leaved Coprosma spp. & vines such as 

Parsonsia spp. Muhlenbeckia complexa and Clematis spp.

(4) [Forest Composition] 

Planting compostion (listed previously Page: 70). Structure  

more formal at entrances and portals to site with a more 

dense informal planting taking shape in the centre of the 

site and around the mall.

(5) [Open space Lawn]

Environmentally bio-diverse lawns using native plant 

species. Species need to match the natural moisture 

conditions with Pratia, Leptinella, Hydrocotyle, Plantago 

triandra, Mazus and Dichondra being suitable.

(3) (4) (5)
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MATERIAL COLOUR PALETTE
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Native forest green

Rust / Orange

Steel Red

Red - Shade 2

Red - Shade 1

Vegetation green

Aqua blue/green - Avon links

Dry narratives to port hills

[DETAILING]

The materials used throughout the Third Place are a 

mixture between natural linkages of Riccarton past and 

an urban contrast of hard industrial materials.

The materials therefore consist of a varied palette  (Fig 

3-36) featuring: 

• Robust look of steel

• Warm look of natural wood.

• The contrast between the glass and red look of 

some of the more ‘urban’ detailing. 

• One of the most prominent materials is the 

vegetation – strong green shades through the lush 

native planting. 

• Red is a complimentary colour to this. 

The natural materials have connections that resonate 

with the underlying landscape of Riccarton. Greywacke 

for the river beds that once swept through this area 

and wood resembling the forest land and bush. This is 

contrasted with hard urban elements that reflect the 

more recent history of Riccarton. Acting as a service 

hub for the community and forming along the main axis 

trade route of Riccarton Road, linear forms and hard 

urban materials such as steel, polycarbonate and bright 

colours red and orange will be used. 

[Figure 3 - 36] (left) Materials Palette for Riccarton
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STAIRS: RAILING: HANDRAIL DESIGN

The stairs at the front of the community centre are a 

prominent feature in the design of the Third Place. To tie in 

with the concept of nature invading the built environment 

planting will grow up the side of the steps. As the design 

intent is for vegetation to dominate the structure the 

material palette had to consist of strong material and be 

convenient for the planting to wrap around.  The grid forms 

on the panels are reflective of the grid structure within the 

greater Riccarton area. The banister railing is inset an extra 

150mm away from the panels to ensure that it is still visible, 

and the user can obtain a firm grasp on it when the plants 

grow up and over the panels.

SEATING INSPIRED

An inventive system of seating is made from a translucent 

polycarbonate material that is highly functional, durable and 

artistic. At night the seating becomes an emblematic light 

sculpture attracting people to participate in community 

events during summer nights. The seating design doubles 

as a sculptural element as well as providing a variety of 

seating levels, types and arrangements. The form is driven 

by serpentine lines and arcs which provide two sided seating 

conducive to communication. There are areas for one person 

to sit within a confined space or groups to sit. 

STREET LIGHTING

The lighting design creates juxtaposition between the 

urban forest and hardscape by providing a forest of urban 

trees. Lights  are developed around a tree structure with 

solar panels on the branches. The lighting size will vary 

depending on where in the site the lights are situated and 

what degree of light intensity is required. They can grow 

with the trees in the urban forest from sapling to mother 

trees and the number of branches will vary. Materials will 

be vibrant and bright to emphasise the sculptural element 

they form during the day when not lit.  

[Figure 3 - 37] Perspective Sketch of Handrail concept [Figure 3 - 38] Perspective sketch of seating concept [Figure 3 - 39] Perspective sketch of street lighting concept
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[Figure 3 - 40] Perspective sketch - ‘Creeping Garden’ concept

THE CREEPING GARDEN (DESIGN ELEMENTS)

The creeping garden climbs the stairs of the community 

centre. It aids in creating a  dynamic urban space. The 

planting will be the main element to emphasise the creeping 

form of the garden, starting off thick and solid at the base 

the plants disperse and slim out as if struggling to gain 

ground on the steps. In one gesture it narrates the story of 

landscape taking over the urban form. 

FORM
The form of the garden will facilitate the creeping movement. 

A curvilinear base creates an organic shape that takes hold 

of the very rigid explicitly artificial steps. With elaborate 

linear thrusts it gives the impression to the observer that the 

garden is actually winning the battle. 

MATERIAL 
The material of the planter will be Corten steel. Sturdy 

enough to hold the pressure from wet soil it can also be bent 

to support the fluid form that is required to give the garden 

a natural look. To enable this smooth form the planter will 

be built as one complete unit. Planting will droop and cover 

the edges with the material only being visible in places. 

Therefore the material used will need to blend in with the 

vegetation and to appear invisible as if the garden is not 

gaining any assistance from manmade inventions. [Figure 3 - 41] The creeping garden - design 
details (A)
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[Figure 3 - 42] The creeping garden - design 
details (B)
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3.9 [SUMMARY]

This chapter introduced Riccarton and a design exploration 

of the Third Place of Riccarton. Designed through a variety 

of scales the overarching aim of the design was to establish 

a community at a larger scale and focus on the design of a 

Third Place for Riccarton at the macro scale. 

This was achieved through the provision of street networks 

that encouraged mixed use through entertainment, 

business, living and retail. Through increased density and 

varied typologies of housing to meet all levels of socio-

economic status contribute to the broader framework. Also 

as community and belonging to place is deeply embedded 

in the natural history around us, the design of Riccarton 

sought to draw on this history and create a unique identity 

for Riccarton. This search for identity was represented in 

the large scale plans (green networks) through to the finer 

design details and planting plans of Riccarton.  

At a micro scale an analysis of Riccarton revealed that there 

was a deficiency in the levels of social infrastructure such 

as community centres, libraries and community-focused 

projects. It also become clear that there was also a significant 

deficiency in open public space around the area south of 

Riccarton Mall and therefore not anywhere to hold large 

scale entertainment events. 

The design for Riccarton therefore sought to provide this 

infrastructure and developed it on a large area of public 

outdoor space. This space would be multifunctional and 

provide for every member of the community. Thus the Third 

Place of Riccarton was formed. 

The following chapters in this thesis analyse and develop 

theory around the formation of these Third Places. It also will 

be an exploration of case studies that will develop this theory 

further in a real world environment. This research will then 

provide a more robust design programme for the Third Place 

of Riccarton. Chapter 7 will critique, evaluate and analyse 

the results of this investigation against my design, and apply 

the new design programme to any redesign concepts that 

may occur as part of this further understanding. 
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CHAPTER 4.  THEORETICAL CONTEXT (1)- THE THIRD PLACE
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4.1 [INTRODUCTION] 

This chapter looks at the theory surrounding the idea of the 

Third Place and how ‘success’ of these places is currently 

measured. The latter half of the chapter sees a set of design 

criteria developed to measure Third Place success. These 

criteria will then be further developed through Chapter 5 

and applied to case study scenarios in Chapter 6.
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THEORETICAL CONTEXT (1) THE THIRD PLACE
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4.2 WHAT IS IT THAT MAKES A PLACE 
SUCCESSFUL?

There is a depth of research relating to the design of 

successful places, dating back to the early 20th Century. 

Some of this writing merely alludes to the aspects of design 

that make places successful and others have gone as far 

as identifying distinct criteria that make great places. If 

these design criteria are met then they assume the place is 

successful.

This chapter will examine these key elements proposed by 

theorists and draw out the ‘common’ themes in their work. 

It will than go on to analyse this set of prescribed design 

factors to ascertain if these are all that is needed to make a 

successful place. Is successful place making really as simple 

as 1+2=3?

Over the past five decades urban planning, landscape and 

architectural theoreticians and researchers have contributed 

theories and studies to the discussion as to what makes a 

place successful. Many have broken down these criteria into 

measurable design traits. These theorys vary depending on 

the type and date of research. However when looking at the 

theory of successful place making there are a few theorists 

in particular whose work has influenced the way many 

Landscape Architects and Urban Designers aim to design 

successful Third Places today. 
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JANE JACOBS (1916 - 2006)

Jane Jacobs was an Urban Designer and activist who 

supported new, community-based approaches to planning 

over 40 years. Her main work The Death and Life of Great 

American Cities (1961) has inspired generations of urban 

designers and planners. 

Her main focus was on observations as to why places 

work, and what can be done to improve those that do not. 

Jacobs’ key perspectives focused on ‘Cities as Ecosystems’ 

– suggesting that cities are dynamic organisms that 

change over time and that their composite element be 

this footpaths, parks, neighbourhoods, government and 

economy all work in a synergy together, influenced by one 

another. (Project for Public Spaces: 2011, Jacobs: 1961). 

Jacobs also focused heavily on Mixed-Use Developments, 

incorporating buildings, residences, commercial uses 

with a key focus on activity in spaces and in the city at all 

different times of the day to create a vibrant, alive place. 

This vibrant city would be achieved through her concepts 

of Bottom-Up Community Planning, focusing on local 

experts as those with the knowledge to best plan the areas: 

“Cities have the capability of providing something for 

everybody, only because, and only when, they are created 

4.3 [KEY THEORISTS] - SO WHAT DO THEY SAY?

by everybody” (Jacobs: 1961). Furthermore this vibrant city 

would be achieved through Higher Density Living, with a high 

concentration of people and a high level of diversity amongst 

people seen as central to city life. 

Although advocating no specific design elements such as 

size of space, aspect or materials, Jacobs’ research provides 

a basis for how the Third Places need to fit into the greater 

network of the city in order to become and remain successful. 

 
  “Man is man’s greatest joy”. Design 

for him 

-Gehl (2010)

 
 “When people see friends, meet and greet 

their neighbours, and feel comfortable 
interacting with strangers, they tend to feel a 
stronger sense of place or attachment to their 

community – and to the place that fosters these 
types of social activities” 

- Project for Public Spaces (2011)

 
 “What attracts people most, it would 

appear, is other people” 

-Whyte (1960)

 
 “…that the sight of people attracts still other 

people, is something that city planners and 
city architectural designers seem to find 

incomprehensible. They operate on the premise 
that city people seek the sight of emptiness, 

obvious order and quiet. Nothing could be less 
true. The presences of great numbers of people 
gathered together in cities should not only be 

frankly accepted as a physical fact – they should 
also be enjoyed as an asset and their presence 

celebrated…”  
- Jacobs (1961)
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DESIGN ELEMENT DESCRIPTION
People A strong flow of them needed. They will draw other people into the space. “It is difficult 

to design a place that does not attract other people but it is remarkable how often this 

has been accomplished” (Whyte: 1988: Pg 10)
Aspect Sun was an important factor (evidence from the time-lapse camera suggested people 

used the space with the sun)
Water, Wind, Trees, and 

Light

A successful place should be designed to incorporate water and trees, to protect from 

elements such as wind and capture maximum light made for the most successful places.
Aesthetic consideration A visually appealing site was more popular.

“Seatability” The amount type orientation and availability of seating in the site had a huge impact on 

the way it was used.
Relationship with street The relationship the space had with the street – it needed to be visible from the street 

yet still provide mystery and intrigue.
Management of spaces Successful spaces need to be well managed to incorporate a range of activities and 

provide safety for occupants.
Safety The ‘undesirables’ where not necessarily seen as a negative or problem in spaces to 

Whyte. It was more the actions taken to combat them that led to a place becoming 

undesirable for example crime prevention techniques, cameras, sharp steel on walls, the 

lack of seating for homeless people to sleep.

[Table 4-1] Whyte’s indication of design elements that result in successful place. 

WILLIAM H. (HOLLY) WHYTE (1917 - 1999)

Whyte is often considered the forefather of successful 

place making theory due to his seminal work in the studies 

of human behaviour and settings. He was one of the first 

to begin research into why spaces in the city were or were 

not working. His main project, the ‘Street life Project’, was a 

pioneering study on pedestrian behaviour and city dynamics. 

Much of the study was filmed in the urban parks, streets, 

plazas and other open spaces of New York City.  This research 

used a selection of research methods such as various 

filming techniques, time lapse, quantitative data collection, 

observation and interviews with participants on the street. 

The research was published in a short film “The social life 

of small Urban Spaces” (1980) and provided the foundation 

for much of Whyte’s writing (Whyte 1956; 1980; 1988). One 

particular focus in his research was on the design of urban 

spaces. 

He indicated design elements that resulted in a successful 

place (See Table 4 -1). 
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JAN GEHL (1936 - )

Gehl is a practising Urban Design Consultant and Professor 

of Urban Design at the School of Architecture Copenhagen, 

Denmark. He has researched extensively and produced a 

variety of publications around the form and use of public 

spaces and has put his findings to practice in a variety of 

locations throughout the world, including, Melbourne 

(Australia), Brighton (UK), Copenhagen (Denmark) and 

Christchurch (New Zealand). His first book entitled ‘Life 

Between Buildings’ (1987) emphasised the need to focus 

predominantly on the spaces between buildings as the 

primary strategy when designing a city. “First life, then 

spaces, then buildings – the other way around never works” 

(Gehl: 2010: Pg 193).  Only once the activities and vision 

for the type of public life that the designer wishes to see 

in these spaces is established can attention be given to 

the surrounding buildings and how they work together to 

support public spaces (Project for Public Spaces: 2011c).

Gehl’s extensive research has generated a series of key 

drivers to successful space: 

Necessary, Optional and Social Activity: 

The concept of life between buildings included all the 

activities people engage in when they use common city 

space. Gehl distinguishes between necessary/functional 

activities, optional/recreational activities and social 

activities. Necessary activities are those that people 

generally have to undertake regardless of the  quality of 

the physical environment; optional activities are those 

largely linked with recreational activities such as sitting 

down to enjoy the view and are heavily dependent on 

what the place has to offer. The better the place, the 

more optional activity that occurs. Gehl describes social 

activities as the fruit of the quality and length of the other 

types of activities (Gehl: 2010). This social activity includes 

children’s play, spontaneous conversation, communal 

activities of various kinds. The best kinds of communal 

spaces in cities are where all types of these activities occur 

(ibid). (Fig 4-1).

“Man is Man’s Greatest Joy” (Havamal, Icelandic Poem. 

Gehl: 2010: Pg 23) 

Here Gehl emphasises the point made by Whyte in describing 

that there is nothing more important or more compelling 

than human delight and interest in other people. The delight 

people get from public spaces in a city, watching, listening 

and experiencing others, is all hinged on the most important 

theme in human life: people. Places devoid of people have 

none of the behaviour, faces, colour and feeling that a busy 

populated space has, and therefore according to Gehl, 

nowhere near the level of success. 

Figure [4-1] Graphic representation of the connection between 
outdoor quality and outdoor activities. By increasing outdoor 
quality a boost is given to optional activities which sees a substantial 
increase in the number of social activities. The size of dot indicates 
amount of activity taking place. Source (Gehl: 2012: Page: 21)
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Sense and Scale:

 Further emphasising the ‘human aspect’ of space, Gehl 

highlights the need to focus on human senses and human 

mobility as they provide the basis for activities and therefore 

communication in space. 

Gehl looks at the human being as the main occupier of Third 

Places. And through analysing their horizontal field of vision, 

perception and speed of use, he highlights the need to design 

spaces that are for the human. “Small in scale means exciting 

intense and ‘warm’ places” (Gehl: 2010: Pg 53) and there is 

a necessity to avoid the shattered scale with large car parks, 

high buildings with blank facades.  “Make sure there is never 

quite enough room” (Gehl: 2010: Pg 51) (Fig 4-2).

He describes people as a “linear, frontal, horizontal 

mammal walking at max 5km/h – 3 mph” (Gehl: 2010: 

Pg33) emphasising the need to design for this speed. This 

includes creating interesting facades and appropriate block 

width within the city; and ensuring places are designed  to 

aid communication and make people feel comfortable within 

the environment: “lively cities need an active ground floor 

policy” (Gehl: 2010: Pg 81). 

Safety: 

Gehl highlights the importance of safety, “feeling safe in the 

city – a vital city quality” (Gehl: 2010: 91). He describes how 

this can be achieved through developments in the theory of 

Crime Prevention through Environment Design, achieving 

safety through creating life on the streets, creating open 

visible spaces and not simply bars, fences, signs as signals of 

deterrence. 

Figure [4-2] We can see people 100 meters away, and if the distance 
is shorter we can see people a bit more. But the experience only 
becomes interesting and exciting at a distance of less than 10 
meters, the closer the range the more we can use out other senses. 
Design for the human aspect (Gehl: 2010: Page 34).

Figure [4 -3] Create 100% places. Use the climate to make the 
most of place.

Climate: 

Public spaces need to make the most of climate and create 

comfort for people using the space. Climate, seating and 

aesthetics can be used in the design to create “100% 

places” (Gehl: 2010: Pg 177) (Fig 4-3). We are reminded 

that the life in public space does not have to necessarily 

be confined to the summer months, with winter weather 

creating moods and atmosphere that support their own 

activities (Project for Public Spaces: 2011.c).
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PROJECT FOR PUBLIC SPACES

“When you focus on place, you do everything differently” 

(Project for Public Spaces: 2011.b) 

Project for Public Spaces (PPS) was founded in 1975 to expand 

on the work done by William H. Whyte. It is a non-profit 

planning, design and educational organisation dedicated to 

helping people create and sustain spaces that build stronger 

communities (Project for Public Spaces: 2011.b). Through a 

depth of research, conferences, and strategic partnerships 

they have developed a ‘Placemaking’ approach with the aim 

of allowing community to transform their public spaces into 

vital places that highlight local assets, and serve common 

needs.  So far work has been completed in over 40 countries 

and in all 50 of the US states. 

PPS have developed the theory of ‘The Power of Ten’ used to 

start off the place making process. At the core of this theory 

is the idea that any great place itself needs to offer at least 10 

things to do or 10 reasons to be there– to transform public 

spaces into vibrant community places. These spaces can 

consist of parks, plazas, public squares, streets, sidewalks or 

the myriad of outdoor and indoor places that have public use 

in common:

Tools for the measurement of successful places are one 

of PPS’s significant developments, including key attributes, 

intangible qualities and measurable data (Fig 4-4). From 

evaluating thousands of spaces around the world PPS 

found that the successful ones had four key qualities; they 

are accessible, people are engaged in activities there; the 

spaces is comfortable and has a good image; and finally, it 

is a sociable place: one where people meet each other and 

take people when they come to visit. (Project for Public 

Spaces: 2011.d)  

PPS has used this measurement tool and also public 

nominations and opinions to develop a series of articles 

labelling place as a successful or failure. Successful sites 

are included into the ‘Hall of Fame’, for example: Central  

Park, New York and Balboa Park, San Diego. This ‘Hall of 

Fame’ includes images and a brief description as to why 

they are good places. The correlation between the four 

key qualities (identified above) and their descriptions of 

the places is evident. 

[Figure 4 - 4] Project for Public Spaces -  The place diagram. One of 
the tools PPS has developed to help evaluate places. The inner ring 
represents key attributes, the middle ring intangible qualities, and 

the outer ring measurable data.

Counter to the ‘hall of fame’ is the ‘hall of shame’, consisting 

of 62 sites from around the world, including many well 

known ‘famous’ sites. Some of the best known are Tate 

Modern (London), Parc de la Villette (Paris), Exchange Square 

(Manchester) and Federal Plaza (New York). PPS is reasoning 

for why these sites fall into the ‘hall of shame’ tends to fall 

into the category of being intentionally designed to look good 

and be looked at, rather than being touched or interacted 

with. 
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What has to be addressed is ‘are high visitor numbers the 

sole means of judging a sites success?’ If the value of the site 

was in its contemplative qualities then high visitor numbers 

4.4 HOW DO WE MEASURE IF THESE PLACES 
ARE SUCCESSFUL?

One thing these theorists have in common is how they 

measure if a site is successful or a failure and that is people. 

With people comes activity. 

People = Success. 

It is evident that the way a space is designed in terms of size, 

seating, sun, wind, shade, scale, linkages, sequencing, aspect, 

activities; and legibility all affect in turn how many people will 

use the space. The research outlined previously highlights 

that the most predominant way landscape architects 

measure the success of place is the number of people that 

are present in a space. If the place is well used, full of people 

fostering a sense of life, it is a successful place. Those that are 

desolate, cold, empty places are not successful.  

The concept of landscape architectural design only being 

successful if it attracts the masses has become evident 

in much of the design work done by landscape architects. 

Landscape architecture makes places for people. If designed 

for people, without people, sites fail to serve their purpose. 

This is engrained into the design process. Often design plans 

and perspectives are drawn – and then filled with people. 

Often not just for the purpose of scale in the drawing but 

because people make the space, make the drawing come 

alive (Fig 4-5).

[Figure 4-5] How designing for ‘people’ is engrained in the design process. Figure shows perspective 
with and without people. Identifies how often people are added not just for the purpose of scale in the 

drawing but because people make the space and make the drawing come alive. 

would be contrary to achieving this state of mind

(Bowring: 2009: Pg 127).
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4.5 [BREAKDOWN INTO CRITERIA]

These theories suggest that many perspectives on how 

to design successful places overlap, and it is therefore, by 

focusing on the most dominant and commonly occurring 

theories it is possible to draw out a pre-prescribed list of 

theory to aid in the design of successful places. This is also 

supported in depth by other key theorists including Lynch 

(1960), Bentley (1985), Thwaites (2001), Thwaites et al 

(2005), Porta and Renne (2005).  

Architecture’s relationship to space is critical to its success. 

There is a need to design a strong relationship with the 

outdoor space and the building, with many considering the 

indoor / outdoor relationship constituting the very essence 

of architecture itself (Norberg-Schulz: 1979). Many theorists 

talk about the relationship between built form and the 

outdoor space with the need to create active edges to avoid 

what can be deemed as ‘dead’ space, to create interesting 

places for people to be in (Gehl: 2010, Whyte: 1980).

Oldenburg described the importance of architecture to third 

space. He emphasised how many of the buildings act as 

the Third Places - coffee shops, bars, cafes etc. What needs 

to be considered is how the Third Place of landscape 

architecture hinges on these important buildings. Often 

life and activities spill over into the streetscape and create 

places of their own, with some of the greatest and most 

important buildings in the landscape being informed by 

the public places they reside by. It therefore needs to be 

considered - Is it the building and its function that acts as 

the draw card to the space or is it the space itself? Or do 

they work in conjunction with one another?

There is need for a place to appear permeable to encourage 

movement through the space and into the space (Bentley: 

1985, Gehl: 2010, Whyte 1980).  The emphasis needs 

to be placed on the ‘street to place’ movement, how a 

person moves from one place to the next and how easy 

and pleasant this experience is (Jacobs: 1961).

The legibility of a place refers to how well the space ‘reads’ 

to the observer. Kevin Lynch (1960) in his book ‘The image of 

the City ‘tried to make the city legible and therefore create a 

place that is easy to read and amplify features of location. This 

could be done by restoring the social and symbolic function 

of the street or public spaces such as Third Places. By making 

the city legible – providing  paths, nodes, edges, landscape, 

props, general spatial elements and the creation of mental 

maps for people to find their way. Successfully designed third 

spaces can enhance people’s navigation of the city. 

A range of theories relate to the concept of linking and 

sequencing of urban areas.  Urban open space theory and 

other theory such as Urban Mosaic Theory (Forman: 1995) 

looks at how space is linked together for the user, creating 

a kinaesthetic experience, a vision and journey through a 

ARCHITECTURAL 

RELATIONSHIP PERMEABILITY 

FACTORS

LEGIBILITY

LINKAGES AND 

SEQUENCING
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series of spaces creates positive places, where the user can 

experience the ‘whole’ rather than any single part in isolation 

(Cooper-Marcus: 2001, Meiss: 1990). 

“Based on a basic human need, safety is one thing in the 

landscape that people require. People desire space that has 

safety and predictability” (Cooper-Marcus: 1998).

As this safety factor of a place will determine use, and 

therefore determine the successfulness of a place, there is 

a need to combat crime and highlight the need for crime 

prevention methods. These methods of “designing out crime” 

have to ensure that in the process sociability is not sacrificed 

(Gehl: 2010), and that any crime prevention does not act as 

a detractor in the landscape (Porta and Renne: 2005). Crime 

researchers, architects and planners subsequently developed 

a concept of Crime Prevention through Environment Design 

(CPTED). CPTED principles consider the detailed physical 

design of the built environment and how this can positively 

reduce the opportunities and fear of crime. Newman (1972) 

refined and popularised a more limited version of CPTED 

principles, breaking them down into four key elements of 

Surveillance (Natural Surveillance), Territoriality (Natural 

access control / Natural territorial reinforcement), Image 

(Maintenance / Activity Support) and Milieu (Environmental 

land use). This process was viewed as a one size fits all 

approach, in that it did not effectively try and relieve social 

factors such as the people and the community, the symptoms 

of crime, and in particular did not take into account unique 

site specific factors.  As a result a second generation CPTED 

has been proposed. These principles in effect try and relieve 

the symptoms of crime, such as creating more social places, 

and designing to increase cohesion in a community as a 

whole, rather than just addressing the cause (Cooper: 2006). 

Multi-functionality is seen as central to the activity profile 

of a space, adequate space for all activities and all ranges 

of activities. The place needs to suit a variety of activities, 

be they necessary, optional or resultant, as described 

previously by Gehl (2010). These activities do not have to 

focus predominantly on actually ‘doing’, but need to provide 

places to retreat from stimulation and to relax (Thwaites et 

al: 2005).  

The hybridity and adaptability of a place ties in strongly 

with the need for the place to cater for a variety of 

activities. In order to be successful a place needs to be 

able to adapt to meet the needs of the users. Therefore 

a successful Third Place will adapt and meet all needs of 

the people be these cultural, aesthetic or functional needs 

(Meredith 1998, Beattie: 2008). 

However Stevens (2007) emphasises the importance of 

being careful not to define and narrow the ‘productive 

function’ of public space in the built environment. With 

an incomplete place being endlessly ‘completed’ by 

people who use it, finding new uses and the process of 

compromise (CABE: 2009).

SAFETY FACTORS

ACTIVITIES

HYBRIDITY AND 

ADAPTABILITY
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Tying in strongly to this concept of successful place being 

endlessly ‘completed’ is this aspect of comfort and how 

comfortable people feel in a place. This is a significant factor 

when designing successful spaces. The person’s ability to 

‘own’ the space they are in, and not feel like they have to 

purchase goods to have the right to reside there, is essential. 

People need orientation and the aspect of the familiar to feel 

comfortable. 

‘User control of public space is emerging from psychology, 

political theory and environmental design research as an 

essential ingredient for success of urban places’ (Francis: 

1989: Pg 148). There is a need for the public landscape to 

become a participatory landscape, in that people claim space 

through feeling and actions. What makes a place public is a 

group going to the place and taking it over, the ability for 

them to feel like they own the space (Thwaites: 2005). 

This highlights the necessity of understanding the needs 

agenda for the different groups who have potential to use 

the space. The designers have an influential role in shaping 

space. Landscape Architects have the ability to define 

behaviour in public spaces through communicating what 

is allowed and forbidden, for example through the use of 

fences, gates, edges, amenities and water. 

Quality of space and places is becoming increasingly 

associated with place experience rather than simply use 

of space or the admiration of its beauty (Llewelyn-Davies: 

2000). 

Kevin Thwaites (2001; 2005; 2010; 2011) has contributed 

extensive research on the experiential landscape, how 

people relate to each other and the outdoor settings they 

use and how these experiences routinely encountered 

are important to the quality of human life.  His research 

considers people-place relations, rather than focussing on 

aesthetic or function resolution (Thwaites: 2010).  

COMFORT AND 

PERSONALISATION

THE EXPERIENTIAL 

LANDSCAPE
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4.6 ANY DOMINANT DESIGN FACTORS - TO 
ESTABLISH A CRITERIA FOR THE ‘THIRD PLACE’?

Thwaites identifies a range of spatial properties and 

characteristics of restorative urban open space [See table 4-2 

Page 94].

Thwaites table illustrates the significant correlation between 

spatial design elements, reinforcing the findings of the other 

researchers (e.g. Porta and Renne; Gehl; Jacobs and Whyte).   

However, Thwaites (2005) introduces another level of theory 

focused around phenomenological aspects and people’s 

experience in places. He furthermore emphasises the 

importance of a retreat from stimulation and opportunities 

to relax and ‘do nothing’. Countering contemporary designs 

appear to ‘suppress signs of sadness, alleviating gloom and 

recasting the landscape in a euphoric glow’ (Bowring: 2009), 

suppressing other emotions and feeling. 

An analysis of these theories leads to the development of 

spatial arrangements that can contribute to the design of 

successful spaces (See Table 4-3, Page 95). This framework 

can be used to analyse existing designs and determine, to 

what degree a space is successful or not. 

Consideration has to be taken as to how reductive a 

framework is made in order to assess if a place is successful or 

not. By creating a set of criteria there is a risk of establishing 

an entirely normative critique, as with the method that 

PPS used (described page 88). Normative critique is a very 

tempting approach to critique in that it appears very rigid 

with a particular ‘form follows function’ approach.  

However when adapting this critique method there is 

the underlying need to be self aware, in that there often 

appears no reason to ‘prove’ that the given criteria work, 

it is just accepted that they do.  The benefits of adopting a 

normative doctrinal system of criteria for critique provides 

a transparent framework for analysis, and therefore there 

are no areas which remain unclear in the analysis – thus 

providing objective measures and clear cut ‘evidence-like’ 

responses. 

Significantly, this objectivity is determined by the critic’s 

selection of norms, which is a subjective process. It doesn’t 

take into account other factors that the designer may 

have thought of.  There is potential for a design to “tick 

all the boxes” – i.e. Suggesting it is successful – yet still be 

unsuccessful. Normative critique overlooks less tangible 

aspects of landscape architecture such as sensory and 

experiential dimensions, as it is difficult to establish a 

“norm” for factors like this. 

This indicates that within this criteria there will need 

to be normative list of structures and certain ‘criteria 

met’. Alongside this interpretive methods (looking at 

impressions, evoking particular frame or advocating) and 

descriptive critique methods (positioning the designer / 

critic within the context of the site) will also need to be taken 

into account to provide the breadth of factors influencing 

the sites success. Consequently this list of criteria will not 

appear as normative and reductive but it will rely on spatial 

qualities/arrangements, as well as observations about how 

people are using the spaces.  
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SPATIAL PROPERTIES CHARACTERISTICS
The Network Density evenly distributed on pedestrian routes

Size: generally small in scale and contained (15-20m x 30m)
Location adjacent to shops, places of work, public buildings, dwellings etc.

Individual spaces Collectively they should:
Induce reflective contemplative sensations
Combine mental and physical worlds
Allow the mind to wander
Stimulate wonderment 
Be compatible with expectations
Stimulate directional, transitional or locational sensations.

Directional spaces Engender sensations of continuity, a sense of there-ness and future possibility through, for example:
Deflective facades
Facade continuity
Rhythm of boundary treatment
Linearity of floorscape
Sense of perspective
Sense of mystery and anticipation
Views and focal points
Should contain along their length a range of transitional and locational spaces

Transitional spaces Engender sensations of change or transformation through, for example:
Thresholds: boundaries between spaces marked by change in: material, texture, colour, form/shape, direction, level
Segments: spaces that break linearity and provide ‘softness’ through porticos, arcades, colonnades, shelters, low fencing, stoops, porches and landings etc.
Corridors and tunnels: narrow routes between buildings enabling access to interior courtyards or through routes to neighbouring spaces. 
Ephemeral: transient effects of sun and shade patterns, seasonal change in vegetation, sounds, smells etc. 

Locational spaces Engender sensations of here-ness, location and proximity through for example:
Separation from distraction: removal of actual or perceived dangers (traffic, road crossing, muggers) 
Provision of access: physically and visually accessible to all and connected to main points of circulation. Welcoming. 
Provision for comfort: opportunities for physical and psychological comfort, physical and micro-climatic shelter, sedibility; sit, lie, sleep – a change to do ‘nothing’
Opportunities for contact with nature: physical and visual access to flora, fauna, water, sky ‘natural sounds’ – wind, leaves rustling, bird song, moving water. 
Opportunities for interaction with environment; physical and psychological engagement with space and contents; opportunities to make temporary spatial claims 
Opportunities for spatial interaction: meeting places, chance encounters, features of interest as talking points, seating in social groupings.
Imageability: functional uses, goals and motivations, memorable physical features and social meanings. 

 [Table 4-2] [Source: Thwaites (2010) Experiential Landscape Place: an exploration of space and experience in neighbourhood landscape architecture. pg. 544]
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CRITERIA WHAT ELEMENTS AS A DRIVER TO THE SUCCESS OF ‘THIRD PLACES’?

ARCHITECTURAL RELATIONSHIP

The relationship between the ‘third spaces’ and the architecture. The function of the building, is this the driver to the space, do the third spaces hinge 

on this building?

The scale, is it human or inhuman? Is it comfortable? Does the architecture create dead space? Or is it an inviting environment?

PERMEABILITY

The permeability of the Third Places. Looks at the street to place movement, how a person moves from one place to the next and how easy and 

pleasant this experience is. Places that are high in levels of permeability appear more successful as Third Place

LEGIBILITY

How well the third space  ‘reads’ to the observer. Are there social and symbolic functions? Is the space legible? Does it  achieve this through the use 

of paths, nodes, edges, landscape, props, general spatial elements?

LINKAGES AND SEQUENCING

How well does the third space link together for the user? Does it create a kinaesthetic experience? A vision? Or journey through a series of spaces? 

Does it work positively as a whole and tie into the greater area creating a space where the user can experience the ‘whole’ rather than any single part 

in isolation

 

SAFETY FACTORS

Multi-functionality is seen as central to the activity profile of a space. Does this third space provide for activities? And are there a significant range of 

activities being undertaken in these spaces?

ACTIVITIES

Multi-functionality is seen as central to the activity profile of a space. Does this third space provide for activities? And are there a significant range of 

activities being undertaken in these spaces?

HYBRIDITY AND ADAPTABILITY

The hybridity and adaptability of a place ties in strongly with the need for the place to cater for a variety of activities. Therefore third looks at how 

adaptable the third space is to accommodate the activities identified. 

COMFORT AND PERSONALISATION

How comfortable it the third space? Does it orientate to the local environment? What are the levels of personalisation? Do people have the opportunity 

to ‘own’ the space they are in, and not feel like they have to purchase goods to have the right to reside there?

THE EXPERIENTIAL LANDSCAPE
The people / place experience? What do I experience in this Third Place? Are there any over arching experiential factors that could add to the success 

or otherwise of this space and how, or are they, shown in the environment?

[Table 4-3] The Criteria to measure the success of Third Places. 
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4.7 [APPLICATION OF CASE STUDY RESEARCH 
TO RICCARTON]

As previously discussed, any information that is drawn from 

case-studies and any theory that is developed needs to be 

applied to the suburb of Riccarton to successfully design the 

third space.  There is therefore a need to look at the site and 

ensure significant consideration is given to place character 

and its needs. 

An analysis conducted in the early stages of this research 

around the existing Third Places in the area indicated that 

there was a considerable deficiency of space deemed to meet 

the criteria of Third Place around the centre of Riccarton 

(Figure 4 - 6). This appears to be directly consequential of the 

Westfield Mall at the centre of the suburb. 

Westfield mall is one of the largest malls in New Zealand and 

has a significant impact both on the character and identity of 

the Riccarton Suburb (Wilson: 2009, Voxy: 2009, Westfield: 

2008). 

Therefore further analysis of this mall environment needs to 

be undertaken prior to case studies to adapt the criteria as to 

how the Third Place to be influenced by this mall environment 

and in turn how this mall environment influences the Third 

Places of Riccarton. 

KEY

Biological / Ecosystems Access

Open space deficiency area

Riccarton Mall

Neighbourhood park / Pocket Park

400m access perimeter

Open Space - for education

[Figure 4 - 6] Analysis map derived from initial research of Riccarton (Design Study and Research Essay). At the time of research 
through design process the focus for third spaces tended to be in the form of open space.  Analysis indicated that there was 
approximately 11.8 hectares of open space in Riccarton. However a considerable deficiency in the space appeared around the 
area of Riccarton Mall. This resulted in a need for further analysis into the interaction between the mall environment, the role it 
plays in Riccarton and the impact it has on Third Spaces in the landscape. 
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CHAPTER 5. THEORETICAL CONTEXT - THE MALL LANDSCAPE
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5.1 [THE MALL AND THIRD PLACE THEORY]

This chapter extends the theory of Third Places discussed 

in Chapter 4 and applies it to shopping malls and the mall 

environment. It will address a brief history of the formation 

of the mall, the design intent, the typical people they aim 

to attract and questions the malls role as a public space. 

The mall environment will be tied back to the concept of 

the Third Place through an analysis of design interventions.

Focus will then be on Riccarton, and Riccarton mall, to 

look at the design, history, architectural formation and the 

relationship the mall has with Riccarton and the greater 

area. 
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THEORETICAL CONTEXT (2)
THE MALL LANDSCAPE
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5.2 [DEFINING THE SHOPPING MALL]

Shopping centres have existed in one form or another for 

thousands of years: as ancient market squares, and seaport 

commercial districts. They were often small in scale and 

integrated into the local community, providing a strong 

sense of place that was induced through the architecture 

and landscaping (Goss: 1993: Pg 23). However this concept 

has developed over time and nowadays there are many 

different forms of shopping mall and many terms that 

describe a similar concept; from shopping mall, shopping 

centre, shopping arcade, shopping precinct or simply mall. 

As a result any reference made to the term shopping mall in 

this thesis, needs to be defined. For the purpose of this thesis 

a definition will be adopted from R.J Batty’s (2008)  thesis. 

He defined shopping malls as “large suburban shopping 

malls located within major centres of New Zealand. These 

‘shopping malls’ will typically exceed 40,000 square metres 

in size, and incorporate an enclosed promenade, food court, 

cinema complex, two or more anchor stores, specialty retail 

stores, visitor and information centre, shopper amenities, 

and free car parking, often in a parking structure” (Batty: 

2008: Pg 9). The basic design for all is the same, with typically 

one or more buildings forming a complex of shops, with 

interconnecting walkways that enable people who visit to 

walk from each unit and the car park with ease.

This does not mean that the ancient market squares 

have been disregarded as the first form of shopping 

mall, however for the purpose of this research and when 

applying to Riccarton the definition needs to be more 

focused on one specific mall ‘typology’. 
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Figure [5 - 1] The historical timeline and the emergence of the 
mall in world context and New Zealand / Australia context. 
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5.3 [THE EMERGENCE OF THE SHOPPING 
MALL]

Shopping, as an activity, and the environments in 

which it takes place have both undergone interesting 

transformations in recent decades – Batty (2008), Page14.

The development process of the Shopping Mall follows a 

number of social and structural growth patterns. Laurenson 

(2005) suggests the development of New Zealand malls can 

be tied with the development process in other countries, 

and although developing later the malls in New Zealand 

still experienced growth patterns similar to their British, 

Australian, American and European counterparts

THE DEVELOPMENT OF THE SHOPPING MALL: (See Fig 5-1).

‘The basic concept of the centralised marketplace has 

been well established across cultural lines for more than a 

millennium’ (Hall, 2007, p.10).  A number of covered arcades 

can be considered precursors to the present day shopping 

mall. Some of these arcades date back to the 15th Century, 

with examples such as The Grand Bazaar of Istanbul. With 

more the 58 streets and 4,000 shops this is one of the world’s 

largest covered markets and still functions as one today.  

Most recently these arcades began to form in 19th Century 

Europe. Here arcades were enclosed spaces for people ‘to 

stroll and look, to idle and dawdle’ (Featherstone: 1998); 

they were passageways through neighbourhoods which 

had been covered with a glass roof and graced by marble 

panels so as to create a sort of interior-exterior for vending 

purposes (Crickenberger: 2007). Each arcade was lined with 

elegant shops, so creating a “city, even a world in miniature” 

(Baudelaire Pg: 36-37 in Crickenberger: 2007). These arcades 

were so popular in London, Naples, Brussels and Milan that 

they were soon adopted further afield, and on the far side 

of the world countries like Australia embraced the concept 

with much enthusiasm (Westfield: 2012). An example of 

this is Sydney’s Queen Victoria Building built in the 1890s, 

featuring a series of lofty and ornate glass-roofed atriums 

built to house hundreds of new shops. The contemporary and 

sophisticated nature of the marble and iron lacework, and 

the chandeliers attracted crowds of people. After undergoing 

a series of restoration projects its owners describe it as ‘the 

most beautiful shopping mall in the world’ (Westfield: 2012). 

Stylish, ornate and protected from the elements these 

enclosed high streets or arcades offered diversity, interest 

and a fashionable place to promenade.

THE RISE IN CONSUMER CULTURE:

The United States in the latter half of the 1920s saw a 

significant shift in how these arcades functioned. Due to 

growing levels of consumer culture and the ease of spending, 

shopping soon become no longer a chore but a leisure 

activity (Batty: 2008). This coupled with the introduction 

of the automobile, the improved public transport system 

and the growth-related pressure on the suburbs, saw the 

emergence of strip malls and department stores on the 

outskirts of cities (Kavanagh: 2000). These were under the 

control of one owner and usually occupied a single site that 

was not bisected by public streets. Gradually storefronts 

began to face inwards away from the streets, they were 

large scale with regular architecture, harsh exteriors and 

car focused landscapes (Kavanagh: 2000). Shepheard 

suggests that in New Zealand import restrictions, price-

fixing, suburban drift, and a call to follow American 

retailers, led to the development of the shopping mall in 

New Zealand (Shepheard: 2006). From department store 

to shopping mall:  -  ‘it seemed the larger they grew the 

more successful they become’ (Laurenson: 2005: Pg 5). 

THE SHIFT TOWARDS EXPERIENTIAL PROVISION

In the US from the 1900’s through to the 1950s onwards 

the shopping centres doubled and then tripled in size. 

Marketing strategies became more extravagant, car parking 

spaces increased, and as more housing developments 

occurred they were accompanied by the malls. 

Soon shopping became the second most important leisure 

activity in North America, second to TV (Goss: 1993). It can 
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be argued that similar trends have been seen in New Zealand. 

Shopping is one of the most popular leisure activities in New 

Zealand, with shopping malls being characterised as the 

heart of the community (Shepheard: 2006). The average 

New Zealander spends up to 1 hour a day purchasing goods 

and services, with TV watching and sports, the only leisure 

activity taking up more time than this (Statistic New Zealand: 

2012). It is not surprising to learn therefore that trips to the 

shopping mall have become a top ‘Kiwi’ recreation (Drinnan, 

2006).

More recently New Zealand shopping malls, similar to their 

American counterparts, have begun to cater for a perceived 

increase in demand for exciting environments. They have 

began to offer a multitude of leisure related activities such 

as a gym, cinema and food court, not just shopping (Batty: 

2008: pg 6) (Fig 5-2 & Fig 5-3).  The number of malls is ever 

expanding, within New Zealand, the combined space taken 

up by shopping malls, excluding car parking, is over 172 

hectares (Shepheard, 2006), or the equivalent of over 300 

football fields – and growing (Batty: 2008). 

5.4 [THE PEOPLE OF THE MALLS. THE 
FLANEUR, THE SOCIAL ELEMENT OF THE 
PARISIAN ARCADES AND THIRD PLACES]

In order to gain a snap shot into the type of people and 

therefore some of the activites that are undertaken in the  

mall environment, research can be analsysed as far as the 

19th Century and the Parisian arcades. 

 

The flâneur was the emblematic figure of urban, modern 

experience. Derived from the French noun flâner, it has the 

basic meanings of strolling, lounging, sauntering or loafing 

around. A flâneur was a man of leisure, an urban explorer 

and connoisseur of the street. He goes about immersing 

himself in the sensations of the city, ‘bathing in the crowd’, 

to become lost in feeling, at the same time noting the 

impressions of the city and decoding the streets through 

his emotional immersion (Featherstone: 1998).

Walter Benjamin, a German philosopher and social critic, 

described the flâneur in his Arcades Project, and indicated 

the importance of the 19th Century Arcades in Paris to the 

flâneur.  

These arcades, constructed between 1800 and 1850, 

consisted of enclosed spaces for people ‘to stroll and 

look, to idle and dawdle’ (Featherstone: 1998). They were 

passageways through neighbourhoods which had been 

covered with a glass roofs so as to create a sort of interior-

Figure [5 - 2] The provision of Cinema within Malls. Retail and 
entertainment as one.

Figure [5 - 3] Many Malls in New Zealand now provide a leisure 
component with Gym, Movies and Food court.

A Demand for exciting environments?
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exterior for vending purposes (Crickenberger: 2007). The 

flâneur has his origin in these Arcades and is completely 

at home in this cross between interior and exterior worlds 

because his own personal interior-exterior boundaries are 

also ambiguous (Crickenberger: 2007).

To him the shiny, enamelled signs of businesses are at least 

as good a wall ornament as an oil painting is to a bourgeois 

in his salon. The walls are the desk against which he presses 

his notebooks; news-stands are his libraries and the terraces 

of cafés are the balconies from which he looks down on his 

household after his work is done. (Baudelaire: Pg 37 cited in 

Crickenberger: 2007)

From a social point of view, the main components of the 

flâneur and the arcades of Paris was the relationship between 

the flâneur and the residents of the city. In one aspect he 

moved through the space unnoticed, just another face in the 

crowd. However Featherstone (1998) suggests that “others 

spotted him as a social type; most likely he was well-known 

to the cab-drivers, office messengers, newspaper sellers, 

flower girls, the prostitues and the homeless, who worked 

and lived on the streets” (Featherstone: 1998: Pg 113). The 

flâneur addressed everyone on the street, even strangers 

and was known to have a strong relationship with people in 

the arcades. 

 It is interesting to note that these arcades had the potential 

to be inhabited by all members of the public, from the rich 

upper class to the beggars and homeless, the individual was 

the important component in making up the social element 

of the crowd. 

Walter Benjamin writes, as consumer culture developed from 

the arcades to the ‘dream palaces’ of the department stores 

around the mid 19th Century so too came the decline of the 

flâneur. With the development of the city, the  introduction 

of rail, the narrowing of footpaths, the introduction of 

large department stores and boulevards, not only did the 

city become harder to read but a different type of person 

was brought into the city (Featherstone: 1998). Benjamin 

described this person as the ‘badaud’, the mere gaper, who 

becomes intoxicated by the urban scene to the extent that 

he forgets himself (Benjamin: 1973: p.69).

Figure [5 - 4] The flâneur. by Paul Gavarni (1842). emblematic 
figure of urban, modern experience.

However, Featherstone (1998) suggests that department 

stores did not cause the decline of the flâneur but it 

manifested itself into something different. 

Flâneur / flaneuse = shopper = (post)modern self. 

Featherstone (1998) argued that as the flâneur experienced 

all the pleasures and frustrations of the voyeur, he was 

interested in people and consuming the experiences that 

passed in front of him and that these careful observations, 

immersion in sensations and civil inattentiveness may 

occur in contemporary women shoppers. That the 

shopping centers today are “designed to be, and are 

used, as places of sociability and association; people 

walk around, look, talk, joke and are engaged in forms of 

display” (Featherstone: 1998: Pg 116). 

However, as mentioned earlier, the arcades of the 19th 

Century in Paris were frequented by all levels of society 

from the rich, middleclass to the prostitutes, flower girls 

and homeless. They were therefore the epitome of Third 

Places not only because of their social elements but they 

were “in-between” areas that people could occupy. People 

of any class could use them, compared to today’s modern 

day malls that are only frequented by the predominantly 

wealthy, consumer driven culture.  
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5.5 [SO HOW IS THE WAY MALLS ARE  
DESIGNED RELATED TO THE DESIGN OF 
THIRD PLACES?]

As mentioned previously malls are designed in 

order to make people feel comfortable. As one 

of the most predominant social activities the way 

malls are designed is becoming an art in itself. 

Mason (2010) developed a series of criteria that 

looked at the design of Malls. When these criteria  

are compared to the criteria already established 

on the design of Third Places (chapter 4) there 

are strong similarities (Figure 5-5, Pg 107). (A 

full detailed analysis of this comparision, and 

descriptions of each of Masons criteria is available 

in Appendix - See Appendix Table 5-1: Pg 199). 

Goss (1993) indicates that the need to design mall 

environments to positively affect the shopper has 

resulted in retailers creating shops as idealised 

representations of past or distant public spaces. 

This therefore raises the question ‘can the mall 

environment act as the Third Place for Landscape 

Architecture?’
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1. ARCHITECTURAL RELATIONSHIP

2. PERMEABILITY FACTORS

3. LEGIBILITY

4. LINKAGES AND SEQUENCING

5. SAFETY CONTROL

6. ACTIVITIES

7.HYBRIDITY AND ADAPTABILITY 

8. COMFORT & PERSONALISATION

9. THE EXPERIENTIAL LANDSCAPE

Design Criteria for third spaces 
(Established chapter 4).

Mason (2010) Architectural design criteria 
for Malls.

CLEANLINESS
LIGHTING

REDUCED AFFORDANCE
ORIENTATION
NATURAL CONNECTION
TIME
ART / ORNAMENTATION

STOREFRONT RHYTHM
SCALE
TENANT MIX

ENTRY 
ENTICEMENT 
VISUAL CUEING
FLOOR PLAN
MATERIALITY

SIGNAGE ADVERTISING

TRANSPARENCY
PERMEABILITY AND POROSITY

MASON (2010) - Architectural 
design criteria for Malls

Figure [5 -5] The Criteria for the Architectural Design of Malls (from Mason, 2010) is 
compared against the criteria for the development of sucessful third space - established 
in Chapter 4 .
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5.6  RICCARTON MALL

Figure 5-5 shows the significant correlation between how 

malls are designed and the design criteria of successful 

Third Places that was developed earlier in Chapter 4. 

The intentions of the mall designers are to enable people 

to feel comfortable and attract them to place, similar in 

many ways to the way landscape architects design Third 

Places.  The malls are even designed with the key elements 

that make the outside environment popular and unique 

(for example, sunlight and natural connection through 

planting). Malls appear on the surface to work as ‘havens 

of sociability’, and therefore successful Third Places. 

However more analysis is needed to develop this concept 

of the shopping mall as a Third Place. 

The second half of this chapter will now focus on Riccarton 

Mall, Christchurch. It will analyse the history, form and 

design interventions and analyses the Malls role as a Third 

Place for Riccarton.
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5.6     RICCARTON MALL



CHAPTER 5       Theoretical Context (2)

RICCARTON      The art of the Third Place110

5.6 [RICCARTON MALL]

As mentioned previously, when applying theoretical 

understanding to place, there is a need to establish the 

nature of the area and its character. The following section 

contextualises Riccarton Mall, its history, design intent and 

relationship to the landscape. 

5.7 [HISTORY & FUNCTION]

Wesfield Riccarton (Riccarton Mall) is a large retail complex 

located in Christchurch, New Zealand. It now has a total of 

170 stores, with many of the shops selling fashion and a 

large percentage of the other space being taken up by food 

courts and entertainment facilities.  

Riccarton Mall was first open in 1965 and is Christchurch’s 

oldest shopping centre. In 2003 the mall underwent a $90 

million redevelopment, focused heavily around a leisure 

component with the introduction of cinema, and gym 

development.  Following this, in 2009, the mall opened 

a new $75 million expansion increasing the overall size to 

54,000 sqm and making it New Zealand’s third largest mall 

by retail space at that time (Wilson: 2009, Voxy: 2009, 

Westfield: 2008) (Fig 5-6). Riccarton mall was ‘rebranded’ 

Westfield Riccarton shortly after the renovation. This name 

highlights the impact the homogenous effect of the generic 

multi-national brand. The Westfield brand has investment 

interests in 124 shopping centres across Australia, the 

United States, the United Kingdom, New Zealand and 

Brazil, encompassing around 25,000 retail outlets and its 

total assets under management in excess of A$59 billion 

(Westfield: 2012b).

In 2006 before the last expansion, Riccarton mall has 

an annual pedestrian count of 8,678,000 people and an 

annual turnover of $261,536,000 (Property Council, 2006). 

This pedestrian count is significant when compared to the  

383,887 visitors Canterbury Museum  receives each year 

(Canterbury Museum: 2011).

The mall is a large footprint within Riccarton suburb, and is 

a major focus node for Riccarton and the surrounding City. 

This has been further highlighted by the recent Canterbury 

earthquakes with revenue increasing by 16.3% due to the 

lack of damage in Riccarton (Fairfax: 2012). 

Figure [5 - 6] Schematic Concept - the staging development of 
Riccarton Mall.  

1965 
Opening of the mall

2004
Major Development

2005 
90 Million Dollar redevelopment

2009 
75 Million Dollar expansion

RICCARTON RD.

RICCARTON RD.

RICCARTON RD.

RICCARTON RD.
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Figure [5 - 7] Floor Plan - Levels 1 and 2 - Riccarton Mall. 

Figure [5 -10] Multistorey development

Figure [5 -8] Food Court (1)

Figure [5 -9]  Rotherham Street.
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5.9 [ARCHITECTURAL FORM]

The mall is formed as two separate buildings, containing 

a complex of shops, with interconnecting walkways that 

allow the user to walk from car to shop with ease (Fig 5-11). 

The design is inward facing with a controlled environment 

designed to be the best at ‘enticing customers’ (Dery: 

2009) (Fig 5-12).  The developers and designers seem to be 

exploiting the power of place – by facilitating consumption 

and manipulating shopping behaviour through the 

configuration of space. The footprint is excessively large 

for a single-use building; there is little interaction with 

the surrounding streetscape, and the building is almost 

blind to its surroundings. The mall is surrounded by a vast 

underutilised carpark that hampers pedestrian circulation  

and the only well-defined urban “public” space in the suburb 

is in the mall. Riccarton Mall is one of the biggest barriers 

to good permeability / legibility in the Riccarton urban 

landscape. The environment is extremely controlled through 

lease agreements, which specify opening hours, regulative 

signage, sightlines, lighting, store front design and window 

displays of each store are fitting within guidelines (Frieden & 

Sagelyn: 1989: Pg66) (Fig 5-13).

The only exception to this blindness is where the mall is 

divided by Rotherham Street. Here the shops face into the 

road with wide footpaths and a traffic calmed street. There 

are amenities such as benches and planting that improves 

the aesthetic appeal. The place is a pleasure to experience on 

5.8 [THE GREATER AREA]

Situated in the heart of Riccarton, the mall acts as the 

main magnet for the surrounding area. Riccarton’s current 

identity  is derived from the mall. This is as the mall physically 

dominants its environment and it is the icon that has come 

to stand for the suburb, so that Riccarton = Riccarton mall for 

most Christchurch residents.  

However the mall contributes little character to the area and 

comes across as a very separate entity without involving the 

community or expressing the suburb’s character or sense of 

place. Riccarton mall currently acts as a destination point 

with multi level car parks with people driving from all over 

the city and further afield to park their car and go shopping. 

a nice day and people’s enjoyment of the space is evident 

where they can utilise the exterior spaces. However the 

drawback is the North South orientation that acts as wind 

tunnel.

2

Figure [5 -12] Riccarton Mall view from north carpark. Inwards 
facing design.

Figure [5 -13] The Riccarton Mall environment - controlled 
through lease agreements, opening hours and store displays.

Figure [5 -11] Riccarton Mall and the greater area. Riccarton Mall 
is in the centre of the suburb of Riccarton, top of Riccarton Bush 

can be viewed in the distance. A remarkable contrast of hard 
urban design and ecological history. 
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5.10 [ACTIVITIES “RETAIL AS ENTERTAINMENT”]

The main aim of the mall is to attract people and keep them 

coming back. The mall is seen to act as a vacuum on the 

streetscape – luring people away from the streets, based on 

the comfort factors such as a shops, heat, atmosphere and 

seating (Fig 5-14). This is not surprising, as on analysis the 

surrounding urban design of Riccarton shows it lacks many 

basic amenities, and comes across as a very noisy, busy and 

unsafe environment (Fig 5-15). There are limited numbers 

of seating, often with poor aspects and designed to a poor 

standard.  The levels of maintenence is lower than in the 

mall and traffic is a significant safety issue. 

Malls are often described as the Vaticans of shiny happy 

consumerism (Dery: 2009) and Riccarton mall certainly 

meets this in more than one aspect.  The design of the mall - 

from the sofas, street like walkways, sheltering people from 

the environment appears almost as if people are seduced. 

Consumer behaviour and shopping is effectively monitored 

into a stage-managed experience, focused as a place for 

consumerism and social activities. It is not a place where 

people come to seek basic amenities [excluding Pak n Save 

supermarket]. Many of the shops sell clothing (82%), with 

little to no other basic amenities like small grocery stores, 

small family owned business, or health services. 

Even something as seemingly belonging in the open air is 

brought inside at Riccarton, as it has a ‘walking club’. Here, 

members of the public sign up to do walking and exercise 

routines. They meet at Muffin Break at 7:45am on a 

Tuesday and Thursday morning and walk up and down the 

mall making several routes and always turning at the door 

before you get to the ‘outside world’. People never leave the 

perimeter. The benefit – get fit and also enjoy store discount 

if you sign up. (Fig 5 -16).

5.11 [DESIGN STRATEGIES TO COMBAT MALLS]

Usually a flourishing mall has an influence on its surroundings, 

for example the surrounding strip shopping, fast food 

restaurants, banks and entertainment venues also thrive. 

However in Riccarton this symbiotic effect is not evident. So 

much so infact that despite the mall there were a number 

of empty shops prior to the earthquakes, up until recently 

(with many boutique shops damaged in the central city due 

to earthquakes) many of the shops down Riccarton Road 

where closed or poorly performing. 

Predictably, given the impact of shopping malls on suburban 

form and retail behaviour, there has been a lot of research 

looking at the problems of malls and the impacts they 

have on the surrounding landscape. The responsible and 

sustainable way to deal with sprawl is neither to abandon 

it nor to continue building in the same pattern, but to re-

use and reorganise as much of it all possible into complete, 

liveable, robust, communities. 
Figure [5 -16] Welcome to Riccarton Mall Walking Club. 

Figure [5 -14] Comfort Items of the mall. Seating, shelter, 
controlled climate.

Figure [5 -15] Surrounding environment of Riccarton. Busy, noisy 
and unsafe. 
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5.13 [SUMMARY ]

THEREFORE HOW TO COMBINE THE TWO?

This chapter identifies the history of malls, and in particular 

focuses on the Westfield Mall of Riccarton. It is evident 

from this research it is a key component to the built form 

of Riccarton, due to its status and size; and there is no 

conceivable way to remove it from the landscape. The 

malls themselves appear to be designed to work as social 

environments and in turn Third Places, However levels of 

monitoring and security mean some people are excluded 

from this landscape. 

Therefore more needs to be done to look at how the design 

of a mall environment works in relation to external third 

spaces. How as landscape architects we can incorporate 

the magnet of the mall environment whilst still designing 

successful Third Places? and do these mall environments 

according to the criteria developed in Chapter 3 of 

this research provide the Third Place for Landscape 

Architecture?

Chapter 6 will assess the criteria developed in chapter 4 

and 5 of this thesis against a series of case study sites in 

order to establish ‘what is the ideal form for the Third 

Places of Riccarton?’

5.12 [RICCARTON THIRD PLACES? OR THE MALL 
AS THE THIRD PLACE?]

THE DESIGN ELEMENT

Analysis of the Third Places in Riccarton indicates a 

deficiency in the area surrounding the mall. However if 

these findings were to include spaces within the mall then 

this may be seen as available Third Places. The key difference 

in this comparison is the public / private debate of the mall 

environment and the lack of connectivity it has with the 

surrounding landscape. 

PUBLIC OR PRIVATE SPACE?

One of the most notable things about mall environment 

is the political nature of space and the overarching ability 

of the environment to control the space. By virtue of their 

scale, design and function shopping centres appear to be 

public spaces in that they are more or less open to anyone 

and they are safe, monitoring the ‘scary’ aspects of society 

(Goss: 1993: Pg 25). 

Yet in reality this is not true. Malls are not accessible to all, 

they tend to serve and provide space for the ‘credit card 

elite’ (Ibid). You would not tend to find homeless people or 

buskers using the space. Although the mall is designed to 

look purposely like a shopping street with the inwards facing 

design and street-like space it is in fact a very private space 

in which every move people make is being monitored. They 

are a “designed environment” where people experience 

a loss of moral conviction, authenticity, spontaneity and 

community.

Suggested design strategies include ‘sprawl repairs’; 

visionary and proactive retrofitting of the land and mall 

buildings (Tachieva: 2010) (Fig 5-17). However Westfield Mall 

at present is the largest mall in Christchurch and currently 

shows little sign of decline to incorporate many of the mixed 

use retrofitted elements suggested in this theory. However 

there are opportunities to encourage greater interaction 

between the mall and the surrounding streetscape, to 

harness the ‘magnet’ nature of the mall and draw customers 

out into the Riccarton to benefit the whole community. 

Figure [5 -17] Sprawl Repair. Image adapted from Tachieva, (2010) 
Shows existing shopping centre and ‘repaired’ mixed-use centre. 

Existing Shopping Centre Shopping centre repaired into a 
mixed-use town centre

Existing buildings

Proposed buildings
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CHAPTER 6.  CASE STUDIES



CHAPTER 6       Case Studies

RICCARTON      The art of the Third Place116



CHAPTER 6       Case Studies

RICCARTON      The art of the Third Place 117

6.1 CASE STUDIES
In order to answer the questions set out in the 

Introduction to this thesis ‘what is the ideal form 

for the Third Places of Riccarton?’ It is evident that 

places need to be analysed to establish if there are any 

distinct design trends, characteristics or precedents 

that lend towards designing successful Third Places 

in the landscape. We need to ascertain what are the 

great, good Third Places? What do they look like and 

how do they work?

Research into the theory surrounding the creation 

of successful Third Places has been undertaken in 

chapter 4 and 5, this developed a set of criteria for 

designing successful Third Places. These criteria 

were: Architectural relationship; permeability; 

legibility; linkages and sequencing; safety control; 

activities; hybridity and adaptability; comfort and 

personalisation; and the experiential landscape.

Chapter 5 further identified the need to look at the 

design of the mall environment and the need to 

establish how this environment works in relation to 

the Third Place. 

Therefore the second key research approach followed 

in this thesis is the use of case studies to investigate 

these criteria against Third Places to measure their 

levels of success. 
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TYPE OF CASE STUDY - AND WHY WHERE THEY 
CHOSEN?

Five case studies were chosen, all are Shopping Malls in 

New Zealand. Their form, layout, landscape interaction and 

function varied across the scale, from large international 

malls to newer landscape focused ‘townscape’ malls. This 

variation provides diversity in the analysis, and also allows 

assessment to be made against the larger structure-planning 

elements of the design, as well as finer details at the human 

scale. A majority of the case study sites are situated in outer 

suburbs of major cities, similar to Riccarton. 

All the case studies were conducted in June, during the 

Mid-term school holiday break. For each case study I spent 

approximately a day on site, this ensured different times of 

the day were observed and peak hours. The predominant 

form of research was observation through sketching, 

mapping, site analysis and observing what people did on 

site and their movement patterns. All the case studies were 

conducted on a winter’s day with warm weather. 

6.2 BRIEF METHODOLOGY

Each case study is analysed according to the following points:

•   Background of site. Providing a historical over view  

of the site and design intent of the mall and surrounding 

landscape. 

•   The Third Places of the mall in relation to described Criteria 

(From Chapter 4).

•    Any additional activities occurring in the space/ experiential 

qualities/ key design aspects that aid the successful design of 

Third Places. 

The analysis is both subjective and objective, in order to allow 

for a range of possible contributing factors for successful third 

spaces to emerge. One criticism of such analyses is that they 

can sometimes be too objective, and reducing observation to 

a more box-ticking or ranking exercise. Conversely, without 

a set of criteria for baseline comparisons, a completely 

subjective approach can fail to produce anything useful in 

terms of design guidelines. 

Following these case studies the information will then be 

analysed in Chapter 7 and key positive design interventions 

will be drawn into a conclusion. This can then be used to re-

assess my major design and develop successful alternative 

design scenarios for Riccarton – so bringing into focus and 

applying the art of the Third Place. 

Case Studies chosen are:

1. Sylvia Park, Auckland. New Zealand

2. North City, Porirua. New Zealand 

3. Fashion Island, Nelson. New Zealand 

4. Bishopdale Mall, Christchurch. New Zealand

5. Botany Downs, Auckland. New Zealand
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6.3 - Case Study (1)  SYLVIA PARK
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Figure [6-2] Sylvia Park - Promotional Advertising

SYLVIA PARK - FACT SHEET

“Sylvia Park – This is the Place”

OWNER: Kiwi Income Property Trust

BUILT: Staged from 2006

SIZE: 6.5ha – over 200 shops

OPENING HOURS:

Mon- Wed    9.00am to 6.00pm
Thurs – Fri    9.00am to 9.00pm
Sat – Sun   9.00am to 6.00pm
Public Holidays       Normal shopping hours

Figure [6-1] Sylvia Park Location maps.

[NATIONAL] [REGIONAL] [LOCAL]
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Figure [6-5] Alternate entryway. 

Figure [6-3] Sylvia Park internal shopping centre with major 
retailers.

Figure [6-4] Entrance to Sylvia Park Business Park.

[BACKGROUND]

Sylvia Park Mall forms a  part of a large business park in Mount 

Wellington, a suburb in the South East of Auckland, New 

Zealand. Situated off the Southern Motorway, Sylvia Park is 

12km from Auckland CBD, 20km from Auckland Airport and 

it is estimated that 700,000 residents live within a 20 minute 

drive (Cooper: 2006) (Fig 6.1).  The main shopping mall is 

situated at the centre of the business park, and is the focus 

of this case study. 

Sylvia Park Mall is a large interior shopping complex featuring 

a wide variety of major retailers (Fig 6-3). These include five 

large key anchor stores, national chains of The Warehouse 

Extra, Pak n Save, Whitcoulls, Dick Smith and entertainment 

facilities of Hoyts Cinema. There are also stores which are 

new to New Zealand retailing such as Roxy and Kookai, that 

provide a boutique shopping experience.  

Owned and operated by Kiwi Income Property Trust (KIPT) 

Sylvia Park was built in several stages between 2006 and 

its completion in 2010 and now consists of 6.5 ha of indoor 

shopping space, with over 200 shops and has an estimated 

value of NZ$450 million. It is the second largest shopping 

centre in New Zealand by square metres and amongst the 

largest shopping centres in New Zealand in terms of number 

of shops. The wider Sylvia Park development appears likely 

to continue, with resource consent having been granted to 

start building office blocks (Dearnaley: 2007).

In a 2008 rating of New Zealand shopping centres by a retail 

expert group, Sylvia Park received four stars, the maximum 

rating, based on the criteria of amount of shopping area, 

economic performance, amenity and appeal as well as 

future growth prospects. Especially praised were the wide 

catchment of shoppers and the motorway accessibility 

(Gibson: 2008). 

[DESIGN INTENT]

KIPT originally described the Sylvia Park development as a 

‘world class town centre’ featuring a wide range of retail, 

commercial and community facilities. There has been 

significant investment in Urban Design, consisting of over 

1300 trees, a large park and a 40m high structure that is 

the modern representation of an Auckland Volcanic cone. 

In total KIPT has ended up devoting 22% of the site area to 

landscaped spaces (Cooper: 2006).  However, whether Sylvia 

Park functions as a town centre is far from clear, many argue 

that the mall itself is an insular development set amongst a 

largely industrial development that is largely car dependant 

(Ibid).
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[SYLVIA PARK MALL - THE DESIGN] (Fig 6-6)

INTERIOR
With good accessibility deemed one of the major design 

elements of Sylvia Park there is no doubt that this is one of the 

main focuses of the design, with Bus and Rail amongst some 

of the most popular means of transport to the centre.  The 

mall complex has an integrated railway station at the heart 

where the South Eastern Motorway flyover carves the design 

in two. Here trains stop at least once every 30 minutes, and 

more frequently at peak times. The Mall expands from this 

transport centre into two ‘wings’ and becomes two-storey in 

places. This transport also sculpts the design of the exterior 

of the mall. Enclosed amongst an expanse of car parks, Sylvia 

Park is accessed by four entrance ways off the motorway. 

Sylvia Park fits the profile of what can be described as a 

typical large box mall layout, with  an inwards-facing design 

and large street-like walkways lined with storefronts on both 

sides, punctuated by smaller food and retail kiosks. 

EXTERIOR
The exterior of Sylvia Park is where the design does differ from 

many of the major Mall designs in New Zealand. A central 

open air courtyard is at the centre of the design. This acts 

as both an outdoor gathering space and significant entrance 

whilst moving from the car park. This exterior courtyard is 

a multifunctional place for gathering and entertainment. (At 

the time of research a bungee ride was in place). 

This courtyard is surrounded by two storey buildings and 

balcony walkways which allow people views down into the 

public space. Seating punctuates the hard landscaped street 

and is a one off design for Sylvia Park, carefully positioned so 

as not to ‘belong’ to any particular shop or restaurant, and 

simply adds to the provision of positive outdoor space. 

Walking under the flyover there is a unique design park 

entitled SEART Park. Designed by Isthmus Auckland, this 

design features “simple vertical steel poles, painted with 

vibrant colours to bring life energy and excitement into this 

potentially negative space” (Isthmus Group: 2012). This 

provides safety factors as well and interaction and activity 

to an otherwise dead space.

Figure [6-6] Map of Sylvia Park. Identifies key areas and site uses. 
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PERMEABILITY FACTORS (Fig 6-11).

Sylvia Park has inadequate permeability on the exterior 

of the design. Once the user drives into the site from the 

motorway or arrive by train or bus the direction they tends 

to move in is largely determined by the landscape. The car 

park has instances where pedestrians are given priority 

at crossings, however this is very irregular in most cases 

pedestrians are forced to walk amongst the cars and dodge 

traffic. If arriving by train or bus the only direction for 

travel is into the Mall itself with limited interaction in the 

surrounding landscape. 

The courtyard at the centre of the mall acts as a break 

in the building and opens up the site to increase visual 

perspectives and permeability, although this courtyard 

can only be accessed from the side facing the car park (Fig 

6-10).

On the inside of the mall permeability is far stronger and 

increased with open store frontages enticing customers 

in and directing all foot traffic (Fig 6-9). However it is 

permeability through the building outer edges into the 

landscape that is poor. Exits are not well sign posted and do 

not provide strong visual connections to the surrounding 

landscape.  There is limited porosity, with movement 

between the two environments controlled. 

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-7] Architectural relationship scale.

Figure [6-11] Permeability Factors scale

Figure [6-9] Interior strong architectural relationship. Storefront 
rhythm & designed edges. 

Figure [6-10] Good permeability in central courtyard.

Figure [6-8] Edges of the building are large blank impermeable 
spaces. 

[DESIGN CRITERIA: A SUCCESSFUL THIRD PLACE?]

ARCHITECTURAL RELATIONSHIP (Fig 6-7).

Overall the mall only has a strong architectural relationship 

with a small percentage of the Sylvia Park site. There are 

key instances where the buildings appear at a comfortable 

human scale for the most part and interact with the street. 

An example of this is the main entrance way from the West 

and the Courtyard at the centre (Fig 6-10).  However because 

of the architectural design of Sylvia Park, it is an inwards 

facing mall development that is one large built form. Exterior 

edges and in some cases whole street ways are large blank 

impermeable spaces (Fig 6-8). The architecture provides no 

relationship with these spaces and in turn makes a place 

dead. Despite the one street mentioned previously, there 

are no spaces that encourage a person to sit, linger and feel 

comfortable. 

In contrast with the malls exterior its interior does have a 

positive architectural relationship with the space. Strong 

storefront rhythm is achieved through the scale, facade 

design and interactive edges; which gives it a human scale 

of architecture. Overall homogeneity and predictable visual 

rhythm is established on the interior (Fig 6-9).
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Extremely Poor Below Adequate Adequate Above Adequate Excellent

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-12] Legibility scale.

Figure [6-16] Linkages and sequencing scale.

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-17] Safety Control scale.

Figure [6-14] SEART Park. 

Figure [6-15] Visual Cues in the paving patterns of the mall 
environment

Figure [6-13] SEART Park. Provides good legibility to the Sylvia Park 
landscape.

LEGIBILITY (Fig 6-12).

There are a few elements in the exterior landscape of Sylvia 

Park that make the landscape legible and stand out as a 

unique point of difference. The central outdoor courtyard 

and connecting street both act as a key node in the exterior 

landscape and adds an element of legibility to Sylvia Park as 

it provides an iconic entranceway. 

Furthermore the SEART Park situated under the fly over 

provides good legibility. It is designed space that has won 

several awards and provides funky alternative spaces. People 

refer to the bright coloured poles when talking and use them 

as meeting points before entering the mall (Fig 6-13, Fig 

6-14).

The interior of the mall has poor legibility. The layout, the 

familiar rhythm and placement of shops are in a generic 

fashion results in a layout that is no different to any others in 

New Zealand. There is nothing about the environment that 

makes the space legible and readable as a unique point of 

reference. 

LINKAGES AND SEQUENCING (Fig 6-16)

The mall has been designed to attract people from the car 

park or principle mode of transport into the main body 

of the mall. This is through the use of unified paving and 

pedestrian right of way. There is no other direction or 

enticement offered to other parks of the development 

besides inside (See Fig 6-18: Pg 125). Once inside the 

mall the layout is all designed with the aim of managing 

pedestrian movement. Large retailers are placed at 

opposite ends of the mall to ensure that if moving between 

the two the user has to cross the paths of the smaller 

retailers. Visual cues are present in the flooring types (fig 

6-15) and signage of the walls to draw customers into the 

mall or sequencing them through to different parts they 

may not have attended before.  The focus of the mall is 

primarily inwards with the exits and way out being the 

hardest link to find. 
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Excellent

Excellent

of security are also evident through the well maintained 

landscape where levels of vandalism are low, and if anything, 

appear non-existent.  

Figure [6-18] Map of Sylvia Park. Identifies key movement around and entrances to Sylvia Park site.  
ACTIVITIES.

Determined from the type of shops available and the 

observation of people using Sylvia Park the activities are 

perhaps 99% dominated by shopping and related activities 

from this such as eating and drinking. These activities have 

designated spaces for each ,with individual establishments 

providing tables and seating that are reserved or have a 

barrier to control the space (Fig 6-20, Page 126). As spaces 

these individual areas work well, they are situated in places 

of high activity and pedestrian flow and are well integrated 

into the design to provide good aspect and opportunity for 

activities such as people watching.  However these space 

are limited to those who purchase goods to consume on 

site, those without a purchase are not allowed to use the 

seating or space. 

School holiday entertainment appeared to be the focus 

of the activity scheduled by Sylvia Park. This included big 

brand activity ‘stations’ such as Coco Pops Activity Spots 

and the central courtyard space included a bungee jumping 

company. All these programmes and activities needed to 

be paid for, there is no free entertainment (Fig 6-21, Page 

126).

SAFETY CONTROL (Fig 6-17).

There is a significant amount of security on site, although it is 

largely inconspicuous, and quite hard to notice. Occasionally 

security personnel walking through the site.  High levels 

Figure [6-19] Shopping most predominant activity
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The technology age is present in Sylvia Park with free 

Wi-fi offered throughout. It can be concluded that this 

has a predominant aim to encourage people to stay in 

the environment. Mall Fit is also another activity that is 

undertaken in Sylvia Park. Similar to other large malls 

around the country, it is a community programme aimed 

to “encourage customers to use the centre as a fun way of 

getting fit and setting new goals in a controlled, warm and 

safe environment” (Sylvia Park: 2012).  Each Tuesday and 

Thursday this is offered free of charge, and people can walk 

around the mall, socialise and congregate with other like-

minded people. 

Taken as a whole the majority of the activities that were 

taking place in and around Sylvia Park have to be paid for, 

with the only exception was the small seating area outside 

in the main courtyard. Here people where free to use the 

space as they please. As a result there was large numbers of 

people using the outdoor seating for all manners of activities 

relaxing, eating and general people watching.  What does 

need to be considered is how multifunctional this seating 

area is and whether it would be the centre of activity on a 

cold rainy day. Furthermore the activities within Sylvia Park 

seemed very controlled. They were all activities that had to 

be paid for or what Sylvia Park managers provided for their 

client entertainment. There was no evidence of spontaneous 

personal activities, for example buskers, community groups 

and local markets. 

Figure [6-21] Large amounts of activity ‘provided’ for people. 
Particularly children. 

Figure [6-22] High levels of reduced affordance. The activities are 
dictated on space. 

Figure [6-20] Designated space within Mall for activity to take 
place. This was heavily monitored with reserved signs. 

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-23] Hybridity and Adaptability scale

HYBRIDITY AND ADAPTABILITY (Fig 6-23).

The mall environment can be adapted to suit a variety of 

activities as described previously. The productive function 

of the spaces, however are extremely well defined with the 

aim of the design being to drive people to shop. The space 

has the physical ability to be moulded to suit an individual’s 

own desired activity. However the Mall is designed 

purposefully with reduced affordance and due to the fact 

that the space is owned by a private developer they have 

final say about what happens in a place, what activities 

there are and how they will be paid for. Therefore, it is not 

solely due to the individual design factors that Sylvia Park 

has limited adaptability and hybridity, but is due to the site 

being owned by a private company and the fact that they 

dictate the activities and uses of the spaces.   
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COMFORT AND PERSONALISATION (Fig 6-24).

The levels and provision of comfort within the mall 

environment were above average. Physical comfort was well 

provided for in the numbers of seats and how the design 

and style varied throughout the site. In all cases occupation 

indicated a high level of comfort factor.  The seating in the 

inner courtyard at the centre of the building was all used 

and proved hard to find free spaces (Fig 6-25), however in 

contrast to this the seating at the front of the mall in the 

landscaped area was relatively underused (Fig 6-26). It is 

interesting to note that all the seating had the same design 

and therefore the use was associated with other factors - 

the people using the seating in the internal courtyard were 

watching people take part of the ‘bungee’ ride, perhaps 

suggesting a direct correlation between the activities on site 

and the use of the seating. 

The Mall environment also provides physical comfort by 

providing a micro-climate and protecting people from the 

natural elements such as the wind, rain, sun, cold and heat.  

Figure [6-25] Seating the Inner Courtyard regularly used space

Figure [6-26]  Relatively underused seating although in ‘active’ 
area with strong aspect.

Excellent

Figure [6-24] Comfort and Personalisation levels scale

Therefore these comfort factors can explain the high levels 

of use particularly on wet winter’s days.  

However these where heavily monitored spaces where 

people needed a reason for being there and as a result the 

level of personalisation be that for the individual or group 

is extremely low. The environment is extremely controlled, 

there was no evidence of temporary spatial claims, buskers 

or people taking the exterior or interior spaces and using 

it for their own personal activity, besides the obvious 

consumption activities.

Extremely Poor Below Adequate Adequate Above Adequate Excellent

COMFORT PERSONALISATION

THE EXPERIENTIAL LANDSCAPE

The overall experience in Sylvia Park was very similar to that 

of other malls in New Zealand. Due to the shops, climate, 

materials and layout of the space, designed around the 

facilitation of shopping there was no unique factor that 

distinguished it from one place to another. The user could 

have been anywhere in New Zealand or even Australasia 

and the Sylvia Park environment could be the same. Due 

to the lack of seasonal, weather and time influences in the 

design there therefore felt like a lack of interaction with the 

environment, almost to a point of entering a time warp or 

forgotten liminal space. 

Overall the key experiential quality that dominated 

the  design was an overarching sense of Sylvia Park as a 

monitored landscape. The landscape and the mall was all 

built as one block to function as a whole, and all owned 

by the same company. The company’s main focus was 

people’s shopping behaviour, keeping them indoors yet 

spending.  There was no ability to do any activity that may 

distract people from this purpose. 
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[SUMMARY – SYLVIA PARK] (Fig 6-27)

The exterior of the mall was not as successful at meeting 

the criteria. There were some very strong design elements 

present in the courtyard and the SEART park, however it fell 

short of the criteria if compared as a separate entity. It is 

evident there needs to be more connection between the two 

landscapes to successfully make the space, and therefore 

Third Places, work as a whole. 

 Overall the interior design of Sylvia Park possessed many of 

the design qualities of a successful Third Place based on the 

criterion. It demonstrated this through the number of people 

on site, the activities taking place and the opportunities 

that were provided for social interaction (meeting places, 

chance encounters and seating in sociable groups).  The mall 

provided interest and stimulation to groups, provided all 

the necessary facilities, good sequencing and high levels of 

security and comfort. 

Where the criteria was not met – or where Sylvia Park 

‘failed’ as a successful Third Place -  is in the element of 

personalisation. The level of security and fact that the 

landscape is owned by a private company has a significant 

impact on the way the landscape is used. Spontaneous 

activities and acts that take away from consumerism are 

actively discouraged. It therefore has to be argued that 

without allowing spontaneous resultant activities, and 

without allowing people the freedom to use spaces at their 

will it seems evident that we are not providing successful 

Third Places. 

Figure [6-27] Summary Graphic - for Sylvia Park
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6.4 - Case Study (2) NORTH CITY
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Figure [6-29] North City Promotional Advertising

NORTH CITY - FACT SHEET

“Serving up food, fun and fashion”

OWNER: Kiwi Income Property Trust

BUILT: 1990 – refurbished in 2004. 

SIZE: 4.9ha. 103 Stores. 

OPENING HOURS
MALL
Monday  - Wednesday         9.00am-5.30pm
Thursday         9.00am-9.00pm
Friday – Saturday         9.00am – 5.00pm
Sunday & Public Holidays        10.00am – 5.30pm

PEDESTRIAN MALL  
No restricted access.

[NATIONAL] [REGIONAL] [LOCAL]

Figure [6-28] North City Porirua -  Location maps.
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Figure [6-30] Map. Shows Porirua Mall Layout. 

[BACKGROUND]

Porirua City is situated within 20km of Wellington City Centre 

in the North Island of New Zealand. A direct train route and 

state highway 1 (main motorway) are the main means of 

transport between the two, putting the average commute 

time at 15minutes (Fig 6-28).  

The suburb of Porirua has  a large ‘shopping’ centre but 

lacks residential development. As a result the land use in 

this centre is taken up with shops and only operates during 

‘opening’ hours. This internalisation has been deemed only 

50% efficient due to its lack of night activation (Revitalisation 

Plan: 2007).The city has significant ethnic diversity with 

20.9% of the population being Maori and 26% Pacific Island 

(NZ Census: 2006). There has been a series of revitalisation 

plans undertaken to address the urban design issues within 

Porirua. 

The City centre has two interconnected malls. North City, a 

privately owned mall, and the Porirua pedestrian mall owned 

and operated by the council.

[NORTH CITY] (Fig6-31).

North City Mall is a two-level regional shopping centre 

that opened in 1990 and underwent several expansions 

and refurbishments up to 2004. It is owned by Kiwi Income 

Property Trust and it is clear they are expecting the mall to 

go further as they are land banking on an adjacent site to the 

east to allow for further expansion. The Mall development in 

Porirua is definitely a contested issue. Acting as a key magnet 

with large regional shops such as Kmart, The Warehouse and 

many key fashion stores it draws people to the area. However, 

at times it has been described as a ‘fort-like structure’ within 

the landscape due to its very dominant position and it 

failure to address pedestrian access and right of way (Gray: 

2012 - Personal communication).

The Porirua City Council has been in negotiations with the 

mall owners and developers to create a stronger connection 

between the mall and the pedestrian streetscape (ibid).
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[THE PEDESTRIAN MALL] (Fig 6-31) (Fig 6-32).

At the heart of Porirua there is a pedestrian mall. These 

sections of streets are covered by distinctive canopies along 

Serlby Place, Cobham Court and Hartham Place (Fig 6-31). 

Whether the canopies should be retained is a contested 

issue. At present they appear to bridge the divide between 

the very corporate mono-function of North City and the 

street. The pedestrian mall can still be used on cold wet days. 

However whilst providing safety and shelter to pedestrians 

the area covered by the canopies in the core retail area are 

less prosperous than hoped. The canopies adversely affect 

the interface with upper storeys (including a reduction in 

surveillance opportunities) and prevent sunlight access 

in winter so becomes cold and dark at the ground floor 

(Urbanism Plus: 2007). 

[DESIGN INTENT]

The North City Mall designed and developed by Kiwi Income 

Property Trust fits the typical design of many of the large 

scale urban malls in New Zealand. The design intent is aimed 

at attracting people to the mall to spend money and to keep 

them there for as long as possible. North City Mall features a 

large glass roof structure that allows a lot of natural daylight 

into the mall. The food court appears to be the main focus 

of the mall encircling the balcony that looks down onto a 

main entertainment area and open area. Here events and 

scheduled demonstrations are held.  The lower level of 

Figure [6-31] Map shows North City Mall in relation to the 
pedestrian mall on the outskirts. 

the mall continues in one strip that branches off into three 

separate entrances. 

The pedestrian mall features shops that are more local in 

character, than the other malls studies in this thesis and 

provides more small scale shopping experiences. Ninety 

percent of the pedestrian mall is under canopy to make 

it accessible all year round and in multiple weather 

conditions. The pedestrian mall features many sculptures, 

works of art and playground equipment for children. 
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and designed to feature almost home-like spaces, they are 

wallpapered and filled with comfortable seating.

The exterior of North City Mall however has a very different 

architectural relationship with the landscape. Described as 

a fortress at the front of Porirua (Gray: 2012) (Fig 6-34), the 

Mall is an extremely dominating building on the landscape. 

Architectural relationship with the landscape and urban 

environment is poor in the majority of places (Fig 6-35). 

There are large walls that are monotonous and uninteresting. 

As large blank impermeable spaces, they provide no 

relationship with the space and in turn create dead spaces. 

Efforts have been made to incorporate the Council-owned 

pedestrian mall into the North City mall environment. Here 

the architectural relationship is strongest with entrances 

emphasised and scale reduced, creating liminal space where 

people appear to linger upon their exit from the mall to 

get their bearings and move on into the landscape in rapid 

succession (Fig 6-36). 

The pedestrian mall conversely works well architecturally 

as a space, similar to the interior of North City Mall. Shops 

are small scale and face inwards onto the street. Facades 

are different yet contain some established rhythm to make 

a comfortable space for people. However the overhead 

canopy that has been built over the site does affect the 

second storey of the buildings limiting their impact on the 

space the second story is invisible when viewed at a human 

scale due to the canopy. 

Figure [6-36] Liminal zones created where the North City Mall 
meets the Pedestrian Mall.

Figure [6-34] Front of North City Mall - a ‘Fortress’ in front of 
Porirua.

Figure [6-32] Cross section through mall indicates change in levels. 
(Not too scale)

Figure [6-35] Poor architectural relationship with majority of the 
site

Figure [6-33] Architectural Relationship Scale

ExcellentExtremely Poor Below Adequate Adequate Above Adequate

MALL PEDESTRIAN MALL

[DESIGN CRITERIA - A SUCCESSFUL THIRD PLACE?]

ARCHITECTURAL RELATIONSHIP (Fig 6-33).

 

 

The interior of North City Mall has strong architectural 

relationship with the main pedestrian movement. Strong 

storefront rhythm is created through the scales and type of 

front allowed there are interactive edges and creates human 

scale architecture. Overall homogeneity and predictable 

visual rhythm is established. Disused shops are utilised 
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Figure [6-37] Permeability Scale

ExcellentExtremely Poor Below Adequate Average Above Adequate

MALL PEDESTRIAN MALL

Figure [6-38] Analysis Map the Permeability and Viewsheds of 
North City and the Pedestrian Mall

Permeable space

PERMEABILITY FACTORS (Fig 6-37).

 

North City Mall is around 90% impermeable spaces with large 

walls beyond human scale, and surrounded by a mass of car 

parks that allow no direct view shafts or movement through 

the space. Architecturally, the significant change in level the 

mall experiences are not addressed in the design. The main 

point of entry is the upper floor and users then have to go 

down a floor to access ‘street level’. However in instances 

this change in level is still high and steps and ramps have had 

to be introduced, reducing levels of permeability for the user.    

Porirua City Council has undertaken several revitalisation 

plans to increase the levels of permeability between the 

areas of high use in the city, the pedestrian mall and North 

City Mall (for example the revitalisation and increased 

connections between the rail station and the central town).

However the pedestrian mall provides good permeability.  

Main walking access is achieved through small laneways and 

alleyways around the buildings, creating ease of movement 

and strong views into the market place (Fig6-38).
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Figure [6-39] Legibility Scale

ExcellentExtremely Poor Below Adequate Adequate Above Adequate

MALL PEDESTRIAN MALL

Figure [6-40] Linkages and Sequencing

ExcellentExtremely Poor Below Adequate Adequate Above Adequate

Permeable space

Figure [6-41]  Legibility increased through small notable works 
of art.

Figure [6-42] Local shops tie the Pedestrian Mall to the local 
area and give it character.

Figure [6-43] Sequencing throughout the two sites is strong with 
good provision of signage. 

LEGIBILITY  (Fig 6-39)

The covered pedestrian mall is an icon for Porirua City and 

is the key node in the landscape. Small notable works of art 

and shops owned by local people make the landscape legible 

and tie it to the local area (Fig 6-41, Fig 6-42).  In contrast the 

North City Mall struggles with making a legible stamp on the 

landscape. Orientation around the mall is challenging, with 

multiple entrances and exists that don’t tie or link well with 

the surrounding pedestrian landscape. Once inside North 

City Mall the shops are so mainstream the user could be in 

any mall in the country.

LINKAGES AND SEQUENCING (Fig 6-40).

Linkages are a significant component of the Porirua City 

Centre Revitalisation project. A new Public Plaza around 

Porirua Stream is proposed over the next 5-10 years (BECA: 

2011) and it is hoped that this will encourage food and 

beverage outlets to set up there. This will then provide better 

pedestrian links to the magnets of the train station and bus 

interchange which in turn can be linked to key parts of the 

city like the North City shopping centre and the covered 

pedestrian mall. 

At present the pedestrian mall and North City Mall have good 

sequencing. The user follows a distinct sequence through the 

positioning of shops and introduction of signage (Fig 6-43).

In some instances the linkages between the pedestrian 

mall and the North City Shopping centre are constructive. 

This sequencing is emphasised through the use of paving 

materials, signage and the overhead canopy providing a 

good transition between the two spaces.
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Extremely Poor Below Adequate Adequate Above Adequate

PEDESTRIAN MALL

Excellent

MALL

seating. There were opportunities for a Saturday market.  

Parking spaces could be used and taken away as necessary, 

depending on the event. Unlike the North City Mall, the 

level of control of the activities in this space was lower. 

There were no rules or discouragement of buskers, or 

street entertainers. However some rules were put in place 

that discouraged  certain types of activity.

Figure [6-45] Security presence from North City Mall extended 
to one shop around the periphery.

Figure [6-46] North City - Talent Search Competition - attracted a 
large crowd of people to North City Mall for the whole day.

ACTIVITIES

The main activity associated with North City Mall was 

shopping and the activities that occurred in relation to this, 

such as eating. 

The mall environment provided a central space that could be 

adapted to suit many of the key programmes it had planned. 

At the time of this study a stage had been constructed with a 

band and dance competition. This attracted a large number 

of people to watch (Fig 6-46), together with spin-off activities 

including a children’s entertainer (Bill the clown) and hair 

braiding stalls. This significantly activated the space. 

The productive function of the space in North City Mall is 

very well defined in that the intent is to get people to feel 

comfortable to stay and to spend money.  This is evident 

through the provision of comfortable seating and food and 

beverage outlets. There was limited freedom in the types 

of activities people could undertake. All activities had to be 

booked with the owners of the mall whose approval was 

required for them to be allowed. If people conducted activities 

that affected the running of the mall or the productive 

function they will be asked to leave the establishment, there 

appeared no ‘freedom’ for a range of activities.

  

The pedestrian mall provided more of an interesting 

environment, and more opportunities for adaptability. 

Sculptures were used both to look at, and for children to 

climb over. There was also a playground (Fig 6-48) and several 

different changes in level that were adapted by people for 

SAFETY CONTROL (Fig 6-44).

 

Figure [6-44]Safety Control

Within North City Mall the levels of safety are excellent. 

Physical Security was seen patrolling on many instances. This 

level of security is also evident through the lack of vandalism, 

groups of undesirables and general level of maintenance in 

the Mall. 

The pedestrian mall on the exterior however was significantly 

different in security aspects. The depth of security provided 

by the mall only extended to one shop around the periphery 

with the security presence not leaving  the compounds of 

the mall (Fig 6-45), as a result there were instances of graffiti 

and vandalism in the pedestrian mall. The overhead canopies 

also provided limited visibility into the street from second 

storey buildings. 
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Extremely Poor Below Adequate Adequate Above Adequate

PEDESTRIAN MALL

Excellent

MALL

Figure [6-47] Comfort and Personalisation.

Figure [6-49] The seating in the Pedestrian Mall consisted of 
hard wooden benches. Soft couches were provided in North City

Figure [6-50] Local Art in the Pedestrian Mall

Figure [6-48] Children’s Playground in Pedestrian Mall - an 
adaptable environment

EXPERIENTIAL LANDSCAPE

 Like many of the other case studies in this thesis, North City 

had an overwhelming sense of a monitored environment. 

There was a distinct feeling of not being able to experience 

the landscape in a free way, or to utilise the landscape for your 

own needs not prescribed by another private corporation.  

The pedestrian shopping mall made the user feel more 

connected to place by providing a more local shopping 

experience, where you could relax in space without the 

overarching sense of being watched and with the pressing 

need to buy something.

COMFORT AND PERSONALISATION (Fig 6-47)

COMFORT

Comfort factors due to climatic elements were higher in 

the North City Mall compared to the pedestrian mall. The 

environment was controlled against all weather and more 

comfortable seating was provided. However depending on a 

persons preference, the monitored nature of the mall can be 

contradictory to the comfort factors. 

PERSONALISATION

The level of personalisation in the North City Mall is 

extremely low compared to the pedestrian covered mall. 

Local art and entertainment was evident in the pedestrian 

mall (Fig 6-48 to Fig 6-50). Whereas the North City Mall has 

only commercial advertisements and mainstream art. 

The shops themselves also reflected a level of personalisation, 

with many of the shops in the pedestrian shopping mall 

reflecting the ethnic diversity in Porirua. The shops in North 

City were typical mainstream and could have appeared in 

any of the malls around New Zealand. 



CHAPTER 6       Case Studies

RICCARTON      The art of the Third Place138

[SUMMARY – NORTH CITY]

Similar to the previous study of Sylvia Park Mall, the interior 

of North City Mall works well and meets the majority of the 

criteria for creating successful Third Places in the landscape. 

The high level of monitoring that occurs in these large chain 

malls results in the activities being very prescribed, with 

users unable to freely undertake whatever activity they felt 

like. 

The pedestrian mall surrounding North City has elements 

that work well as a successful Third Place. Activities can be 

more spontaneous and the level of monitored landscape is 

lower. However this also has adverse effects in that it creates 

a more unsafe environment through limiting visibility.   

The overhead canopies are a good way of protecting the 

user against any significant adverse weather conditions and 

provide a strong indoor and outdoor link between the two 

environments. 

Figure [6-51] Summary Graphic - for North City
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6.5 - Case Study (3) FASHION ISLAND
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Figure [6-53] Fashion Island

FASHION ISLAND (NELSON) - FACT SHEET

“Spoilt for choice”

OWNER: Oyster Property Group

BUILT: 2006

SIZE: 0.73ha - 25 shops

OPENING HOURS
MALL:
Open for access 24 / 7 

Shops open: 

Monday- Friday        9.00am – 5.30pm
Saturday                    9.00am – 5.00pm
Sunday                      10.00am – 4.00pm

[NATIONAL] [REGIONAL] [LOCAL]

Figure [6-52] Fashion Island Nelson, Locator Map
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Figure [6-54] Fashion Island Nelson - Diagram.

[BACKGROUND]

[DESIGN] (Fig 6-54)

Fashion Island is a ‘typical’ open air mall development, 

nestled at the back of Hardy Street, one of Nelson’s main 

commercial streets.  Fashion Island provides a variety of 

shops on site that match the main commercial focus of 

many of the major malls in New Zealand (Fig 6-54). Parking 

is provided (at a charge) around the interior of the complex, 

this mirrors in price and availability of parking on the main 

commercial street in Nelson. The design itself focuses all the 

shops around one Central Island with a Columbus Coffee 

shop at its centre. The place has been designed around the 

border to encourage pedestrian movement and seating is 

provided outside all of the major retailers. 
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Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-55] Architectural relationship scale rating

Figure [6-56] Schematic diagram indicating key movement and 
permeability

street beyond providing large amounts of pedestrian activity 

through the space as they are often used as a cut through 

and as a result a constant stream of people walk through the 

site.

However there are barriers to movement around the edge of 

the site, present in vehicles parking and the landscape design 

elements such as hedges and fencing (Fig 6-63: Page 143). 

The vehicle still has the right of way over the pedestrian. 

Observations showed that people would drive straight up 

to their shop of choice get out their car, enter the shop and 

leave again. There was no evidence of interaction with the 

surrounding streetscape (Fig 6-56).

[DESIGN CRITERIA - A SUCCESSFUL THIRD PLACE?]

ARCHITECTURAL RELATIONSHIP (Fig 6-55).

 

Fashion Island is nestled between the street systems of 

Nelson. The shops turn in on themselves creating what can 

be viewed as a private courtyard. The scale of the buildings is 

comfortable in that they do not dominate the pedestrian yet 

they still create a sense of enclosure in the laneways. Active 

facades of varying size and height create visual interest for 

the pedestrian. 

This enclosure is evident on the two sides of the shopping 

design and when walking through the laneways into the 

centre. 

However there is still evidence of impermeable façades on 

the south and west of the development (Selwyn Place and 

Park St), and here the environment is cold and uninviting (Fig 

6-61).

PERMEABILITY FACTORS (Fig 6-57).

The situation of the island mall lures people into the complex 

and provides strong connection between Hardy St and 

Selwyn Place (Fig 6-62).  There are views through to the 
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Figure [6-57] Permeability scale rating

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-59] Linkages and Sequencing scale

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-60] Safety Control Scale

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-58] Legibility scale rating

Figure [6-62] Strong Permeability from Mall into Hardy Street.

Figure [6-63] Landscape elements provide strong barriers to 
movement. 

Figure [6-61] Selwyn Place - Large areas of impermeable ‘cold’ 
space.

LEGIBILITY (Fig 6-58)

 

The pedestrian almost stumbles upon the mall. There is no 

evidence that it is a separate mall or building itself due to 

the open air sequence. The only thing that separates this 

from the nearby Hardy shopping street is the architecture 

is slightly different and more uniformed in design compared 

to the streetscape.  The types of shops are large and 

commercial compared to the more niche shops available on 

Hardy Street. 

LINKAGES AND SEQUENCING (Fig 6-59)

Sequencing works well with the streetscape and vice versa. 

The coffee shops on the periphery and in the centre of the 

design lure people in and act as a key activator for the mall. 

People can park and walk the street and vice versa. Although 

access is available at night, there are no night time functions 

or shops that are open and the space is unused.  

The materiality of the landscape creates a good flow to Hardy 

Street and back into the mall this is achieved through building 

size and materials that match the outlying streetscape.

SAFETY CONTROL (Fig 6-60)

 

Fashion Island is a well maintained environment separate 

to that of the main streetscape. The mall is managed by 

an independent firm and therefore must employ separate 

maintenance and security. However no security presence 

was seen in the observation. Fashion Island appears to have 

the freedom of expression similar to that in a streetscape 

and public space. 
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Figure [6-67] Hybridity and Adaptability scale

Figure [6-65] Nelson Fashion Island Farmers Market

Figure [6-66] Hardy Street - People sitting in the late afternoon 
sun

Figure [6-64] Kids Snow Zone - in construction at Fashion Island

ACTIVITIES

There is evidence of a large range of activities put on by the 

retailers including Fashion show, Kids Snow Zone (Fig 6-64) 

and Farmers Markets (Fig 6-65). The coffee shop and food 

houses are a major focus point for the main activity in the 

mall. 

However there was no evidence of spontaneous activity 

taking place in the landscape. In comparison, on Hardy Street 

a 30 seconds walk away, there were people sitting in the late 

afternoon sunshine, talking on phones, greeting friends and 

passers-by and generally activating the edges of buildings and 

the streetscape (Fig 6-66). There was a lack of this activation 

in Fashion Island and what activity there was tended to be 

focused in or around the coffee shop.

HYBRIDITY AND ADAPTABILITY (Fig 6-67)

 

The space can be adapted to suit the purposes of the 

developer and owner, and for a permanent layout and 

design the space can be adapted to provide for a multitude 

of activities. Examples included the Winter Wonderland, 

and Farmers Market (Fig 6-64, Fig 6-65), where the road is 

sometimes closed at intermittent periods. 
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Figure [6-68] Comfort and Personalisation.

Figure [6-71] Graffiti on the periphery of Fashion Island

Figure [6-72] Types on shops on Hardy Street provided higher 
levels of personalisation.

Figure [6-70] Hardy Street featured higher levels of comfort - 
with people sitting in the sun at cafes.

Figure [6-69] High levels of ‘seatability’ around the site

COMFORT AND PERSONALISATION (Fig 6-68)

 

The mall provided high levels of “Seatability”, there were 12 

benches around the periphery of the site (Fig 6-69), only one 

was in use by a man waiting for his partner outside a clothes 

shop. Fashion Island did not possess the same comfort factors 

as the street. On observation there were more people sitting 

and relaxing on Hardy Street (Fig 6-70).

Graffiti or art work was evident on the periphery, but 

appeared out of place as that this level of personalisation 

was ‘too much’ for Fashion Island (Fig 6-71).  The level of 

personalisation allowed in Fashion Island was much lower 

than the streetscape due to the controlled nature of the 

environment (Fig 6-72).

EXPERIENTIAL LANDSCAPE

There was good progression through the site from the street 

to the mall and Fashion Island connected well with the 

surrounding landscape. 
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[SUMMARY - FASHION ISLAND]

When seated in the coffee shop you could overhear 

conversations from people who work in the surrounding 

shops. They were all talking to one another about their day, 

gossiping about the people walking through the landscape 

and observing the environment around them. This place in 

the centre of the landscape was evidentially a third space for 

social engagement. The streetscape (Hardy Street) works the 

same. There were people sitting and talking catching up with 

one another, on their phones and smoking. What then is it 

about the Mall landscape that does not provide this?

All the transition zones between the two are flowing, you can 

walk from one to another quite happily, quickly and easily. 

Distance and access are not the issue. 

What is it about Fashion Island that makes this space less 

conducive to Third Place activities? One observation is 

the types of activity in Fashion Island are less ‘desirable’ 

to watch. It is simply people shopping – there appears to 

be more diversity on the street. There are buskers, people 

eating, drinking and open front cafes. Therefore it appears 

evident that people feel more comfortable in space that is 

more active and diverse.

Figure [6-73] Summary Graphic for Fashion Island - Nelson
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ARCHITECTU
RAL RELATIO

N
SHIP

PERM
EABILITY FACTO

RS

LEGIBILITY

 CO
M

FO
RT &

 PERSO
N

ALISATIO
N

HYBRIDITY AN
D ADAPTABILITY

LIN
KAGES AN

D SEQ
U

EN
CIN

G

SAFETY FACTO
RS



CHAPTER 6       Case Studies

RICCARTON      The art of the Third Place 147

6.6 - Case Study (4) BISHOPDALE MALL
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Figure [6-75] Bishopdale Mall -Promotional Advertising

BISHOPDALE MALL - FACT SHEET

“Christchurch’s best kept shopping secret”

OWNER: The shopping centre is a collection of 
locally owned businesses. Run by the Voluntary 
Bishopdale Association Secretary.

BUILT: Approx 1960’s

SIZE: 6.8 ha.  80 shops. 

OPENING HOURS
MALL
Open for access 24 /7

SHOPPING HOURS
Monday to Friday:  9.00am to 5.00pm
Saturday:   9.00am to 1.00pm

[NATIONAL]
[CANTERBURY]

[REGIONAL]
[CHRISTCHURCH]

[LOCAL]
[BISHOPDALE]

Figure [6-74] Bishopdale Mall (Christchurch) Location Map
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[BACKGROUND]

Bishopdale Mall is a diverse collection of locally owned 

businesses and community services aimed at providing the 

shopper with a unique shopping experience. (Bishopdale 

Centre Association: 2012)(Fig 6-76). Situated approximately 

10 minutes from the central City and 5 minutes from 

Christchurch airport, Bishopdale Mall is between the suburbs 

of Northcote, Redwood, Bryndwr, Harewood and Bishopdale 

(Fig 6-74). 

Aimed at providing a different shopping experience in 

Christchurch, the Bishopdale Mall incorporates Bishopdale 

Shopping Centre, Bishopdale Court, Parkside Plaza and 

Harewood on the Park, all designed in an outdoor, village-

style shopping context. 

Offering over 80 stores and providing a range of cafes, 

restaurants and takeaways Bishopdale provides the unique 

selling point of “warm, local hospitality” (Bishopdale Centre 

Association: 2012). 

As well as the variety of stores there are local facilities 

some of the other large malls fail to offer such as: the 

Bishopdale library, Bishopdale Community Centre, Citizens 

Advice Bureau and the YMCA, as well as on-site police, a 

medical centre, dentist, real estate, travel and legal services 

plus education and childcare facilities (Bishopdale Centre 

Association: 2012)(Fig 6-77).

In summer, market days, local events and musicians and 

street theatre are planned to provide plenty of entertainment 

for shoppers (Fig 6-78). 

Figure [6-77] YMCA Centre - Bishopdale Mall

Figure [6-78] Bishopdale Mall Car Boot sale.

Figure [6-76] Bishopdale Mall a diverse collection of locally 
owned businesses.
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[THE DESIGN] (Fig 6-79)

Bishopdale mall is designed in a village-style shopping 

context. 

It hosts over 600 free parking spaces around the periphery.  

From here the user can walk down various pedestrian-only 

laneways. The fronts of the shops face the laneways and have 

a village shop appearance. There is a lot of variety provided 

in their architectural design, products and storefront display. 

‘Village squares’ appear where these laneways intersect. 

Here the designer has made good use in making these key 

activity points. Bishopdale for example has included planting, 

seating and a children’s playground. 

The community driven focus is evident in the facilities 

provided on site. These anchor to local recreation facilities 

on the site and make use of the adjacent Bishopdale Park, 

which has a skate park and playground facilities. 

The site was visited on numerous occasions and the number 

of people differed due to time of day. Early in the morning 

the site is used for people to get their essentials who 

predominantly moved in and out of the place quickly. Earlier 

in the afternoon and around lunch the mall was used for 

people to have lunch breaks. In late afternoon predominantly 

in nice weather the spaces around the shopping mall were 

used by young children and teenagers gathering with friends. 

Figure [6-79] Site analysis and layout of Bishopdale Mall
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Figure [6-82] Permeability and Viewshed analysis - Bishopdale 
Mall

during times when the mall is closed the outdoor space is 

accessible. 

The car parks themselves have limited crossings for 

pedestrians and sometimes prove difficult to manoeuvre at 

peak hours. 

[DESIGN CRITERIA - A SUCCESSFUL THIRD PLACE?]

ARCHITECTURAL RELATIONSHIP (Fig 6-80)

 

Bishopdale Mall provides good architectural relationship 

to space. Indoor / outdoor relationships are emphasised 

through the use of laneways. Small shops provide a variety 

of interest and active edges. Architecture style differs with 

large big box retail (such as New World) mixing with smaller 

boutique shops (The Fudge Cottage). 

PERMEABILITY FACTORS (6-81)

The ‘village-style’ layout of Bishopdale mall creates positive 

permeability factors (Fig 6-82).  The user can walk from 

the car park or bus stop through the pedestrian orientated 

streetscape. For those arriving from the surrounding suburbs 

there are various walkways and access points available. Even 

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-80] Architectural Relationship rating

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-81] Permeability factors 
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Figure [6-84] YMCA a key focal point for the Community Figure [6-87] Busker situated outside New World in Bishopdale 
Mall

LEGIBILITY (Fig 6-83)

 

When first arriving on site there is no distinct reference point 

to allow the user to know that they are entering Bishopdale 

Mall. The main entrance is heavily dominated by the New 

World supermarket. However community facilities such as 

the YMCA and Community Centre are key focal points for 

the community (Fig 6-84). Observations indicate that the 

playground in the centre of the shopping district with its 

seating arrangement provided a popular meeting point for 

many people, as well as a popular destination point for many 

children. Legibility in the space was not as clear for moving to 

the western area of the site. The second half of the mall was 

hidden from direct view and there were no signs or design 

elements to indicate its existence. 

LINKAGES AND SEQUENCING (Fig 6-85)

 

The linkages and sequencing in the Bishopdale mall generally 

worked well. Strong signposting and connections were made 

between the carparks and the shopping centre. The mall 

spread onto the main road of Farrington Avenue – so any 

foot traffic was drawn down into the centre of the mall. There 

was evidence of distinct arrival in the mall with signposting. 

SAFETY CONTROL (Fig 6-86)

 

Bishopdale Mall is home to the on-site police. However 

there was no specific safety control on the site. There was no 

evidence of security personnel walking around the site and 

sign posting to the on-site police was not evident. 

However there was limited vandalism and damage to the 

facilities in the area and there appeared to be a high level 

of maintenance. The Mall was well cared for and maintained 

regularly. Even the local Skate Park in Bishopdale Park 

appeared to have limited vandalism and graffiti.

ACTIVITIES 

Bishopdale Mall provides a range of activities for users. 

These vary from providing the necessary activities such as 

groceries and banking to more resultant activities shopping 

experiences, such as clothes stores and electronics. 

However the environment around the streets of the mall is 

designed in certain ways to benefit other types of activities. 

The children’s playground in the centre of the site provides 

opportunities for play. There is space for open air markets, 

and activities on site included children’s entertainment at 

boutique stores such as the ‘Fudge Cottage’, buskers (Fig 

6-87) and entertainers. 

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-83] Legibility Rating

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-85] Linkages and Sequencing

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-86] Safety Control
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Figure [6-90] Awnings create an adaptable space for a variety of 
functions

Figure [6-91] Small boutique shops owned by local people add 
an element of personalisation

Figure [6-92] A community orientated mall - provided a less 
destination-driven landscape.

 EXPERIENTIAL LANDSCAPE

The main experiential aspects mirror the streetscape of a 

local town and city. It is evident through the local shops and 

notices on the community board that it is a local place owned 

by local people that provides a strong neighbourhood-

orientated shopping environment. Sun and warmth was 

captured in pockets. Bishopdale Mall is a place for lingering 

in and didn’t feel as destination-driven as some of the other 

case study malls (Fig 6-92). 

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-88] Hybridity and Adaptability

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-89] Comfort and Personalisation

HYBRIDITY AND ADAPTABILITY (Fig 6-88)

 

The adaptability of the spaces within the centre of the mall 

are good. There is space available in car-free environment to 

create temporary markets. There are several areas available 

where the buildings have large overhanging awnings 

to protect from the elements (Fig 6-90). Weather has a 

significant impact on the use of the Third Places around the 

mall. Although it is designed in a way to best mitigate these 

elements (orientation and scale), cold, wet weather does 

deter people from actively using the space. 

COMFORT AND PERSONALISATION (Fig 6-89)

 

Small boutique shops owned by local people added an 

element of personalisation to Bishopdale Mall (Fig 6-91). It 

provides a very unique to place setting. Community centres 

and child care facilities enhance the personalisation of the 

site compared to some of the larger commercial shopping 

malls. The appearance of buskers reiterated an aspect of 

user control over the space.  
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[SUMMARY BISHOPDALE MALL] (Fig 6-93).

Bishopdale Mall met many of the criteria for design of 

successful Third Places. There was evidence of activity that 

encourages interaction and the positive use of space. 

However in comparison to the other case studies there 

was a decided lack of people using the landscape and they 

gathered in one small pocket around the playground at the 

centre of the landscape. This was perhaps due to the design 

of space and the fact that all paths lead to this area, and that 

it was the area most protected from the elements. The type 

of shop would also have an impact on the use of this area. 

There were limited shops that encourage a person to stop 

and linger. There was no evidence of cafes or restaurants 

with outdoors seating at the centre. The introduction of this 

may have increased the number of resultant activities and 

therefore the number of people using the spaces.  

Figure [6-93] Summary Graphic for Bishopdale Mall
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6.7 Case Study (5) BOTANY DOWNS
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Figure [6-95] Botany Downs - promotional advertising

BOTANY DOWNS - FACT SHEET

“Your Home for Shopping’”

OWNER: 

BUILT: 1998 - 2004

SIZE: 160 stores. 17.6 ha with 56,5000 square 
metres of retail space.

OPENING HOURS
MALL:

Open for access 24 /7

Thursday – Friday  9.00am – 9.00pm
Monday – Sunday 9.00am – 5.30pm
Open Public Holidays  10.00am – 5.30pm

[NATIONAL]
[AUCKLAND REGION]

[REGIONAL]
[SOUTH EAST AUCKLAND]

[LOCAL]
[BOTANY]

Figure [6-94] Botany Downs Locator Map
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Figure [6-96] Botany Downs analysis map.

[BACKGROUND AND DESIGN INTENT]
 

Botany Downs Town Centre is situated in the newly 

established Botany town, South East Auckland. Constructed 

in a period over 1998 – 2004, Botany Downs sells itself as 

being the ‘town centre’ for Botany district. 

Featuring over 160 speciality stores, plus chain and anchor 

stores, the whole place is designed to work as a mall, 

shopping precinct and town centre in one. The key element 

to Botany is its distinctive layout of cobbled laneways lined 

with shops and eating establishments all meeting at a central 

town square. 

Botany Downs works as a hub for the services in the 

community providing a community constable, medical and 

health providers and the ‘Botany Library’ all with the added 

benefit and focus on open public space and streetscape.  

Botany Downs covers a total area of 17.6 ha with 56,500m 

squared of retail space. Large box retail establishments are 

on the fringes of the town centre with a significant amount 

of parking around the periphery.  (Botany Town Centre:2012) 

(Fig 6-96). 
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Figure [6-97] Architectural relationship scale

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-99] Permeability factors

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-100] Legibility scale

Figure [6-101] Botany Downs ‘town centre’ (view west) key node

Figure [6-102] Botany Downs ‘town centre’ (view east)

Figure [6-103] ‘Garden Lane’ in Botany downs - creating a legible 
landscape

Figure [6-98] active facades, covered walkways. 

[DESIGN CRITERIA - A SUCCESSFUL THIRD PLACE?]

ARCHITECTURAL RELATIONSHIP (Fig 6-97)

 

Botany Downs was architecturally designed and planned 

by an American company Altoon & Porter. The architecture 

design is very different to that of other case studies examined 

in this chapter. It featured long streets with active facades, 

areas that are covered, differing scales, different materials 

and styles (Fig 6-98) which helps to create a style that is 

different to many of the typical mall developments in New 

Zealand.  

The layout follows the distinctive pattern of a local town 

centre, be this in the UK or the USA, with awnings, paving 

and streetscape.

PERMEABILITY FACTORS (Fig 6-99)

 

There is strong permeability within the site as connected 

streetscapes and laneways lead into and around the built 

components on site. As an open space environment there 

are sections that completely open up to new lanes and street 

ways. 

LEGIBILITY (Fig 6-100)

 

Signage is the key for legibility and for people to orientate 

themselves throughout Botany. However the streetscapes 

are distinguishable due to the landscape factors that define 

them. There are pockets and nodes created throughout 

and distinctive design factors that make the site legible (Fig 

6-101, 6-102), for example the Garden Lane  (Fig 6-103) has 

a number of different interactive gardens on it and there are 

covered mall character areas. The whole ‘town’ appears to 

be divided into precincts and each precinct connects with a 

large car park on the periphery. 
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Figure [6-104] Linkages and sequencing scale

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-105] Safety scale

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Figure [6-106] Hybridity and Adaptability scale

Figure [6-107] Good signage on site. 

Figure [6-108] Large snakes and ladders. 

Figure [6-109] Miniature ‘Hobbiton’ replica - children’s 
entertainment

LINKAGES AND SEQUENCING (Fig 6-104)

 

All of the laneways are linked to one another, are signposted 

and there is an easy sequence when walking throughout the 

site (Fig 6-107). The user can slip into the mall and out the 

exit down the cobbled streets and into different covered and 

uncovered plazas. 

SAFETY CONTROL (Fig 6-105)

 

Botany Downs has a Community Constable advertised on 

several signs throughout the site. This is a good safety factor 

for the site and also provides security at a more personal 

level. Associations are made between this and the ‘local’ 

community constables in older towns and villages. Security 

guards drive around on golf carts policing people’s activity. 

ACTIVITIES

Shopping again is the key activity, but there is a good mix 

of alternative activity in the space (see Fig 6-115 to fig 

6-117, Page 163). Seating is integrated into the landscape 

components and isn’t segregated for each shop.   There 

are organised activities taking place such as Coco Pops 

Kids activity and bungee. In addition, there is evidence of 

other more personal activities that aren’t organised by the 

owners of the town. Buskers play along down the streets and 

a children’s play area is at the centre of the design with a 

miniature Hobbiton and Giant snakes and ladders (Fig 6-108 

and fig 6-109) all stitched into the design of the streetscape.

HYBRIDITY AND ADAPTABILITY (Fig 6-106)

 

The place can be adapted to many purposes. There is more 

space ownership provided in the hierarchy of open spaces. 

Botany Town centre features a variety of spaces for more 

intimate encounters and changes for people to be on their 

own comfortably and also larger open plan areas for large 

events and gatherings.  
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Figure [6-110] Comfort and personalisation figure

Figure [6-111] High comfort levels in the external landscape.

Figure [6-112] High comfort levels in the internal landscape

Figure [6-113] High comfort levels even on the edge of the 
carpark.

THE EXPERIENTIAL LANDSCAPE

The whole experience is reflective and positive in the mall 

environment, but there are instances where it is hard to apply 

a sense of place to the design. Besides the evident Cabbage 

Trees and native planting, the whole design of the mall has 

a very American feel to it. The design doesn’t appear to knit 

with the surrounding landscape further afield and tie in with 

what is viewed and typically New Zealand.  Prior knowledge 

that Botany Town Centre was designed in America may have 

influenced my perceptions of the site.  

COMFORT AND PERSONALISATION (Fig 6- 110)

There are high levels of comfort in Botany Downs with the 

distinctive different use of spaces (Fig 6-111 & fig 6-112). 

There is a strong indoor outdoor relationship with many of 

the buildings and businesses. If the weather is bad then large 

awnings are in place on the buildings that protect people 

from the elements. People can relax where they feel like, 

without feeling the need to buy goods. 

However there is still the underlying element of ownership. It 

is owned by an independent company and this will limit the 

opportunities for the personalisation of space. 
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Figure [6-115] Botany town centre - a successful series of well 
connected third spaces. 

Figure [6-117] Botany town centre organised a ‘flash mob’ to 
excite shoppers and “get them talking” (Alexander: 2012).

Figure [6-118] Botany Town centre hosts annual Summer Fun 
Run and Walk

Figure [6-116] Botany Town centre transformed into Alice’s 
wonderland to celebrate Children’s Day 2010.

Figure [6-114] (Above) Summary diagram - Botany Downs

[SUMMARY BOTANY DOWNS]
 

Botany Downs meets the majority of the criteria for providing 

successful Third Places. It provides a series of interlinked areas 

with strong architectural relationships, good permeability, 

linkages, sequencing and legibility. In contrast to many of the 

other malls in this chapter the activities allowed on site were 

not as controlled by the managers of the mall. This gave the 

place a distinct level of personalisation and increased levels 

of comfort. Whilst still allowing for different activities the mall 

environment provided the important element of security on 

site, through the provision of a community constable. This 

level of security also ensured safety was provided at a more 

personal level.

However the element of Botany Downs that resulted in a less 

successful Third Place was the experiential aspect of the site. 

As the site was designed in the US it did not link well with 

the local area, the design didn’t enhance a sense of place, 

provide a level of connection to New Zealand landscape or 

provide a feeling of ‘homeliness’.  Although this experiential 

concept is a very subjective measure, it is therefore hard to 

suggest that for one person the site may have felt alien but 

to another it may have been an exact measure of ‘home’. 

This suggests the need to take into account the people of 

the local area, if designing for them there is the need to take 

into account their desires and how connections to place can 

be established. 

Extremely Poor Below Adequate Adequate Above Adequate Excellent
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6.8 [SUMMARY – OF CASE STUDIES]

The case studies have yielded a wealth of information on 

the design of “successful Third Places”. Some of these design 

elements can be applied to Riccarton, whilst others that 

may work well in theory, will be redundant due the external 

factors such as existing built form and the demographic of 

Riccarton. 

Therefore Chapter 7 the Result and Redesign will conclude 

this case study section. It will focus on the mall environment, 

combine information derived from the case study analysis 

and attempt several redesign scenarios for the Third Place of 

Riccarton thus answering the question what is the ideal form 

for the Third Places of Riccarton?

Figure [6-119] Summary of Case Studies Graphics. Showing comparison.

[SYLVIA PARK]

[NORTH CITY] 

[FASHION ISLAND]

[BISHOPDALE MALL]

[BOTANY DOWNS]
Extremely Poor Below Adequate Adequate Above Adequate Excellent

Extremely Poor Below Adequate Adequate Above Adequate Excellent

Extremely Poor Below Adequate Adequate
Above Adequate Excellent

Extremely Poor

Mall

Pedestrian Mall

Below Adequate Adequate Above Adequate Excellent

Extremely Poor Below Adequate Adequate Above Adequate Excellent
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7.1 [RESULTS AND REDESIGN - 
INTRODUCTION]

The aim of this chapter is to contextualise the case-

study results from Chapter 6 and apply them to the 

inner suburb of Riccarton. Broken into two parts the 

first is a fuller conclusion and evaluation of the case 

studies discussed in chapter six, further refining 

them into a clear set of design guidelines; those 

that provided successful and those that provided 

unsuccessful Third Places. 

The second part applies these successful design 

principles to the suburb of Riccarton and establishes 

six design concepts that could be adapted to create 

and enhance the Third Places of Riccarton. Therefore 

answering the question what is the ideal form for the 

Third Places of Riccarton?



CHAPTER 7       Results and Redesign

RICCARTON      The art of the Third Place166

[RESULTS]

7.2 WHAT ASPECTS OF THE THIRD PLACES 
DIDN’T WORK WELL?

(1) IMPERMEABLE SPACE

Permeability addresses the links between the street and 

place. How easy it is for someone to move in and around the 

environment. There is a need for a place to appear permeable 

to encourage movement, and therefore permeability is key 

in the design of successful Third Places. Blank facades and 

negative spaces are not conducive to interaction, staying, 

and therefore not conducive to the design of Third Places. 

Sylvia Park (Auckland) North City (Porirua) (Fig 7-1) and 

Fashion Island (Nelson) (Fig 7-2) all had examples of this 

impermeable space. Sylvia Park, due to its large footprint, 

lack of connections and access was perhaps deemed the 

most impermeable of the sites, featuring a large incidence 

of impermeable spaces, large blank facades, car parking 

and movement dictated by design. The inwards facing 

mall environment, overall, had the highest amount of 

impermeable spaces. The ‘open air’ malls acted more like 

streets with active frontages (Fig 7-3).   

[Figure 7-1] Large blank impermeable space (North City)

[Figure 7-2] Large blank impermeable space (Fashion Island)

[Figure 7-3] Inwards facing, interesting facades - active frontages 
(Botany Downs)

(2) IN-ACTIVE SPACE

There were several instances in the case studies of in-

active, under-used or completely unused space. As well as 

having a negative impact on the surrounding environment 

for aesthetic reasons, this inactive space also provided a 

safety issue as it is often associated with ‘unsafe areas’. 

Safety in the environment is one of the key things in the 

landscape that people require. Without safety aspects, 

such as the implementation of CPTED design techniques, 

places are not successful as third spaces. North City Mall 

(Porirua) saw a large number of these inactive spaces. 

There was a significant number of ‘dead end’ underutilised 

areas and these spaces featured large instances of 

vandalism and lacked maintenance. 
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[Figure 7-4] Car dominated environment (Botany Downs).

[Figure 7-5] Utilising carparking for diverse range of activities 
(Bishopdale Mall Car Boot Sale)

[Figure 7-6] Train Information Display from Sylvia Park Commuter 
Station (Sylvia Park). 

(3) A CAR-DOMINATED ENVIRONMENT 

A car-dominated environment was evident in all of the 

case studies visited, some more prominent than others. A 

car dominated environment is not conducive to pedestrian 

flow or sociable environments; they create unsafe and often 

unpleasant environments.  All of the malls in this case study 

provided on site parking; many had a parking footprint 

bigger than the actual mall footprint. Extensive parking on 

the periphery of malls also resulted in a large percentage 

of inactive space on the very fringe of the mall and street 

system interface (Fig 7-4). 

On analysis large numbers of car parks are associated 

with the convenience and consumerist nature of the mall 

environment. The malls want people to find it easy to visit, 

and by providing masses of car parks even at peak times 

car parking is available. However this car park domination 

does not always have to be a negative factor, as car parks 

could perhaps be turned into multi-functional spaces and 

when not being utilised for other purposes. Fashion Island 

(Nelson) and Bishopdale Mall (Christchurch) adapt these 

carpark spaces well, using the space for farmers markets and 

car boot sales (Fig 7-5). 

(4) WEAK TRANSPORT LINKS

The transport systems implemented in many of the case 

studies allowed people to travel to and from the malls and 

provided an alternative transport system to the car. Public 

transport is an important aspect even at the suburban retail 

centres (Hall, 2007, p. 23). The transport zones designed 

in many instances supported this; providing waiting areas, 

strong connections and flow. 

However in Sylvia Park the commuter station was brought 

into the centre of the mall allowing people to walk straight 

into the building. There was little to no interaction with 

the surrounding environment. As well as supporting the 

inwards nature of the mall this is also beneficial for the 

mall’s primary focus of consumption, getting people into 

the shopping areas (Fig 7-6).  

The transport systems, and subsequent movement of 

people to and from a space, provides an opportunity to 

hinge Third Places on these key routes of movement. 
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(5) LIMITED LEVELS OF PERSONALISATION

Fay and Sellbach suggest that “when we are moved by a 

place, it is often not because of its grandeur or architectural 

qualities, but rather by the ways individuals inhabit it and 

make it their own” (Fay and Sellbach: 2008: Pg 258). Identified 

earlier in this thesis, for a Third Place to be successful there 

has to be an element of personalisation, a person needs to 

feel that they can adapt a space to meet their own needs.

Oldenburg (2006) identifies pubs and coffee shops as good 

examples of third spaces. The levels that these places can be 

personalised are very discreet however the simple nature of 

moving chairs around to sit in groups large or small, to leave 

flyers, to hold meetings and adapt these for their own uses is 

what makes them successful. The malls have a large security 

presence on site (Fig 7-7) that sees the removal of many of 

the ‘undesirable’ activities and people; they provided an 

element of reduced affordance, there are limited places that 

could be adapted to move seating, there were limited places 

to linger due to the lack of provision of niches, steps, seats 

and ledges (Fig 7-8). 

This security presence does provide benefits in that many 

people see this as a safe environment; parents are not 

worried about their children spending times in these 

environments and they were perceived as less ‘dangerous’ 

than the street. However this monitored environment also 

has drawbacks as there was no freedom in the activities that 

took place on the site.  

Observations saw no buskers in the large malls such as North 

City and Sylvia Park, children were not free to run and play, 

large groups of teenagers got moved on if they seemed to 

be causing trouble, seats could only be sat in if goods were 

purchased, there was limited to no freedom of use. There is 

a need to take into account the lives of the locals, the visitors, 

and the commuters, what they will require from the Third 

Place and how they would like to personalise their space. 

[Figure 7-7] Security Presence (Porirua Mall).

[Figure 7-8] Limited steps, niches, ledges - a reduced affordance 
in the mall. (Porirua Mall).
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(6) LACK OF IDENTITY, SENSE OF PLACE & 
MEMORY: THE EXPERIENTIAL LANDSCAPE

Many of the malls in the case studies were owned by the 

Kiwi Income Property Trust or other large companies. Each 

of the case studies provided comparable brands, products, 

layout and materials and in many instances the signage 

and facilities were identical. The incentive behind this was 

to attract people and keep them coming back; they aim to 

achieve this through a fabricating a controlled environment 

of comfort and convenience. The result was a sense of 

monotony in the designed environment; many of the 

malls appeared to lack identity  which resulted in a lack of 

community and subsequent sense of belonging. 

Many cities and open air shopping streets are seen to hold 

this unique identity because they evolve incrementally over 

time. Social, cultural and physical layers shape these spaces 

creating a collective of broad interests (Fig 7-9). 

Spaces designed abroad and simply imprinted on the 

landscape do not have this organic growth, some malls are 

examples of this.  They lack unique design elements that allow 

a place to claim a unique identity; they are monotonous and 

fail to reveal memories, stories or experiences. For example 

Botany Downs is designed as a town centre and appears as 

more of a ‘fake downtown’ (Fig 7-10). Although providing 

a multitude of spaces, different shopping experiences and 

activities it was still evident that it was designed abroad with 

the intent of creating an idealised town. Its placement has 

little synergy with the local context, and created the idea 

of place rather than place itself. From this it is evident that 

a sense identity, and of belonging is key to the design of 

successful Third Places.

[Figure 7-10] Designed abroad featuring a ‘fake downtown’ 
(Botany Downs)

[Figure 7-9] Social, cultural and physical layers shape these 
spaces creating a collective of broad interests. (Bishopdale Mall)
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[RESULTS]

7.3 WHAT ASPECTS OF THE THIRD PLACES 
WORKED WELL?

(1) SOCIAL INFRASTRUCTURE

One successful component in the studies that resulted in 

good, diverse activation of spaces was that many of the 

successful malls hinged their retail around the provision 

of social infrastructure for the community. Botany Downs 

achieved this through providing the entire concept of a 

local town (Fig 7-11). Here community centres, library, 

community constable and a gym were incorporated in the 

design. Bishopdale Mall in Christchurch took this one step 

further in that they also provided a YMCA and education 

facilities in the mall (Fig 7-12). Bishopdale Mall was also run 

and managed by the Bishopdale Mall community group. 

By providing social infrastructure knitted into the design of 

the mall it helps give the community a sense of ‘ownership’ 

over the space as they have a say in how it works. This 

social infrastructure also helps to provide a broad diversity 

of people on the site, people are not simply there just to 

shop, they are there for a variety of reasons subsequently 

activating the third spaces around the mall, at different 

hours of the day, different days of the week and encouraging 

a mix of diverse people using the spaces.

(2) TENANT MIX

Following on from this provision of community 

infrastructure to vary the use of the third spaces, the type 

and variety of shops provided in the mall case studies 

impacted on the way space was used. A mixture of large 

‘anchor’ stores and smaller boutique stores proved the 

most common tenant mix.  

Key anchor stores acted as magnets to the mall, attracting 

the critical mass of consumers (Fig 7-13). By integrating 

smaller boutique shops in between these large retailers 

people are encouraged to move through the space, 

thus spending in these smaller stores. They also provide 

diversity and identity through individualism and making 

the mall attractive to a wider range of people. An example 

of where this occurred was the Fudge Cottage in Bishopdale 

Mall and the British Sweet Store in Botany Downs.  The 

layout and positioning of these key shops could be used 

to emphasise the third spaces, creating nodes of activity 

where they were situated - for example boutique coffee 

shops would immediately activate the area around them. 

Anchor stores and boutique shops will also attract a larger 

audience from a greater area. 

[Figure 7-11] A large amount of community focused infrastructure 
(Botany Downs)

[Figure 7-12] Community Infrastructure (Bishopdale Mall)

[Figure 7-13] Key anchor stores act as magnets to the mall. 
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[Figure 7-14] Provide a range of activity (Botany Downs)

[Figure 7-15] Opportunities to play under close supervision (Botany 
Downs)

[Figure 7-16] Play area - free activity. (Bishopdale Mall)

(3) ACTIVITY - PROVIDE ACTIVITY 

The monitored nature of the mall resulted in a lack of 

personalization through activities in the space. However, 

due to the large multinational ownership of the many of the 

malls, with their aim to make positive environments, to make 

people happy and to fulfill their needs and the more needs 

you fulfill the longer people stay - activities are incorporated 

into the space. Botany Downs provides good examples of 

this, with landscape elements that create spaces for children 

to play under close supervision (Fig 7-14 and Fig 7-15). 

Many of these activity stations, such as the play area in 

Bishopdale Mall, the sculpture pieces in North City become 

Third Places; they attracted people, activated the spaces and 

they were free to use, people did not pay for activity . As a 

result the active areas turned into Third Places in their own 

right (Fig 7-16). 

(4) ACTIVE SPACES = SAFE AND COMFORTABLE 
SPACES

While inactive spaces discourage Third Places, active 

spaces and a variety of activities are seen as conductive 

to successful Third Places. With the large box retail stores 

such as Sylvia Park and North City there were a large 

number of inactive and impermeable spaces. However 

evidence in some of the case studies showed examples 

of where this space has been activated. The SEART Park 

incorporated under the flyover at Sylvia Park activates a 

very dead space, and planting along the edges of the large 

facades of the buildings help to combat the inhuman scale. 

All these design factors take into account CPTED design 

elements and work in creating a more desirable and safe 

Third Place.  
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(5) A CENTRAL MEETING SPACE

The provision of a central meeting space is a significant design 

element that appears to help ground the design of Third 

Places. Sylvia Park Mall (Auckland) (Fig 7-17), and Fashion 

Island (Nelson)(Fig 7-18) had large central spaces that gave 

opportunities for people to meet. They were also breaks 

from the consumerist nature of the mall environments and 

were seen as ‘free’ places for people to congregate and not 

forced to buy something (Fig 7-19). Situated on the main 

entry and exit pathways these places helped to lure people 

out of the mall environment activating the external space. 

Nowhere in the case studies does one Third Place appear to 

work on their own to provide all that the community requires 

and from observation Third Places appear in sequences and 

in series through the landscape, but use these larger spaces 

as  key nodes for the subsequent sequencing of the rest. 

[Figure 7-17] Central Courtyard meeting space (Sylvia Park)

[Figure 7-18] Columbus Coffee a central meeting space (Fashion 
Island)

[Figure 7-19] A central seating space (Bishopdale Mall)

(6) INDOOR AND OUTDOOR LINKS

It is difficult to firmly define where the boundaries lie 

between inside and outdoor space. Spaces and the 

building that surround them, or as it can alternatively be 

seen, buildings and the spaces they create. Assefa (2003) 

identifies three concepts that explore the continuity 

between indoor and outdoor space; in betweeness, 

interpretation and intermingling (2003). These concepts 

can be applied to the mall environment and external 

landscape. 

Inbetweeness – “Inbetweeness involves a place neither 

inside nor out. It incorporates a threshold whereby a 

strong dialogue between the inside and outside occurs 

with a unique in-between experience as a result” (Assefa: 

2003: Pg 12).

Many of the things that can make shopping in the main 

street a positive experience such as sunshine, hapticity, 

a gentle breeze and trees are removed from the mall 

environment. However  many of the appeals of the mall 

environment are associated with the atmosphere and 

protection from the elements it provides such as cold, 
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[Figure 7-20] Canopy’s over Porirua Pedestrian Mall linked the 
space between North City and the outside environment.

[Figure 7-21] The use of balconies provides for interpenetration 
(Sylvia Park)

[Figure 7-22] Continuity in materials helped to provide strong 
intermingling (Botany Downs)

rain and darkness. It is a controlled atmosphere that makes 

visiting a pleasant experience for many people. 

This controlled atmosphere emphasised the stark difference 

between the indoor and outdoor space. When exiting the 

mall the user is struck by the elements more so than if 

they had been acclimatized by a store opening out onto a 

street. North City Mall, Porirua has addressed this well by 

providing canopies over the pedestrian mall (Fig 7-20).  This 

environment provides protection from the elements and a 

place of inbetweeness, providing a bridging zone from the 

outside encouraging people out of the mall environment 

into the surrounding streets.

Interprenetration – Interprenetration expresses the 

“continuity between inside and outside” (Assefa: 2003: Pg 

13).  It can be expressed with a physical link such as material 

form or a spatial link where the outside is cradled with the 

inside, for instance laneways, balconies and courtyards. 

Examples of this interpenetration were present in the 

study of many of the mall environments, most notably the 

balcony in the central space of Sylvia Park (Fig 7-21) and the 

connecting laneways of Botany Downs. 

Intermingling – “In intermingling, architectural and 

environmental elements are used metaphorically to bring 

the meaning of outside in and inside out” (Assefa: 2003: Pg 

14).  This intermingling often draws the outside in through 

the continuity of materials. Examples of intermingling in the 

case studies occurred in Botany Downs through continuity of 

materials in the covered mall brought out in the ‘streetscape’ 

(Fig 7-22).
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7.4 [THEREFORE - CAN THE INTERIOR OF THE 
MALL WORK AS A SUCCESSFUL THIRD PLACE?]

It is evident from the case studies of malls, that the interior of 

these large box malls do provide an element of a successful 

Third Place. In terms of the criteria; scale, legibility, interior 

permeability, safety, activities and hybridity, the mall meets 

many of the requirements for a successful Third Place. 

From observations and through an analysis into the use of 

the malls it is evident that they are successful places, large 

numbers of people visit the mall, and while there they 

undertake a series of social activities.  The malls act as a 

foundation for social interaction, people frequently spend 

long periods meandering and strolling through the mall; they 

can stop, sit, eat, watch and play; they are meeting places for 

friends, families and lovers. It is evident that people choose 

to remain in the mall instead of simply undertaking essential 

activities and leaving. This therefore indicates that malls can 

work for some as a successful Third Place; they provide a 

baseline for social optional activities, activities that form the 

key part to Oldenburg’s Third Places (Fig 7-23 and Fig 7-24).

The creation of mall to be a social environment is an entirely 

intentional act. Malls are there for the sole reason of ‘more 

people = more money’. In order to preserve this ‘perfect 

world’ there are high levels of security and monitoring. 

People do not have the freedom of expression they do on 

the street and therefore levels of personalization are low 

and activities are not undertaken with spontaneity. Malls 

are exclusive rather than inclusive environments, dictating 

acceptable behaviours and participants; and the primary 

focus is consumerism rather than community. As Oldenburg 

(2001) established in his theory, third spaces need to be a 

neutral ground, an inclusive space, accessible to all in both 

time and location. And this is the primary challenge to 

conceptualizing malls as third spaces.  

There is, therefore, a challenge for malls as a ‘landscape’ 

Third Place. While they are social havens for many,  they 

fail to meet the needs of the entire community, they have 

limited levels of personalization, they are not neutral 

ground nor accessible to all in both time and location. More 

consideration needs to be given to the way the exterior of the 

mall and the social environment interacts with the external 

space (the streetscape), enhancing the Third Places of the 

external environment and harnessing the beneficial aspects 

of the mall such as population, and facilities. 

[Figure 7-23] The malls act as a foundation for social interaction 
(Porirua Mall)

[Figure 7-24] Foundation for social interaction - the malls ARE 
social places (Botany Downs)
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[REDESIGN]
7.5 [APPLICATION TO RICCARTON]

Can concepts that work well in the inner cities of New 

Zealand, and sometimes in other countries around the 

world, work in Riccarton?

Before applying these key design elements to the suburb 

of Riccarton it has to be noted that design cannot simply 

be transferred directly from one environment to another. 

Consideration of the local environment needs to be given into 

place, aspect, typology, and the community before creating 

design concepts.  This will help the design scenarios to be 

realised in as close as possible ‘real world’ environment, it 

will also help with issues of successful place making and 

creating a strong identity for place.

As discussed in chapter 5, Riccarton Mall is a large retail 

complex, an inwards looking environment with a footprint 

of 54,000sqm and annual turnover of $407.1 million a 

year (Gibson: 2012). Design scenarios need to address the 

dominance of this place within Riccarton as a suburb (Fig 

7-25). Major interventions to the building form and structure 

would not be suitable, the mall as a corporation will not be 

interested in these proposals. Breaking up the main structure 

of the mall and turning it into a town centre with street 

systems running through it so it mirrored the ‘open air’ malls 

of Botany Downs and Bishopdale Mall would not be feasible, 

even if this was deemed as the best design elements from a 

planning sense. 

Any design interventions and scenarios need to address the 

external landscape of the mall, beyond the ‘jurisdiction’ of 

the Mall owners. The landscape needs to develop in a way 

to knit the mall to the urban fabric of Riccarton, to create 

a more cohesive whole that works well together. This way 

the ‘magnet ‘of the mall with its large visitor numbers and 

good facilities such as parking can be utilised, built upon, and 

brought into the Riccarton environment. 

In the Major Design concept for Riccarton (chapter 3) the 

people of Riccarton, their desires, needs and wants were 

seen as key to designing the successful Third Places in these 

redesign scenarios this concept has not been forgotten 

and still drives the key thinking behind the new design for 

Riccarton. This chapter builds on this and on the findings 

from my fieldwork in terms of third space characteristics 

to produce a series of redesign scenarios.  By taking into 

account the local people and the visitors in the area it will 

help provide for the activities that will occur in the spaces, 

the function of the sites, the personalization and the 

subsequent experience of the place. 

[Figure 7-25] Before redesigning the dominance of Riccarton 
Mall in the landscape needs to be addressed. 
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REDESIGN

[THE REDESIGN SCENARIOS]

This section provides six redesign scenarios for 

Riccarton. Encompassing a series of analytical diagrams 

vignettes and artistic impressions it has to be noted 

they are not design and that they are refinements 

of the design programme rather than generators to 

spatial form. 
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[GIVE ME AN IDENTITY]

Riccarton Mall is not an organically designed place. It has 

developed in several stages but over a relatively short 

period of time and without the incremental social or cultural 

influence that mark more gradual development. It is designed 

for the purpose of consumerism and as a result the mall 

does not address the external landscape of Riccarton, and 

it does not build on the memory of place. However the mall 

itself is the ‘identity’ for Riccarton and when people think 

of Riccarton they associate it with Riccarton Mall. What has 

to be argued is whether this identity is an appropriate one?  

- one that does not take social, cultural development and 

one that is established through consumerist society.  The 

memory and identity of Riccarton lies with the person using 

the space with the street systems, and the organic places. 

This design scenario focuses on creating anew whilst 

enhancing the existing identity of Riccarton. Although 

not denying the significance of Riccarton Mall this design 

scenario sees the development of the street systems, the 

enhancement of the architecture and artifacts that already 

exist. Riccarton is rich with fragments of urban and pre 

colonial past  , and in order to create a new identity these 

need to be brought into the redesign adapted and reused in 

opportunities for development. These fragments of the past 

are represented through Riccarton Bush, historical buildings 

and unique architecture such as Antonio House, 43 Riccarton 

Road and Riccarton Bush House, the strip mall  nature of 

Riccarton Road, churches and even small quirky elements 

such as the public toilets buildings on Rotherham street 

(Fig 7-26 to 7-29).  Furthermore, a simple and effective way 

to foster identity and sense of place is through the use of 

relevant materials. The materials proposed for Riccarton in 

my Major Design gave reference to (hard urban elements) 

and wood (ecological elements). These materials have also 

been used for their respective properties such as; warmth, 

inviting someone to stay, visual connections, maintains 

transparency, sun passing through and artificial light 

(Figure 7-30).

Overall by providing a sense of place and identity in the 

Third Places of Riccarton, it ensures the design provides 

for community and establishes a subsequent sense of 

belonging (Figure 7-31). 

7.6 SCENARIO (1)

[Figure 7-26] Antonio Hall 265 Riccarton Road. Category 2 
Historic Place. Built 1904. 

[Figure 7-27] What lies beneath? Historical traits and daylighted 
‘streams’ that run under Riccarton. 

[Figure 7-28] Riccarton Bush, Last remaining remnant of 
Kahikatea floodplain forest. 

[Figure 7-29] Riccarton House, a grand Victorian/ Edwardian 
homestead built 1856 onwards. Home to Deans family.
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[Figure 7-30] Concept Diagram. Indicates how the remnants of Riccarton past can be represented through design and material to emphasise the history and create Identity for Riccarton.  To establish an identity 
other than the mall. 

[Figure 7-31] Perspective, Give me an identity. Impression of how the urban remanants of Riccarton can be represented in the redesign. In this example the urban forest is used to envelop Riccarton Mall making 
it presence known on site. 

Native forest greenAqua blue/green - Avon linksDry narratives to port hills

RICCARTON: Materials / colour pallette

Wood Greywacke Stones Native vegetation
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RICCARTON BUSH7.7 SCENARIO (2)

[AN URBAN ARMATURE]

The creation of an urban armature builds on active spaces 

that interact with the mall and creates a linked network. 

The emphasis is on smaller third spaces that link together, 

instead of the provision of just one great big space. 

The original concept for the Third Place in my Major Design 

project saw the construction of one key central space 

for Riccarton (see chapter 3). On analysis, the concept of 

providing just one central space at the scale it was designed 

in the project was insufficient to meets the needs of the 

people in Riccarton. Furthermore the design failed to 

acknowledge and include the mall sufficiently. To address 

these issues this Design Scenario – the armature – proposes 

the creation of a series of linked active public spaces. Each 

of these spaces will be a different theme, design and serve 

a different purpose for Riccarton. They will be knitted into 

the urban fabric of Riccarton, and above all provide strong 

links with the main axis of the mall. This will work in a similar 

concept to the active spaces seen in the other mall case 

studies such as Botany Downs, and draw people in and out 

of the mall environment. 

The multifunctional nature of these places will provide 

for the people of the community, sometimes appearing 

as individual public space or as add-ons to a building such 

as laneways, balconies or courtyards. The Third Places will 

develop a sequence of movement, both up and down the 

streets, as well as through, in and out of the built form on 

site (Fig 7-32 to 7-34).

[Figure 7-32]

Scenario 2 - Concept Diagram. 
Features a pedestrian only area and interconnected Third Places 
linked throughout Riccarton, creating an Urban Armature.  These 

places are utilising already existing open areas in Riccarton 
and  join up the mall, connecting it to  the surrounding urban 

landscape of Riccarton. 

Sequencing

Main Entry / Exit
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[Figure 7-33] Typical Cross Section Scenario 2 (Scale 1:200). Depicts  diversity and mixed use nature of Third Places around Riccarton mall. They can appear as add-ons to 
buildings, courtyards, laneways, all differing in scale and function. Ideal to draw people out of the mall environment by activating the edges. 

[Figure 7-34] Perspective rendering - Create third places at a variety of scales - Intense, small scale, ‘warm’ places and those that are large enough to host big events. A Third 
Place for everyone.
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7.8 SCENARIO (3)

[A PLACE I CAN LEARN, LIVE, DANCE AND PLAY] 

Hinging the social infrastructure around the Third Places, 

enabling the social infrastructure to act as Third Places and 

providing a strong link with the mall environment.  

Many of the mall case studies discussed in chapter 6 

provided a strong link to community facilities and this was 

also one of the main drivers behind the Major Design project 

for Riccarton.  The provision of this infrastructure integrated 

the community into the design of the malls and provided a 

variety of activities in the space that surrounded it.  Riccarton 

Mall already provides a community centre, but it is not free 

to access for the community of Riccarton and only allows 

certain permitted activities. The design study stage of this 

thesis process identified social infrastructure as the base line 

for strong community cohesion, and on analysis identified 

a deficiency in the levels of social infrastructure within 

Riccarton.  Therefore my Major Design project for Riccarton 

saw the design hinged around the social infrastructure, it 

consisted of the provision of a community centre, library, 

education centre and events centre within the Third Place 

of Riccarton. 

This re-worked design scenario still acknowledges the 

importance of the social infrastructure as a foundation 

for the community and the Third Place. However it sees 

the mall incorporated into the facilities. It utilises the car 

parking of the mall and uses this to provide for the social 

infrastructure; and the new social infrastructure also reduces 

the impermeable nature of the mall by wrapping the building 

and activating edges (Fig 7-35 to 7-37).

Key movement

Subsequent 
activated 
areas - ‘Third 
space 
potential’

[Figure 7-35]

Scenario 3 - Concept diagram
Identified in previous research was the lack of social 

infrastructure provided in Riccarton. This concept sees the 
implementation of community centre (1), library (2), education 

centre (3) and events centre (4)  all hinged around the mall. 
This concept utilises the car parking of the mall and encourages 
people to move through the two environments. Creating active 

third spaces on these movement routes. 

4

3

2 1

Main Entry / Exit
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Utilise the facilities of the mall, such as car 
parking, and comfort factors 

[Figure 7-36] Scenario 3 - Concept diagram - shows key movement from mall and subsequent activation of third spaces. 

[Figure 7-37] Perspective  ‘Do you dance in your local park?’- The mall and the resultant activities around the community infrastructure.
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key movement

7.9 SCENARIO (4)

 [WHERE SPACE AND BUILDINGS CONVERSE] 

Design Scenario Four proposes the introduction of a covered 

pedestrian mall environment, this will act as a transitional 

element in the landscape and addressing the indoor outdoor 

relationship of the mall.  

The mall environment provides elements of comfort that are 

hard to achieve in the landscape, through design factors and 

controlling the climate the malls can provide an environment 

that mirrors the ‘streetscape’ but at the same time it is  

covered and  protected from the elements and has increased 

levels of safety with the provision of security. Design Scenario 

4 is therefore based on the system adopted in North City 

Mall, Porirua. It provides a streetscape environment around 

the mall, with human scale architecture, buildings with active 

facades, pedestrian zones, all at a clear human scale. This 

area is covered with a canopy or glass roof system –similar 

to the arcade system discussed in chapter 5. It provides a 

streetscape that is permeable and part of the city however 

is protected from the elements and provides a smooth 

transition zone from the street to the mall environment. (Fig 

7-38 to 7-40).

[Figure 7-38] Scenario 4 - Concept Diagram.

This concept see the introduction of a covered Pedestrian Mall 
environment. This provides elements of comfort that are hard to 

achieve in the landscape such as controlling the climate. 

Main Entry / Exit
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[Figure 7-39] Perspective ‘where space and building converse’ - interior of the covered Pedestrian Mall. Glass roof ensures sunshine and 
light is still a prominant feature. 

[Figure 7-40] Cross section through covered Pedestrian Mall, Westfield Mall and Riccarton Road (Scale 1:200). 
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7.10 SCENARIO (5)

[MOVE WITH ME – REORDERING PRIORITIES FOR 
PEOPLE] 

Design scenario five sees the integration of a transport 

system that links strongly with the mall, activates the street 

system and is incorporated into a key central Third Place. 

The initial major design scenario for Riccarton saw an 

integrated transport system. This system had a strong focus 

on the landscape of movement concept - providing desirable 

movement for people at the same time as encouraging 

‘social’ forms of transport, such as cycling, public transport 

and walking. The Third Place acted as the key node for the 

main transport interchange - where bus, cycle and light rail 

system met on the Third Place.  However the original major 

design concept did not embrace the significance of the mall 

and the number of people who come to the suburb with the 

desire to shop there. 

Therefore design scenario 5 proposes the use of the Third 

Place of landscape as the terminal interchange and linking 

this with the mall. The interchange is situated to the 

north of Riccarton mall. It incorporates the main east west 

movement of Riccarton Road and changes the use of the 

Northern carpark into a large public space Third Place.  From 

here directional design factors such as paving, materials and 

signage can influence the way a person moves through the 

landscape. It can draw people first through the street system 

in the suburb then towards the mall or into the streetscape 

of Riccarton. It will encourage the activation of the space 

around it and prevent the car park from taking over and 

dominating the site. (Fig 7-41 to 7-43).

[Figure 7-41] Scenario 5 - Concept Diagram

The creation of two transport interchanges around Riccarton 
Mall. This will incorporate main north south and east west 

movement. From here directional design factors such as paving, 
materials and signage can influence the way a person moves 

through the landscape. 

Main Entry / Exit
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[Figure 7-42] Concept diagram / flow chart. Indicates the movement through Riccarton. 

[Figure 7-43] Perspective - “move with me”Transport Interchange (North). Incorporate a wide variety of ‘social’ transport provides ease of movement for the people of Riccarton. 
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7.11 SCENARIO (6)

[BEAUTIFUL PLACES, ACTIVE SPACES, GOOD 
EXPERIENCES… PLEASE] 

Scenario six sees the increase in permeable space, and 

subsequent increase in activity.  

Riccarton mall is similar to the design of Sylvia Park in 

Auckland and North City in Porirua. It is a large retail store 

with a significant percentage of impermeable, inhuman 

scale facades (Fig 7-44). This impermeable nature is hard to 

address as sprawl repair options such as breaking the mall 

up into street sections is not feasible. Therefore outside 

of the mall the existing impermeable facades need to be 

addressed. This will activate the streetscape around the mall 

and potentially to ease the transition, in out and around the 

mall. 

This design scenario sees the activation of the edges of the 

mall. This can involve a series of design interventions such 

as planting to reduce the scale, art works, or wrapping the 

building in other architecture (Fig 45 & Fig 46). This will 

see the dominating factor of the mall shrink and blend into 

the landscape, enhance the human scale and make the 

Riccarton environment work more as a cohesive whole Third 

Good permeability and 
positive viewsheds

Poor permeability and 
negative viewsheds

[Figure 7-44] Scenario 6 - Permeability. 

Concept diagram shows permeability and viewsheds around 
Riccarton. 

Note: large amount of poor permeability and negative 
viewsheds around Riccarton Mall. 

Place. Through creating streetscapes, with regular materials 

in and out of buildings, providing transition zones on the 

main entrances and exits of the mall the liminal spaces are 

addressed. 

Main Entry / Exit
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[Figure 7-45] Perspective - “A forest of Urban Trees”. The activation of ‘dead space’ through art installations and lighting. 

[Figure 7-46] Perspective - :Wrap the Global in the local”. Reduce the scale and impermeable nature of Riccarton Mall through providing green walls and  further vegetation. Harnesses a unique aspect of 
Riccarton (Riccarton Bush) and provides pleasant ‘Human Scale’ environments for Third Places. 
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7.12 SUMMARY 

It is useful to note that these design scenarios focus on the 

mall environment and on the interaction with the mall as 

it is such a dominant feature in the landscape of Riccarton, 

and a key node where the Third Place concept needed to 

be developed.  The overall design will create places for the 

community; provide housing to meet various socio-economic 

needs and provide an integrated transport network, most of 

which was addressed in detail when discussing the Major 

Design component in Chapter 3.  The new design knowledge 

was applied in six key scenarios, to facilitate the ease of 

explanation and discussion. There is the potential to adapt 

and apply more than one of the scenarios at the same time 

to provide a cohesive system of Third Places for Riccarton 

(Fig 7-47).

Transport Interchange

[Figure 7-47] Amalgamation (concept diagram) of the six different design scenarios for Riccarton. 
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CHAPTER 8.  CONCLUSIONS
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8.1  [CONCLUSIONS]

This thesis has addressed the questions of; What is 

the ideal form for the Third Places of Riccarton? Is 

the design as simple as a pre-prescribed list of design 

factors or does it involve more than this? Can these 

concepts that work well in other cities be applied 

successfully to the local context of Riccarton? When 

applied what would they look like? And finally would 

they work as successful Third Places?

So what does this all mean?  
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[THE FUTURE OF RICCARTON?]

What this thesis was seeking to achieve was significantly 

driven by the earthquakes of September 2010 and February 

2011. The destruction in the eastern suburbs, the impact 

on the city centre, and the limited damage in the west 

resulted in the significant population movement to western 

suburbs such as Riccarton. In effect the earthquakes acted 

as a catalyst for change for the suburb. The exact levels of 

population increase on the western suburbs are still not 

known. However the rate of increase is evident from the 

number of people in the suburbs, the new businesses, traffic 

congestion, the impacts on community infrastructure, the 

increase in mall revenue and the housing shortage. 

Plans are still to be started for the eastern suburbs, with the 

100 day blueprint and draft plan only addressing the central 

city. What does remain certain is that it will be rebuilt.

Therefore it still needs to be addressed:- when the rebuild 

begins how will the central city and eastern suburbs be 

rebuilt and what will become of the western suburbs, such 

as Riccarton. They benefitted from the sudden population 

influx, however will they become deserted ‘boom and bust 

neighbourhoods’ once the new city starts to be constructed? 

[AN INTERNATIONAL EXAMPLE?]

There was significant diversity and different scenarios 

provided in the case study section of this thesis, offering a 

range of possibilities for the ‘ideal’, ‘successful’ Third Places in 

the landscape. It is important to note that all the case studies 

that were analysed were based in the New Zealand context. 

On one hand this is useful for investigating more ‘relevant’ 

design solutions and therefore things that would fit in with 

the New Zealand way of life and the people, planning policy 

and corporate identity. On the other hand, in order to push 

the boundaries of urban design and landscape interventions, 

examples from the international context would have added 

further richness to the material. If time and funding for this 

thesis would allowed, the scope would have expanded, 

offered a range of ways of looking at the mall and  in turn 

perhaps new ‘international’ ways of designing these Third 

Places. 

[APPLICABILITY AND THE CULTURAL CONTENT 
OF THE THIRD PLACE]

As well as the way international examples can influence 

the design of Third Places it also needs to be acknowledged 

how this research can be replicated in other countries 

and how this research will address different cultures and 

climates.  This research looked at how the design of the 

Third Place can be applied to Riccarton,   a western suburb 

of Christchurch.

The theory developed in Chapter 4 looks at how we design 

successful Third Place. It is here that the individual cultural 

elements are acknowledged. Many of the design elements 

are broad and can be directly applied to other countries. As 

they simply look at the ‘human elements’ that are the same 

worldwide such as perception and scale. These elements 

would not change due to the country they are in. They 

include strong: Architectural Relationship, Permeability, 

Legibility, Linkages and Sequencing and Safety Factors. 

However of these design factors certain elements would 

change depending on who the target audience was. 

For example the design may need to take into account 

what different activities would be taking part on site 
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[IS IT TRULY A PLACE FOR EVERYONE?]

The ethnic diversity of Riccarton highlights the complexity 

of designing for communities. My design thesis has  

established that in order to make the Third Places successful 

they have to meet the ‘needs’ of the local community. 

Riccarton has a significant diversity in the population, 

with large numbers of elderly, students, transient and 

Asian (of which itself there are distinct groups, Malaysian, 

Korean, Chinese, Japanese, to name a few). If each group 

has different needs and desires for the Third Places, 

then is it possible to determine what these needs are. 

A design scenario would need to be applied to place to 

subsequently provide a Third Place so multifunctional it 

meets everyone’s needs. 

and therefore how adaptable the site is and what level of 

personalisation it provides.  This therefore identified the 

need to ensure that the design is linked well to the local area 

and that it acknowledges all cultural elements, this will differ 

depending on the country.

The design scenarios adopted in Chapter 7, were specifically 

designed and applied to the Riccarton context. Riccarton 

is a first suburb, in Christchurch, New Zealand. It has its 

own individual character, challenges and opportunities. 

To translate the design scenarios to other suburbs in 

Christchurch and to other cities in New Zealand, individual 

cultural elements and local place need to be acknowledged. 

This will result in design scenarios that would work in other 

New Zealand suburbs of a similar context. 

However when applying the design scenarios to other 

suburbs in other cities around the world it would not 

be as straightforward as simply transplanting the design 

scenarios. Even if the cultural concepts were acknowledged 

and the local community consulted, some of the physical 

design interventions would have to be altered to recognise 

climatic responses. This may result in completely different 

design scenarios and even instances where certain redesign 

elements would not work at all. 

For example this can be explained with a scenario of 

designing the Third Place, and taking into account the mall 

as a Third Place in the United Arab Emirates (UEA). There 

are first the cultural differences in how spaces are used and 

for what purpose; furthermore the climate is so different to 

New Zealand that many of the design elements such as the 

glass pedestrian walkway would be inappropriate. The Malls 

in the UEA would hold a different status in the environment 

as extremities in climate perhaps result in the interior 

air conditioned climate appearing as significantly more 

appealing. There is no way as designers they would wish 

to ‘lure people out into the environment’ in temperatures 

that range anywhere above 30 degrees.  In these instances 

different design concepts would need to be developed to 

acknowledge not only cultural factors, how the space is used 

and what the community needs, but also climatic factors that 

can influence the ‘Third Place’.
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[BUT WHAT IS REALLY THE PROBLEM WITH THE 
MALL?]

As a landscape architect I was quite happy to list the 

problems I see with the mall from an urban design point 

of view. I have preconceived perceptions and view the 

place as; impermeable space, no personalization, lack of 

activity, no interaction with the external streetscape, car 

dominated, corporate and consumerist driven landscapes, 

to name a few. This view is also evident when you see the 

work conducted by my fellow students and peers in the 

profession. The reason for this could be argued that we hold 

preconceived perceptions about the mall environment; 

we expect it to be everything against what we argue for 

as landscape architects.  However one question that kept 

arising in this research, and what people kept asking me 

when I introduced the topic to my friends and family 

(those out of the landscape / urban design circle) was – 

“well what’s the problem?” “I like the mall – it’s fun to 

be there, why would I want to go anywhere else, if this 

place works for me then why would I want to go into the 

‘greater’ Riccarton area?”  

This Mall popularity is also evident from the numbers of 

people frequenting the mall, teenagers see it as their ‘social 

haven’ and the annual financial turnover for Riccarton mall 

and not a negative element in the landscape. There is the 

opportunity for the council to utilise the facilities the mall 

offers, such as provision of anchor stores to attract large 

numbers of people and the large availability of parking. If the 

council where to enhance the relationship with the outdoor 

space, to make it more people-friendly and accessible then 

perhaps they can harness the people from the mall and ‘lure’ 

them into the Riccarton environment, thus activating the 

space. 

[WHO IS INTERESTED IN THIS RESEARCH?]

This question raises the issue of who would be interested in 

this research, and is it a feasible design process to undertake. 

In an ideal world, there would be considerable interest in 

the ways in which the urban environment can be enhanced 

for all users. However, with privatized spaces like  malls, 

their focus is almost exclusively on the interior and it is not 

in their best interest to address the streetscape. From the 

malls’ perspective, the key focus is the internal landscape 

of shopping. People arrive, from a large catchment and 

frequent the mall, they appear happy whilst there, they have 

no desire to go into the Riccarton environment and therefore 

spend their money in the mall.  They can achieve all they 

need to under one roof -  shop, food, basic amenities and 

as this evidence suggests a social requirement is met. All of 

this is under the watchful eye of the corporation and they 

have the ability to control the way people interact with their 

environment. 

On the other hand, addressing the street is a significant 

interest to the key policy holders and for those in charge of 

the ‘active place making’ agenda of the cities. Councils and 

in this particular case Christchurch City Council has a unique 

opportunity  if they where to treat Riccarton mall as an asset 
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is significant. The places are obviously not that much of a 

problem if so many people use them. Or in fact is it that 

they don’t know any different? Are the reasons such as the 

convenience, the climatic comfort, the safety  why they are 

so popular? Or is it the fact that the space is designed to be 

watched, and thus goes back to the ‘Flaneurs’ of Paris and  

the act of socialising in a mall and being watched is simply 

something that people like to do? 

This raises an opportunity for more research into the Mall 

environment to determine what this significant factor that is 

offered in the mall that is not offered on the streets.

The reason I chose to address the mall environment is that, 

according to case studies and theory developed it does not 

work successfully as a Third Place of landscape. However this 

is not to say it is not a social environment and necessarily 

a negative aspect for Riccarton. With some of the mall’s 

successful features used as the drivers behind the design 

of the Third Place of Riccarton, such as car parking and its 

‘magnet’ ability to draw people into Riccarton. 

[RICCARTON - TOWARDS THE ‘ART OF THE THIRD 
PLACE’]

The different design scenarios in chapter 7 saw concepts 

applied to the local context of Riccarton. In doing so I accept 

that this in fact is a design experiment and that measuring 

the success of these designs in a real world situation is 

difficult. However the design of the Third Places in Riccarton, 

addressed the local context, and provided places for the 

people of the city. Whilst at the same time addressing a 

significant design challenge of Riccarton Mall. It provided 

opportunities for new design innovations and techniques 

from external case study sites. Overall, the design scenarios 

offer positive new design programmes for a current space. 

[THE DESIGN SCENARIO]

Riccarton is a cohesive environment of Third Places for 

people. An identity that is adopted in the suburb from 

the mall, through the development of the street systems, 

the enhancement of the architecture and artefacts that 

exist within Riccarton at present. Riccarton no longer is 

known just for the mall; it takes this anchor and utilizes 

it, making it a place of so much more. 

Riccarton a place with vibrant third spaces, connected 

systems, permeable space, active frontages, bustling 

streets, all at a human scale. Riccarton still is a place 

to shop, but is also a place to live, work, play, dance, 

laugh, love, learn and belong…. It is the ‘art of the 

Third Place’. 
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Architectural design criteria for Malls 
(From Mason : 2010). 

Description The link to the design criteria for third spaces 
(established Chapter 4)

REDUCED AFFORDANCE Affordance within the mall environment is kept as low as possible. 

Affordance can be described as the level in which the built 

environment allows you to control and do your will in the space 

around you. Usually characterised by niches, steps, seats, ledges 

etc in the urban environment.

COMFORT

Increased affordance. The sedibility of a site is key to people 

remaining there and using the space. The amount, type, orientation 

and availability of seating in the site had a huge impact on the way 

it was used (Whyte, 1961). 

TENANT MIX Segregates the desired from the required and is usually conceived 

in plan but further reinforced through spatial and material qualities.

ARCHITECTURAL RELATIONSHIP

Anchor buildings can act as a point of interest and activation for the 

third spaces.

ORIENTATION Can be difficult as the homogenous nature of the environment 

coupled with the saturation of signage.

COMFORT

Orientation aspects. 

Whyte (1961) Identified that sun was an important factor (evidence 

from the time-lapse camera suggested people used the space with 

the sun)
ART Art always had a place in the built environment and the mall is no 

different. Like street art the art within barely requires interpretation 

and is placed as an urban reference, a reference to high culture in 

the low brow setting, a reference to community.

PERSONALISATION

Art in the landscape encourages levels of personalisation – 

opportunities to interact with the environment and a reference to 

the community.

ENTRY Arrival features help to orient the consumer from the expanse of 

the parking lot as well setting up the illusion of grandeur at the 

threshold or the liminal space before entering.

LINKAGES AND SEQUENCING / LEGIBILITY

 Clear point of entry and exit. 

NATURAL CONNECTION Planting and water enhance our primal sense of place features and 

sooth tired shoppers. This alongside creating exotic setting that 

implies freshness and cleanliness and also promotes a sense of long 

establishment where large trees are inserted. Water symbolises 

civilised society and reality as well as providing tranquil sounds.

COMFORT

A successful place should be designed to incorporate water and 

trees (Whyte 1961).

Table 5-1, Mason (2010) criteria of the design of the mall 
environment link to Third Place design criteria
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Architectural design criteria for Malls 

(From Mason : 2010). 

Description The link to the design criteria for third spaces (established Chapter 4)

ENTICEMENT Through the spatial system with the introduction of curved circulation. 

An architectural enticement daring one through the space with the 

anticipation of something else being around the corner. Corridors 

seem shorter

LINKAGES AND SEQUENCING:

Urban open space theory and other theory such as Urban Mosaic Theory 

(Forman: 1995) looks at how space is linked together for the user, creating 

a kinaesthetic experience, a vision and journey through a series of spaces 

creates positive places, where the user can experience the ‘whole’ rather 

than any single part in isolation
STOREFRONT 

RHYTHM

(Section and plan) and the placement of windows and displays entice 

the consumer through the mall. Usually a developer covenant restricts 

store owners to the scale and type of store front allowed whereby an 

overall homogeneity is created with a predictable visual rhythm.

ARCHITECTURAL RELATIONSHIP:

The active street facades make movement through space easier and more 

enjoyable. 

SCALE And proportion of the circulation to the built form allows shoppers to 

take in storefront on both sides of the circulatory space. Obstructions 

within these spaces are usually at a low level human scale to keep 

visual connection. Large scale places denote places to stop, small scale 

places to move.

ARCHITECTURAL RELATIONSHIP:

Human scale environment – avoid shattering the human scale. “Small in 

scale means exciting intense and ‘warm’ places” – Gehl (2010)

VISUAL CUEING Visual cues places inside the circulatory paths serve to tantalise and 

act as magnets drawing a consumer through and into the space 

further than they may want to go. Visual cures also occur in flooring 

patterns and wall patterns.

LINKAGES AND SEQUENCING:

Visual cues are used in the third spaces to draw a person through the 

sequence, such as vistas. Materials are used to enhance visual cues in the 

landscape such as flooring patterns and wall patterns.
SIGNAGE 

ADVERTISING

Signage saturates the space and their non uniform nature as far as 

scale and positioning create a temporal and spatial dislocation, 

disorienting the shopper.

LEGIBILITY:

The legibility of a place refers to how well the space ‘reads’ to the observer. 

Landscape uses signage to orientate the person and make the landscape 

legible however designs also include other aspects that make the design 

read well such as paths nodes and edges. 

Table 5-1, Mason (2010) criteria of the design of the mall 
environment link to Third Place design criteria
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Architectural design criteria for Malls 

(From Mason : 2010). 

Description The link to the design criteria for third spaces (established Chapter 4)

 TIME Time is suspended through the notable absence of clocks and 

reinforced through the careful spatial sequence of the mall. Note 

views out are restricted to the sky only.

COMFORT:

The Third Places of the landscape accept the elements of time.

CLEANLINESS Is used to reinforce the safe and non urban nature of the mall, a utopia. SAFETY CONTROL:

Maintenance & CPTED factors
SERVICE AND PRODUCTION SEGREGATION Segregation of goods delivery reinforces the abstract commodities on 

sale by hiding the necessary evils of delivery and refuse.

Many techniques are employed  to ensure landscape appear well 

maintained.  Delivery and refuse tend not to be the focal points of third 

spaces.
FLOOR PLAN The Gruen Effect – The floor plan is laid out to express the will of the 

developer to one consumer. By affecting the circulation of patrons in 

order to optimally expose them to the goods on offer. Typically large 

retailers are placed at opposite axis of the plan with smaller retailers 

in between. This is classically referred to as the Gruen Effect when 

coupled with the environmental conditioning.

LINKAGES & SEQUENCING:

The circulation of people around Third spaces needs to encourage them 

to move through the landscape.

TRANSPARENCY Of the building skin to the outside world. Typically mall glazing will 

only occur at entrances and in ceiling domes and such which serve to 

suspend the reality of our environment.

PERMEABILITY:

The emphasis needs to be placed on the ‘street to place’ movement, how 

a person moves from one place to the next and how easy and pleasant 

this experience is (Jacobs: 1961).
LIGHTING Has proved to be a much studies and well used psychosomatic 

utility. Indoor lighting is soft highlighting the natural colours of the 

commodities on sale. Light acts as a silent salesman.

SAFETY CONTROL:

Lighting helps with CPTED features in the landscape and an aesthetical 

response. 
DEMOGRAPHIC TARGET Shopping mall science has profiled shopper preferences according to 

their demographic profile. Spaces are catered to in different ways for 

different demographics. Mixes between demographics are carefully 

conceived and controlled. 

Spaces in the landscape cater for the needs of the community. However 

contrary to a mall the access to Third Places is not denied to a person 

based on class.

Table 5-1, Mason (2010) criteria of the design of the mall 
environment link to Third Place design criteria
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Architectural design criteria for Malls 

(From Mason : 2010). 

Description The link to the design criteria for third spaces (established Chapter 4)

MATERIALITY Marble flooring, wooden features, extensive foliage represents the 

wealth on show whilst aluminium, steel features and neon signs 

delineate a cheaper low end marketplace.

LINKAGES AND SEQUENCING:

Materiality is a key component in the design of Third Places. Materials 

need to be warm, to encourage people to stay, to provide elements of 

sustainability and connect people to place. 

PERMEABILITY 

AND POROSITY

Configuration of the spatial forms determines the permeability of the 

structure and the physical flow of movement within and through and 

also serve to mediate the interaction that people can enjoy. Movement 

is controlled through the structure to a more lineal circulation so that 

movement and flow can be predictable. 

PERMEABILITY:

There is need for a place to appear permeable to encourage movement 

through the space and into the space (Bentley: 1985, Gehl: 2010, Whyte).  

Table 5-1, Mason (2010) criteria of the design of the mall 
environment link to Third Place design criteria
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